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Abstract 

 

Environmental sustainability or taking actions to care about and preserve Earth’s 

natural resources and quality air and water systems, is becoming more of a concern to 

companies in all industries as consumers and investors want to support businesses taking 

action to make positive change. Many companies have publicly made statements about 

promising to make changes and do better for the environment however there is not often 

public follow up on how companies are doing with their goals and if they are making 

substantial difference. This research looked into 100 companies comprised of 10 different 

industries that had made some public promise in the field of environmental sustainability to 

analyze if the promises had good goals with clear dates to reach a measurable change, if the 

companies had adapted their promises into their mission or vision statements to show it as a 

prioritized value, if the companies had submitted information to a third party to be 

objectively analyzed, and if the companies were taking actions to be transparent about their 

work through a public and easily accessible web page. Results show that thirteen companies 

had specific years to meet their goals, a mission or vision statement that referenced 

environmental sustainability, and a web page with information on their environmental 

actions. These companies are Monsanto, The Coca-Cola Company, Stoneyfield Organic, 

Subaru, Volkswagen, Royal Caribbean Cruises, Panera Bread, AmorePacific, Brooks Sports, 

Siemens, Unilever, Dupont, and Koninklijke Philips. Six of these thirteen companies also had 

submitted information to third party evaluator CDP.net and received an A grade in the area of 

climate action, water preservation, or forest protection.  
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List of Terms and abbreviations  

Corporate social responsibility (CSR) – “a company’s duty to operate in an honorable 

manner, provide good working conditions for employees, encourage workforce diversity, be a 

good steward of the  environment, and actively work to better the quality of life in the local 

communities where it operates and in society at large” (Thompson, 2018, p. 274). 

Mission Statement - tells the purpose of a business such as “who we are, what we do, and 

why we are here” (Thompson, 2018, p. 26).  

Vision Statement – a company’s goals and aspirations for the future and where they want to 

be (Thompson, 2018, p. 26).  

Sustainability- “The physical development and institutional operating practices that meet the 

needs of present users without compromising the ability of future generations to meet their 

own needs, particularly with regard to use and waste of natural resources” (Katz, 2019).  

Environmentalism- “Taking actions to protect and sustain the environment” (Thompson, 

2018, p. 275).  

CDP- The Committee for Development Policy (un.org, 2020). 

UN SDG- The United Nations Sustainable Development Goals   
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Introduction 

 

Background and Context 
 

Businesses all over the world are grappling with the concept of environmental 

sustainability, or “the physical development and institutional operating practices that meet the 

needs of present users without compromising the ability of future generations to meet their 

own needs, particularly with regard to use and waste of natural resources” (Katz, 2019). For 

businesses, this means they must reassess the way they have done things for years and 

consider the possible consequences these actions have on the environment and therefore on 

the future of the Earth and its people. For many companies who have not been prepared to 

face these consequences, the sudden call for them to be more sustainable can be daunting and 

complicated. Author and environmentalist Aldo Leopold wrote about the disregard for the 

environment because of the focus on business saying “We abuse land because we regard it as 

a commodity belonging to us. When we see land as a community to which we belong, we 

may begin to use it with love and respect” (Leopold, 2020).  These changes take many years 

to plan, implement, and eventually start seeing changes. There is not currently a clear road 

map for businesses to follow when they decide to become more sustainable which means 

many are left with questions about how to take on this task. In order to find a good example 

to follow, one must look to industry leaders that are making promises and seeing positive 

change as a result.  

 For businesses to be motivated to become more environmentally sustainable, they 

must first understand what it is and why it is important to care about. This includes becoming 

familiar with the history of Earth’s global climate and the scientific data and research in this 

area. The Earth naturally goes through changes in its global climate however the changes 

since the mid-nineteenth and twentieth centuries have been dramatic, and research shows that 

these changes are due to actions by humans. Global climate change is much more than slight 
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changes in temperature over many years. It affects the global rise in temperature along with 

warming oceans, shrinking ice sheets, glacial retreat, decreased snow cover, sea-level rise, 

declining Arctic sea ice, extreme weather events, and ocean acidification (NASA, 2020). If 

nothing is done to address these dramatic changes in climate, the risk of losing people, 

habitats, and whole species of animals are high.  

 Humans have seen connections between their actions and changes in weather and 

temperatures as far back as ancient Greece. A notable experience with human actions being 

tied to a dramatic weather event was the Dust Bowl of 1930 where over tilling of the soil and 

drought caused strong winds to blow topsoil around and essentially render the soil useless for 

crop growing (History.com, 2020). Other such historical natural disasters as floods and fires 

have shown that humans have a huge impact on the environments they are living in and must 

be cautious of their actions in order to save cities and people.  

The modern-day discussion around climate change and human impacts largely focus on 

impacts happening after the Industrial Revolution. Two of the best-known tools for 

measuring human effects on the environment are carbon dioxide emissions, also known as 

CO2 levels, and greenhouse gas. Carbon dioxide is just one of the many gasses that gets stuck 

in Earth’s atmosphere to create a greenhouse effect, which traps heat into the atmosphere and 

leads to the changes to Earth’s weather, temperature, and climate. “Humans have increased 

atmospheric CO2 concentration by more than a third since the Industrial Revolution began. 

This is the most important long-lived "forcing" of climate change” (NASA, 2020) (Image 1). 

Other harmful gasses that build up in the atmosphere and lead to climate change include 

water vapor, methane, nitrous oxide, and chlorofluorocarbons. “The industrial activities that 

our modern civilization depends upon have raised atmospheric carbon dioxide levels from 
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280 parts per million to 412 parts per million in the last 150 years” (NASA, 2020). 

  

Image 1: A graph from NASA showing the CO2 rise over the past 12 years 

Over time more research has gone to great lengths to gather data empirically and 

support the hypothesis that human activity is affecting the global climate. “Decades of data 

and analysis support the reality of climate change and the human factor in this process, as 

there is a strong, credible body of evidence, documenting that climate is changing and that 

these changes are in large part caused by human activities” (Mesarovic, 2019). With data 

constantly being gathered and analyzed, it is becoming clearer that everyday human activities 

may seem small but add up over time to become incredibly harmful to individuals and the 

environment (Image 2). 
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Image 2: A graph from NASA exemplifying the significant CO2 rise caused by humans. 

 Another harmful human practice with negative effects on the environment is 

pollution. Pollution effects air, land, and ocean and has clear signs of affecting human health. 

The harmful gases that cause greenhouse gasses are largely created by humans burning fossil 

fuels to run cars and factories. When these gasses enter the air, they also get into people’s 

lungs and can cause many health problems which can lead to death. Air pollution is thought 

to be the cause of 8.8 million deaths a year (Woodward, 2019). Other human-made pollutions 

include land pollution, sea pollution, and light pollution. Some have more immediately 

harmful effects on humans while others take time to see the harmful effects.  

 The discussion about environmental sustainability and the role of individuals and 

corporations has been going on for decades but has started picking up more traction within 

the past 10 years and the effects of global climate change become clearer. As more scientific 

data and research comes out, it becomes clear that action to halt harmful practices must start 

now before it’s too late. Studies have shown that if carbon levels continue to rise at their 

current rate, we could see catastrophic consequences in the coming years including things 

such as ocean levels rising and taking out coastal cities (Lu & Flavelle, 2019).  
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Many individuals have been taking small steps towards becoming more 

environmentally conscious however now the focus is being turned to companies and 

corporations to step up and make changes. According to the Carbon Majors Report, “Just 100 

companies have been the source of more than 70% of the world’s greenhouse gas emissions 

since 1988” (Riley, 2017). A large percentage of this comes from fossil fuel companies such 

as ExxonMobil, Shell, BP, and Chevron. The fossil fuel industry is becoming very risky as 

people are seeing the harmful effects of burning coal and oil and wanting more sustainable 

alternatives such as renewable energy.  

The pressure from consumers and investors is building as companies are being called 

out for their harmful practices. In 2017, the then-President Barack Obama wrote a 

government document called the Irreversible Momentum of Clean Energy. In it, he explains 

the importance of incorporating clean energy and environmental sustainability into the 

private sectors. He stresses the responsibility that companies must try to reduce carbon 

emissions and the positives that can come from action. “Beyond the macroeconomic case, 

businesses are coming to the conclusion that reducing emissions is not just good for the 

environment—it can also boost bottom lines, cut costs for consumers, and deliver returns for 

shareholders” (Obama, B. 2017). explaining the importance of businesses and individuals to 

care and act against climate change. For companies to start to become interested in 

environmental sustainability, there must be incentives and encouragement for them to make 

dramatic changes 

 In 2020, powerhouse investor and BlackRock C.E.O. Larry Fink made a statement 

about how he would stop investing in companies that are not putting environmental 

sustainability at the core of their values. Fink’s annual letter to executives of large companies 

is watched closely and often has very influential effects on the actions of these executives. 

This year he emphasized the importance of investors being aware of climate risk in the 
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companies they invest in (Sorkin, 2020). Fink has been called on by government leaders and 

individuals alike in the past to take a stance against investing in companies causing climate 

change. His decision where to invest and where not to invest is very influential and this new 

letter to executives is thought to have great change in the way companies conduct business 

and how they can make changes against carbon emissions and other harmful practices. He 

strongly believes that business leaders have the responsibility to be aware of the 

consequences of their actions and need to be in contact with scientists and experts on how to 

conduct their business in a more sustainable way.  

 With many forces pushing companies from all industries to become more sustainable, 

it is not enough for them to say they will try to do better. Companies need to rethink their 

strategies and focus the values of their company on becoming eco-friendlier and more 

sustainable. This leads to why it is so important for companies to have a strong mission and 

vision statements that focus the company on where they want to be in the future and what 

clear and achievable actions they will take to get there. A company with sustainability at the 

forefront of their company should have a strong vision and mission statement to match this 

goal and instill this value throughout the whole company. “A company’s values are the 

beliefs, traits, and behavioral norms that company personnel are expected to display in 

conducting the company’s business and pursuing its strategic vision and mission” 

(Thompson, 2018, p. 28). The mission statement, vision statement, and values all go hand in 

hand for a company. These should all work together to create the purpose of a company. A 

company that truly values sustainability will clearly state the goal for the company in the 

future with a specified date and plan to reach that goal. It will also want to incorporate 

sustainability in all levels of the company to truly value it. “Companies that measure their 

environmental risk are better able to manage it strategically. And those that are transparent 
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and disclose this information are providing decision makers with access to a critical source of 

global data that delivers the evidence and insight required to drive action” (CDP.net, 2020).  

 This idea of companies being held responsible for their actions is known as Corporate 

Social Responsibility. Corporate social responsibility is the idea that a company should be 

responsible for caring about its impact on people, the community, and the environment. 

Typically, the CSR report includes the company showing examples of volunteering, donating 

to charities in the community, acting against unfair labor or discrimination, and ways they are 

contributing to environmental sustainability. When companies have detailed CSR reports that 

outline their values and their actions to care for people and the environment, it increases their 

perception in the public eye for both employees and consumers. Consumers are now very 

likely to boycott a business if it’s values, beliefs, or actions go against their own so it is 

important for companies to stay on top of their public perception and be genuine in their 

desire to do good for others (Schooley, 2020).  

A starting place for companies who feel lost where to start tackling this problem is to 

assess where they are at and where they want to go which can be seen through creating a new 

vision statement and mission statement. There are many resources out there for companies to 

measure their carbon footprints and seek advice on how to lower it. Key steps for companies 

to follow through with this plan are laid out in an article by Forbes. Starting with measuring 

your carbon footprint, develop a climate action plan, set emissions reduction targets, and 

monitor progress to stay on track (Mainwaring, 2018). If corporations follow these steps to 

keep their strategic vision at the forefront of all business actions, then hopefully companies 

will start to see the effects of their change on the environment. Until then, it is important for 

consumers and investors to hold companies accountable for the promises they make to ensure 

they are not empty promises.  
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Based on the aforementioned suggestions for companies that are wanting to address 

their contributions to climate change, there is a level of expectations for a company to meet in 

order to be fully encapsulating the idea of being committed to sustainability and 

environmentalism. First, companies should be aware of their past and the way they have 

contributed to climate change and pollution. Having examples of previous carbon levels that 

have negatively impacted the Earth is a great way to acknowledge this past and the fact that 

they know it is necessary to do better. It can also give companies a level to compare their 

progress to show that the changes they are making are impactful.  

The next and probably most important step is for a company to make a clear plan for 

addressing sustainability. An ideal plan should be as specific as possible, measurable with 

specific percentages or numbers to monitor, time-limited with dates for meeting the goals, 

challenging to encourage change and growth, and achievable for the company to reach in 

their planned timeline (Thompson, 2018, p. 30). Theory suggests that goals should be set for 

both short-term and the long-term. Short-term goals should be set quarterly or annually to 

focus on small progress years in the future where long-term goals should be set for 3 to 5 

years in the future to “force managers to consider what to do now to put the company in 

position to  perform better late” (Thompson, 2018, p. 31). Next, they should also have a year 

that they want to have these specific goals met by. A year makes it clear that the company is 

putting this change as a priority and will have to implement changes in a timely matter.  

Finally, it should be clear that the company is continuing with its promise by checking 

in on their progress. The best way for a company to show this progress is through a yearly 

sustainability report. These reports should be very detailed in reporting the changes that have 

been made. There should be data on the responses of these changes such as a decrease in 

carbon emissions, carbon footprint, water usage, and whatever other changes they must note. 

There should be a clear progress report on how they are with meeting their goal and if it will 
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be reached by the intended year. If it cannot be reached, they should create a new date to 

achieve the goal. If the goal is in reach by the intended date, it is optimal for the company to 

set new goals with new dates further in the future.  

These steps for tackling climate can be seen clearly played out by the 2015 United Nations 

development of 17 Sustainable Development Goals or SDGS (Image 3). 

 

Image 3: United Nations Sustainable Development Goals Infographic 

All the countries in the United Nations agreed to address these 17 goals and have 

them met by 2030. These goals are  1: No Poverty 2: Zero Hunger 3: Good Health and Well-

being 4: Quality Education 5: Gender Equality 6: Clean Water and Sanitation 7: Affordable 

and Clean Energy 8: Decent Work and Economic Growth 9: Industry, Innovation, and 

Infrastructure 10: Reduced Inequality 11: Sustainable Cities and Communities 12: 

Responsible Consumption and Production 13: Climate Action 14: Life Below Water 15: Life 

on Land 16: Peace and Justice Strong Institutions and 17: Partnerships to achieve the Goal 

(UN.org 2015).  
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Every year the United Nations publishes a progress report on each of the 17 goals. 

Together, the countries that make up the United Nations have been able to commit to making 

the world better through 17 goals. They are able to be held to these agreements through the 

yearly check-in process to ensure that the goals are met by 2030 (Koutsokosta, 2020). 

Companies in the 193 countries that are a part of the United Nations are required to adhere to 

regulations that align with these goals. In order to stay on progress to 2030, the companies 

must have a sustainability report to show the government their individual progress and 

commitments.  

The previous goals and plans that have been set by countries and companies for the 

year 2020 might look a little different than expected due to the coronavirus pandemic, or 

COVID-19. This virus shook countries, with many of them having to order a shelter in place 

order stating that citizens were not able to leave their houses for non-essential reasons. This 

brought about a decrease in air pollution due to the significant lack of travel both by air and 

vehicle. It also plummeted the economy as people were not out buying products like usual. 

“In the US, the Environmental Protection Agency has temporarily relaxed pollution 

enforcement to allow companies to focus on survival—with no end date set,” (Davis-

Preccoud & van den Branden, 2020). This pandemic and total change of life has shown 

companies just how unprepared they were for unexpected threats, and it may show gaps in 

their preparedness for climate change. “The climate crisis may be seen as a slower moving 

crisis than the speed of this global pandemic, but it’s the long-term effects are likely to be far 

more threatening,” (UN Environment, 2020).  

 

Problem Statement 
 

As we see more and more companies start to become aware and concerned about their 

impacts on climate change, it is important that these companies are held accountable for the 
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promises they make. At a time when the climate crisis is a clear threat, is not enough to claim 

to want to get better to appease investors and consumers, they must create a clear plan to 

adjust their mission and vision statements along with company values to reflect these 

promises for a better and more sustainable future for the company.  

The consequences for not following through would mean not only a loss of important 

investors and the boycott from conscientious consumers but most importantly irreversible 

damage to the Earth. An in-depth analysis of the many companies making these promises will 

show which ones have thoroughly committed to changing the visions for their company’s 

future and which ones have slipped behind on their intended and promised goals.  This 

analysis of many corporations and their follow-through sustainable commitments will aid 

other companies in their creation of the optimal strategy for adopting an environmental 

sustainability plan.  

 

Research Questions 
 

Based on the history, background, and current problems, it has led researchers and 

business owners to question what these commitments to sustainability look like.  This leads 

to the research question, does a commitment to corporate social responsibility or 

environmentalism translate to a change in priorities and goals for the company? Do these 

companies include specific goals, timelines, and benchmarks with their commitments? 

Companies should know what the most important pieces are when following through on a 

commitment to environmental sustainability and what that looks like in examples of other 

industry leaders. Research into the companies that have stated a commitment to change can 

also show which ones are taking the commitment to change seriously and which ones are not 

following through on their promises. Since theory explains that benchmarks are an important 

part of short-term and long-term goal setting, one would assume that a committed company 
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will have clear goals and specific benchmarks for measuring that goal and a date to achieve 

it. Since the way to focus on goals is through vision and mission statements, it is also 

assumed that these companies will have edited their business strategies through a change in 

vision or mission statements and will share their environmental changes with their 

consumers.  

 

Relevance and Importance of the Research 
 

The intent of this new research is to be a guide for businesses to learn the best 

practices for taking on environmental sustainability in their own companies and corporations. 

Examples of companies that have carried out their goals and have changed their strategies to 

include the importance of caring for the environment will be exemplified. There will also be 

examples of businesses that have made a promise but have failed to effectively follow 

through with their commitment. It is known that environmental sustainability is of the utmost 

importance for the sake of the future of this planet based on the history and data that has been 

collected by scientists at places like NASA over the years. Now is also a time when both 

consumers and investors are pushing to see positive changes in the brands and companies that 

they support. It is very important that businesses take their environmental commitments 

seriously for all these reasons.  

Literature review 
 

                  The area of research surrounding theories of businesses and environmental 

sustainability reaches across many different fields of study and has found promising results. 

The following articles and literature cover similar topics to the research at hand such as why 

environmental sustainability is important, how actions can aid with the issues, theories on 

how to encourage these changes, and theories on the effectiveness of certain approaches to 
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encouraging environmental action. The conclusions of these articles support the theory that 

businesses should start taking steps to be more aware of their environmental impacts. Even 

starting with small changes will have a positive impact on the environment.  

In starting the research into the topic of climate sustainability in business, it is good to 

start by understanding why research into climate change action is important. To do so one 

must research the scientific side of climate change to recognize the problem at hand. The 

2019 academic journal titled Global Warming and Other Climate Change Phenomena on the 

Geological Time Scale explains research done by Dr. Mesarovic. This research uncovers the 

geological importance of small changes in global temperature levels and CO2 levels over 

time. In the section titled Historical Climatology, secondary data gathered from sources such 

as NASA over many years is brought together into charts to show the changes in climate over 

time. This paper then gives an interpretation of these numbers and data which explains that 

there are significant increases in climate change that are due to human activity.  

 A strength of this paper is that the researcher has gone to great lengths to gather data 

empirically support the hypothesis that human activity is affecting global climate. “Decades 

of data and analysis support the reality of climate change and the human factor in this 

process, as there is a strong, credible body of evidence, documenting that climate is changing 

and that these changes are in large part caused by human activities” (Mesarovic, M. M. 

(2019). This research is important for the overall research at hand in order to understand the 

argument for and against climate being affected by humans that might have an effect on the 

action or lack thereof by large corporations. It is very important to review journals from 

scientific experts to understand the importance of the topic at hand.  

 Another side to understanding the importance of climate focus can be seen through 

the government document from 2017 titled The Irreversible Momentum of Clean Energy 
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written by the then president of the United States, Barack Obama. Here he explains the 

importance of incorporating clean energy and environmental sustainability into the private 

sectors. He stresses the responsibility that companies must try to reduce carbon emissions and 

the positives that can come from action. “Beyond the macroeconomic case, businesses are 

coming to the conclusion that reducing emissions is not just good for the environment—it can 

also boost bottom lines, cut costs for consumers, and deliver returns for shareholders” 

(Obama, B. 2017).  

 This resource is a gathering of scientific data and political policy coming together and 

explaining the importance of businesses and individuals to care and take action against 

climate change. In order for companies to start to become interested in environmental 

sustainability, there must be incentives and encouragement for them to make dramatic 

changes and a government document is a great resource for doing just that. 

 The previous research shows that there is significant evidence supporting climate 

change however it is important to note that climate change is a topic that is viewed differently 

by differing groups of people. In 2019, Hamilton, Hartter, and Bell sought to answer if people 

from different generations had different opinions regarding climate change in their research 

titled Generation Gaps in US Public Opinion on Renewable Energy and Climate Change. 

They conducted this research by analyzing four repeated surveys with questions about 

climate opinions and renewable energy opinions that were taken by the same people 

numerous times over the course of three years to track their changes in attitudes. They found 

that public opinion is shifting towards more positive views of renewable energy. They did 

also find that younger people are more likely to be for renewable energy and believe in 

climate change than their older counterparts.  
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 This research is very strong since there is so much data that was collected from these 

surveys and covers a wide array of questions such as education and political affiliation which 

shows to have an effect on the outcome of their answers and opinions. “Climate and 

renewable-energy views in both regions have similar social profiles, including generational 

differences, and political divisions that are narrower on renewable energy than climate” 

(Hamilton, Hartter, & Bell, 2019). This research will be relevant for future studies to compare 

changes in attitudes over time and have a base of questions to ask when researching the topics 

of climate attitudes and opinions. It is important to note what a company’s target audience is 

looking for especially in terms of their climate action response. It is also interesting to 

consider the ages of the senior officials that work at a company that might be out of touch 

with the desires of their younger customer base.  

The best way to bring people together to understand sustainability is by finding the 

best ways to educate people about it. There are many transdisciplinary ways to teach about 

sustainability. In 2019 research titled Applying a “theory of change” process to facilitate 

transdisciplinary sustainability education, a group of graduate students participated in a 

project where they each produced their own plans for dealing with some type of sustainability 

or environmental topic that interested them. They all followed the same outline of picking a 

topic and following a flow chart of how to take action to make a change. 

 There are a lot of important things to learn about in regards to environmental 

sustainability, but the students will care and be impacted more if they can focus on one area 

they care about and make a detailed plan to follow through with making change. It is not a 

guaranteed way to make a difference, but it is much more engaging than a simple lecture. 

This study can be applied to large corporations as well. If the company has one area, they are 

passionate about, it will make the transition to becoming more environmentally sustainable 
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less of a chore and a hassle. Every company is different and has different values, so they 

don’t all have to set the same goals to ensure they become better.   

Other studies have found that it is likely that education will bring about action and 

change but is acting enough for companies to do in order to make significant change. A 2016 

study by Burch titled “Will Ontario’s Climate Change Action Plan Transform 

Communities?” looks to answer that question for climate change in Ontario, Canada by 

explaining the action that has been taken and where discrepancies remain. In their findings it 

was discovered that long term planning is a necessary part of implementing successful 

change. It is also something that needs to be progressively built upon over time and as goals 

are met.   

 This research could easily be applied to businesses who want to take sustainability 

seriously but need to start implementing changes. Having a clear goal and plan is very 

important for them to stay on track and have a positive effect. An ideal company needs to 

have these clear goals but cannot quit once the original goals are met. Progress needs to be 

built over a long period of time and companies will always have areas to focus on.   

 It is clear that different people will view the environmental movement differently 

which means this transition will look different for each country, industry, and individual. The 

Institute for Public Policy released a 2019 book called Building the Businesses of the Future 

to tell stories and offer advice to businesses transitioning to becoming more eco-friendly. 

This collection of essays and articles about how important it is that countries adapt to new 

green ways of business and the positives that would come about from a green revolution. If 

laws are passed such as the Green New Deal, many companies will have a very difficult time 

adapting to these new carbon requirements, that is if they don’t start proactively trying to 
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reduce their own footprints. This chapter explains the transitions that need to be followed for 

companies to become greener.  

 Motivation to make changes is a very important part in businesses movement towards 

sustainability. This argument is very effective as to why businesses need to start thinking 

ahead of ways to reduce their carbon emissions and become more environmentally 

sustainable. It is much easier to control making these changes proactively rather than 

reactively. It is also good for companies to be able to say that they were at the forefront of 

making these changes and caring about the environment.  

 As owners of businesses start to incorporate sustainability, it is important to have a 

leader with experience and education in the field of environmentalism. In 2020 Molthan-Hill 

and Welton conducted research through a survey of 3,700 business students at Yale and 

found that “64 percent of students want environmental sustainability integrated into core 

curricula and career services at their business schools, and 96 percent think businesses should 

be leading efforts to address climate change” One school in England took this information 

and thought to create a carbon literacy program.  

 Many people who study business may not be aware of how important it is to learn 

about sustainability and carbon footprints. Seeing as 96% of students believe that businesses 

should be taking action to address climate change, it is a good indicator that a similar training 

program as the one in the United Kingdom should be implemented into large corporations. 

Not only would it have a great impact on the environment, but it would entice young people 

to be more excited to work for them. This experience and education could create business 

leaders in the future with goals for combating climate change and improving their companies.  

 When these leaders are thinking about the future of sustainability in business, it might 

be important to consider the size of the company when thinking about its ability to change. 
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Many research studies have been conducted to find out what people’s and business’s attitudes 

are regarding climate. A 2018 Canadian survey by Burch titled Small Businesses and 

Sustainability Innovation: Confronting the Gap between Motivation and Capacity included a 

questionnaire answered by 1,695 companies found that smaller businesses are more likely 

than larger businesses to be more invested in climate and sustainability. Smaller businesses 

are more likely to be motivated by their local communities to make the needed changes that 

people want to see compared to larger businesses that don’t have this same public pressure.  

 There is a lot of useful data in this study to understand where large and small 

companies are coming from when they commit to being more environmentally sustainable. It 

is also an interesting indicator that the motivation behind making changes is very important 

for companies to start to become interested in sustainability. Companies that are genuinely 

motivated to make the Earth cleaner are going to have a better follow-through of their plans 

and goals than companies that are creating these promises only to entice their consumers and 

investors.   

 Environmental sustainability and the path towards becoming more sustainable looks 

differently for every industry. In 2020 researchers Jang and Zheng wrote an article titled 

Assessment of the environmental sustainability of restaurants in the U.S.: The effects of 

restaurant characteristics on environmental sustainability which focused on the restaurant 

industry and what sustainability looks like for them. In order to understand the trends and 

changes in the industry, a survey was given to over 200 top level restaurant managers. The 

response of these managers was largely that the focus on restaurant sustainability focuses on 

reduction of waste.  Specifically, restaurants are focused on answering the question of how to 

reduce food waste and how to reduce the use of single use paper products.   
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 The results concluded that most restaurants were in the process of starting initiatives 

to answer these questions, but that they still felt that there was more to do to become more 

sustainable. “The most widely adopted strategy was the incorporation of environmental 

management as a restaurant policy, and the least adopted strategy was publishing regular 

external reports about their environmental impacts,” (Jang, 2020). Since the restaurant 

industry is one of the 10 analyzed in the current research project, it is very useful to have this 

previous research to know what to expect. Every industry has different standards and goals. 

This research shows that this industry is not expected to have a standard of keeping annual 

reports on their progress.  

Another example of sustainability within an industry can be seen through research 

into the manufacturing industry by Valencia-Rodríguez, Olivar-Tost, and Redondo in their 

2018 article, modelling a productive system incorporating elements of business sustainability. 

In this research, it was discovered that the most important part of preparing to be sustainable 

in a business is first being aware of all of the impacts that these changes might have and plan 

to fix them. “Based on the model, some variables of interest were analyzed, such as the 

storage of finished products, the energy consumed, and the generation of solid waste,” 

(Valencia-Rodríguez, 2018).  

 There are many ways to tackle sustainability but to create the best model for your 

personalized business needs. In the manufacturing industry this may include being aware of 

the best way to store merchandise. Examples of this include being aware of the lights and 

power that could be drained by the building. For the companies in this upcoming research, 

manufacturing adaptations to become environmentally sustainable will look different than 

other industries.  
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While it is clear sustainability looks different in various industries, it can also look 

different across differing countries. Countries such as Australia are a part of the European 

Union and therefore have different standards of what is acceptable progress regarding the 17 

UN Sustainable Development Goals, or SDGs. Research titled Australian policies on water 

management and climate change: are they supporting the sustainable development goals and 

improved health and well-being? by Delany-Crowe, Marinova, Fisher, McGreevy, and 

Baum, in 2019 studied the realities of Australian government’s implementation of these 

standards. The UN sets their standards for compliance by businesses from its countries but 

ultimately it is up to the governments of these countries to enforce these regulations and 

goals.  

Findings in this Australian study noted that companies fell short of what was being 

expected of them in terms of water sustainability, climate change, and support for marine 

ecosystems. The reason for these discrepancies is the lack of effective government pressures. 

Without a local government to enforce these standards, companies are free to not address 

climate change or environmental sustainability. “Evidence on planetary health recognises the 

interconnectedness of environmental and human health and, as such, suggests that ineffective 

management of climate change and water pose serious risks to both the natural environment 

and human well-being,” (Delany-Crowe, 2019).  

As all countries included in the proposed study are a part of the United Nations they 

are allegedly held to higher standards. The lack of enforcement shows that just because a 

company claims to be following the UN SDGs, they still might not be doing enough to 

become more sustainable. These regulations are in place to encourage sustainable growth and 

goal reaching however the enforcement and carrying out of these agreements might not be as 

effective in practice as they are in theory.  
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Key Concepts, Theories and Studies  
 

All of these articles have great information and data to understand where businesses 

stand currently on their promises to become more environmentally sustainable. Existing 

research is a great place to start for companies wanting to know how they can fulfill their 

calls to action. Some of the most compelling articles point out that true change will only be 

possible for companies that are motivated by education and their community on the 

importance of taking climate action. Those who are only motivated by marketing and looking 

good from the outside will not be sustained over a long period of time. It is also very 

significant to note that goals must be added upon over time and continue growing. Setting 

new goals is what keeps a company progressing rather than staying the same.  

 

Key Debates and Controversies 
 

In reviewing this literature, it is important to note that there are many different 

viewpoints to environmentalism in companies. The strongest arguments against setting 

regulations and encouraging companies to obey by them are that it can hurt the economy, be 

hard on small businesses to adapt to, and may in turn drive the pollution to other places and 

countries. One of the strongest adversaries to environmental protection policies in the United 

States is President Donald Trump (Heinzerling, 2016). The president has stated since 2016 

that he believes the Environmental Protection Agency is not needed and that its regulations 

are harmful to business owners like himself. “The Trump administration has explicitly sought 

to reorient the EPA toward industrial and industry-friendly interests, often with little or no 

acknowledgment of the agency’s health and environmental missions,” (Dillion, 2018). His 

claim against the EPA which establishes rules and regulations for air quality among many 

other things, is that the changes proposed to meet regulations are too costly for businesses 
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and manufacturers. A complete change in business as usual is very difficult to keep up with, 

especially for smaller businesses that do not have donor support. In some instances, 

businesses have more incentive to move their company and factories to places that do not 

enforce limitations. “Air-pollution regulations have cleaned up the air - but they have done so 

partly by driving "dirty" industries to Arizona, Nevada and Mexico. The air's cleaner here, 

but it's not clear that this has had a net benefit either to California's economy or the world's 

environment,” (Hussen, 2018). This perspective is important to consider because not all 

companies have the same capabilities to make the necessary environmental changes and 

might only be able to do so with assistance.  

Gaps in Existing Knowledge 
 

The existing research does not give a current day snapshot into companies across 

varying industries and countries to get a real look at how they are addressing environmental 

sustainability. Without acknowledging where businesses currently stand, one cannot make 

accurate assessments of what is working, and which companies are following an optimal 

strategy. Much of this research is based on theoretical ideas. These ideas need to be able to 

hold true when they are used in practice on a large scale. There are also many case studies 

that focus on one country or one industry. A macro view of 100 very different companies 

across the globe will give a clearer picture of the global trends and practices.  

Research into the Optimal Strategy for Incorporating 

Sustainability into Businesses  
 

 

Identifying the Data Set  

 

 Many companies across a wide array of industries have noticed the call to action for 

them to change certain practices that are harmful to the environment however these promises 
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are bottomless if they are not supported and valued by the company. The desire to change is a 

great start, however it is important for these companies to follow through with their 

statements and create an actual plan to make their proposed changes, specifically by putting 

their goals and plan for achieving these goals into writing in the company’s mission and 

vision statements. This way all the employees will have a clear picture of the goal and value 

it more. “Developing a strategic vision and mission, setting objectives, and crafting a strategy 

are basic direction-setting tasks. They map out where a company is headed, delineate its 

strategic and financial targets, articulate the basic business model, and outline the competitive 

moves and operating approaches to be used in achieving the desired business results” 

(Thompson, 2018, p. 38).  

A Forbes article from August 2019 lists 100 companies that have publicly announced 

plans to become more environmentally sustainable in various ways (Morgan, 2019). The 

companies in this list are from 10 different industries: agriculture, automotive, travel, 

hospitality/ restaurants, beauty, retail, manufacturing, software, construction, and innovation. 

There are 10 companies listed in each of the industries for a total sample size of 100 

companies and include companies from a variety of countries (See appendix A).  

 

Chart 1 shows the country of origin for all companies studied.  
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As shown in the chart above, 70 of the 100 companies are based in the United States 

of America.  

This primary research gathered descriptive data during the month of June 2020 on 

these 100 companies to be able to compare their strategies for taking on climate. Data 

gathered includes: name of company, the promise they made, the year that promise was 

made, the year of their goal, the country they are from, their mission and vision statements, 

the CEO of the company, if they have a specific tab on their website for sustainability or 

corporate social responsibility, and if they include climate, sustainability, or 

environmentalism in their mission or vision statement in some way. All of this data will be 

gathered through their publicly available corporate websites. In addition to what is available 

through observation, data will be gathered on the company’s grade for the year 2019 from 

The Committee for Development Policy, or CDP, if it is available (un.org, 2020). This allows 

for an outside perspective on how the company is doing in regard to their progress on climate 

change, water conservation, and forestry sustainability.  

As mentioned previously, the indicators that will be most heavily relied on for 

measurement of a company’s success are the inclusion of environmental awareness in the 

vision mission, or values statements. It is also important that there is a clear benchmarked 

plan for moving forward such as a date and clear goals along with annual sustainability 

reports. These items will typically be found in a website tab dedicated to sustainability, the 

environment, or corporate social responsibility. The ideal company will have specific goals 

such as “cut CO2 emissions in half by the year 2030”, a detailed yearly sustainability progress 

report that can be downloaded by anyone and read, and a mention of their commitment to a 

better environment in their mission or vision statements for everyone to recognize their 

commitment as an important value and goal to the company. Ideally, the company would also 
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have submitted their sustainability report to CDP organization and received a grade letter A 

for climate, water, and/or forestry improvement.  

It is also important to note that any country headquartered in one of the 193 countries 

that is part of the United Nations should also have details on their progress towards the 17 

sustainable development goals and are therefore held to more specific and often higher 

standards of environmental sustainability and corporate social responsibility than other 

countries might be.  

Conceptualization 

Most of the variables that will be gathered have face value that does not call for 

conceptualization. It is however important to conceptualize the company’s mission and vision 

statements. A mission statement tells the purpose of a business such as “who we are, what we 

do, and why we are here” (Thompson, 2018, p. 26). This might also appear on a company’s 

website as ‘about us’, ‘what we do’, ‘who we are’, or ‘our purpose’. A vision statement is a 

company’s goals and aspirations for the future and where they want to be. This might appear 

as ‘our plans’ or ‘our goals’. Corporate Social Responsibility, or CSR, is another term that is 

used often and needs to be conceptualized. Corporate social responsibility is an umbrella term 

used to refer to the good acts that a company does. “Corporate social responsibility (CSR) 

refers to a company’s duty to operate in an honorable manner, provide good working 

conditions for employees, encourage workforce diversity, be a good steward of the  

environment, and actively work to better the quality of life in the local communities where it 

operates and in society at large” (Thompson, 2018, p. 274). For this research, focus is being 

put on the environmental part of CSR to observe the reduction of waste, recycling of 

materials, reduction of harmful chemicals and pollutants, and other steps a company might 

take to become more environmentally responsible.  
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Operationalization  

 The variables and the data that will be gathered for each are all from the corporation 

in questions official websites and any links they give from it. Only the information that the 

companies agree to have shared to the public will be used to answer the questions for each 

variable. There will be instances when these variables will not have sufficient answers and 

will consequentially be left blank or marked as not available. Some of the questions such as’ 

is there a web page dedicated to sustainability?’ and ‘does the mission or vision statement 

reference progress in environmental priorities?’ are a yes or no answer question left up to the 

discretion of the researcher.  

 The other data that is gathered not from the corporation website but from outside 

evaluator CDP.net is graded on an A-D scale. The company explains that grades A or A- 

show that the company has exhibited leadership in their action against climate change, water 

conservation, and/or forestry sustainability. B and B- exemplifies the company is at the level 

of managing these issues, C and C- shows they are aware of these existing issues, and D and 

D- show they have disclosed their current levels and have not taken actions to change 

anything. An F does not indicate a failure but rather indicates that there is not sufficient data 

and information to give an A-D grade. An N/A means the company did not request their 

company to be evaluated in one of the categories or at all (Appendix B).  

Reliability  

 The use of multiple indicators allows this research to be considered viable. This is 

why it is important to include the CDP scores when they are available. A company may state 

on their website that they are making great strides in environmental sustainability, but the 

CDP grade gives an outside view of their progress. The CDP scores are not available for 

every company.  
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Validity 

 Since there is not a convenient way to request the specific levels of carbon dioxide, 

carbon footprints, or other important environmental indicators for each of the companies 

studied, the stated variables will be used to determine the outside perspective of a company’s 

commitment and progress. It is important to note that these indicators are not precise readings 

of a company’s environmental sustainability but only their perceptions to an outside 

perspective. Further research opportunities exist to research more deeply into the numbers 

and science behind each company’s progress and status.  

Analysis and Results  

 

Research was gathered on 100 companies to analyze their reactions to committing to 

combating climate change (See Appendix A). This was done over the course of one week in 

June 2020 using the information available to the public via the company or corporation’s 

website. These companies were then also looked up on CDP.net which, if the company had 

submitted their data, would give the company an A through D grade on their efforts to 

combat climate change, another grade for their water sustainability report, and a grade on 

their actions towards forestry sustainability. The results for the data analyzed will be 

broken down into four main topics: goals, vision and mission statements, CDP scores, 

and sustainability overall to ultimately decide which companies are doing the best at 

meeting these criteria. This  

Goals  

 An early step for companies when they decide to become environmentally sustainable 

is to set goals. These goals or objectives should be specific, measurable, time-limited, 

challenging, and achievable (Thompson, 2018, p. 30). With this theory in mind, the 

researcher looked for indication that these goals met the criteria listed above. The goals 
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should have years to meet goals, specific and measurable goals stated, and be a challenge 

while also remaining achievable.  

The first indicator that was looked for was a year or time limit for the objectives to be 

met. When searching for a specific year date that companies wanted to have their goals met, 

only 46 companies clearly had this information easily available. Of those 46, 6 of them had 

set more than one goal deadline, indicating that they had set numerous goals for the company. 

In a research study by Burch, 2016 from the literature review, having numerous goals that 

grow upon each other is a good sign for businesses. Of this list only 6% have indicated they 

are doing so.  

Breaking down these numbers by industry allows for a more focused view on how 

companies in their respective industries are doing in terms of clear goal settings. The two 

industries with the highest percentage of companies that included a goal year are automotive 

and agriculture. In both of these categories, 7 out of the 10, or 70%, of the companies had set 

a clear year they planned to meet their goals by. Following with 60% of the companies 

setting year goals are the industries of travel, restaurants, and software. The beauty, retail, 

and manufacturing industries had 50% of the companies stating a year goal. Lastly, only 3 

companies in the innovation or other industry and 2 companies in the construction industry 

showed clear goal years (Chart 2).  
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Chart 2: Percent of companies in each industry with stated year to achieve 

sustainability goals 

 An example of multiple goal years can be seen through the promises made by 

Unilever. “The Sustainable Living Plan aims to double the company’s business and half its 

environmental impact in 10 years. By 2020 we will help more than a billion people take 

action to improve their health and well-being. By 2030 our goal is to halve the environmental 

footprint of the making and use of our products as we grow our business. By 2020 we will 

enhance the livelihoods of millions of people as we grow our business.” (unilever.com, 

2020). This goal clearly states that they plan to have met one goal by 2020 and are looking 

towards the future of 2030 for other goals. The Unilever website even has their three main 

goals laid out with the years they intend to reach these goals along with a reference to the UN 

SDGs. (Image 4).  
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Image 4: Unilever’s “three big goals” 

As shown in the image, there are three main goals that Unilever is focusing on. These general 

goals seem vague from the surface, but each goes on to explain how they will measure the 

progress through sales monitoring, by working with the community, and other specific 

changes they make to wish. With a detailed plan of action these goals are challenging and 

achievable.  

 An example of one of the companies studied that does not have a time limit to achieve 

a specific goal is Subway (Subway.com, 2020). The restaurant company lists its sustainability 

goals in four main categories: sustainable agriculture, sustainable packaging, resource 

conservation, and climate action (Image 5).  

  

Image 5: Subway’s four sustainability goals 
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These goals are all followed with details and plans to achieve these goals however they all 

lack a specific timeline that the company plans to have these goals met by. A clear timeline 

also indicates if the goals and changes are achievable and challenging, with it being more 

challenging in a short period of time and more achievable with a longer window of time.  

 Another important piece of creating a good goal is to make it as specific and 

measurable as possible. A clear measurement will help companies monitor their progress 

through data. A good example of a company that has a clear and measurable promise is eBay. 

The internet sales giant made a very specific and measurable goal towards sustainability with 

its website stating “By 2025, we aim to achieve a 50 percent absolute reduction in Scopes 1 

and 2. By 2030, we strive to reach 75 percent reduction from our 2016 baseline. We have 

decreased these emissions by 31 percent between 2016 and 2019 and, in just the last year, we 

decreased our emissions by 16 percent” (ebayinc.com, 2020). This goal is very specific about 

the timeline it has set and the specific measurements they want to reach by then. The website 

also offers a graph monitoring the data about their greenhouse emissions per year (Image 6).  

  

Image 6: eBay’s yearly emission data 

 An example of a company that lacks this specific and measurable goal is Alaska 

Airlines. Alaska Airlines website states “At Alaska Air Group, we care about the 

environment and are finding innovative ways to reduce the impact of our services, our 



The Optimal Strategy for Incorporating Sustainability into Businesses 

  39 

facilities, and our equipment” (alaskaair.com, 2020) (image 7).

    

Image 7: Alaska Air’s environmental strategy 

               The company states that they acknowledge the problem of airlines contributing to a 

large amount of waste and pollution however they do not offer a specific plan with a timeline 

or measurements to track their progress. They do go on to give their four main goals, a 

sustainability report, and a link about composting coffee grounds used on their flights.   

 Finally, the goals set by companies must be both achievable and challenging. Goals 

that seem impossible or goals that are virtually already met show the company does not take 

the commitment to sustainability seriously. One example of a company that set very 

challenging goals for itself but has seen a great improvement is the Walt Disney Company. 

The company took on the challenging task of wanted to reduce its net emissions by 50% and 

divert 60% of waste from landfills by 2020 from a 2012 baseline. This might seem 

unachievable for some companies, but thus far Disney has proven to be successful in their 
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goal (image 8). 

  

Image 8: Disney’s successful completion of set targets. 

 Disney set very ambitious goals for itself but has been able to remain on track for 

achieving these goals by the set timelines. They have also chosen specific and measurable 

goals and have kept up to date with the yearly percentages for meeting these goals.  

 For some companies, a way to appear to set goals while ensuring they can meet them 

is to explain goals that have already been met or are being worked on. Without the need for 

innovation or large scale change these goals are much more achievable but lack much more 

challenge over the upcoming years. One company researched that focused on goals that had 

already been in progress was aircraft manufacturer Pratt and Whitney (prattwhitney.com, 

2020). The goals listed for their sustainability progress seem up to the standards for goals at 

first but in reading them carefully it becomes clear that these goals have already been met and 

are in progress, therefore not calling any new innovations into action (image 9).  
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Image 9: Pratt & Whitney’s completed goals 

 It is difficult for the researcher to determine which companies have made goals that 

they are unable to reach as they would not releases data on that. Many companies set goals 

for the year 2020 and until they release a 2020 progress report, it will be unclear on how 

successful the progress has been. There is also the issue that 2020 has been an irregular 

business and economic year which is likely to have set companies back on their intended 

goals.  

Vision and Mission Statements  
 

 As theory earlier in this paper explains, a mission and vision statement are very 

important for companies to identify their values and goals for the future. When companies 

commit to being sustainable, that means they should find a way to incorporate sustainability 

into their values and into where they see themselves for the future regarding these goals. In 

this analysis, only 32% of the companies studied had mission or vision statements that made 
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any reference towards sustainability, environmentalism, or taking care of the environment in 

any other way (chart 3).  

  

Chart 3: Count of companies with mission or vision statements that reference 

sustainability. 

 Since each industry has different ways of operating business, there is a chance that the 

breakdown of percentages of companies with mission and vision statements that reference 

sustainability will follow larger industry trends. Analysis has shown that there are significant 

difference with two industries, manufacturing and agriculture having as many as 60% of the 

companies making references to sustainability in mission or vision statements and some 

industries, such as the software industry, where 0% had any reference of this kind (Chart 4). 

On the lower scale was also the travel industry where only 1 out of the ten companies, Royal 

Caribbean Cruises, had a reference. “The entire Royal Caribbean family is committed to the 

legacy of hospitality and culture of innovation that is at the core of our guest service, the 

protection of our natural environment and responsible citizenship in our global community” 

(rclcorporate.com, 2020).  
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Chart 4: Percentage of companies with mission or vision statement referencing 

sustainability by industry 

Theory about mission and vision statements states that they should be reflective of 

goals however this research shows this to not be the truth in practice, as seen in the chart 

above. Good and bad examples of integration of environmental promises have been found 

through the research along with findings that many companies do not have both a mission 

and a vision statement or that these statements are not a good representation of the company 

and might need updating.  

 Starting off with a great example of incorporating environmental promises into the 

company’s vision and mission statements is the beauty company Natura. Natura’s mission 

states “Since 1969, Natura’s reason for being has been to create and sell products and 

services that promote the harmonious relationship of the individual with oneself, with others 

and with nature” (Naturabrazil.com, 2020). This statement makes it clear that the company is 

focused on and values a strong relationship with nature. They also emphasise on the about us 

page the importance of sustainability and having a working relationship with nature (image 
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10). 

  

Image 10: Natura’s environmentally focused vision.  

This statement explains the purpose of the company along with the important history 

of why it exists and what it wants to do. There are clear goals for the future and helping local 

communities of the Amazon region.  

 Throughout the research it became clear that many companies did not update their 

vision and mission statements to incorporate new goals or values. For example, despite all of 

its great accomplishments in sustainability and environmentalism, BMW lacked a cohesive 

vision and mission statement to match (bmwgroup.com, 2020). The corporate website for the 

BMW group did not have a clear indication to the company’s mission or vision statement but 

rather a short paragraph about who they are (image 11). 

  

Image 11: BMW’s general mission statement  
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They did however list sustainability as one of their values later on the same page (image 12). 

   

Image 12: BMW’s sustainability focused mission 

It is clear that they value sustainability and rely on it as a driving force for innovation 

but fall just short of including that in a specified mission or vision statement.  

 Mission and vision statements are central to how the public views a company, 

therefore it is very important to present the company in the best possible way. In this 

research, there were some instances where companies had excellent mission and vision 

statements that exemplified the company’s purpose and goals. Hensel Phelps, a construction 

company, was able to clearly state their vision and goals through an easy to follow graphic 

(henselphelps.com, 2020) (image 13). 
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Image 13: Hensel Phelps’s vision and mission image 

 Since Hensel Phelps is a construction company, this depiction of their values and 

vision as a sketch of a structure is a great way to tie what they do to why they do it. Although 

they do not list sustainability or environmentalism as one of their main values or pillars, they 

do include community which could be stretched to mean caring for the environmental 

community if they wished to include that in the future.  

 There are also some instances in the research where finding a vision or mission 

statement that clearly defined the company was an issue. One of these examples was a 

company under the innovation industry category called OmniEarth (omni.earth, 2020). It was 

very unclear based off their website as to what OmniEarth did or sold. They had no clear 

mission or vision statement but instead concluded their “about us” section with “providing 

the best fertilizing product on the market and doing so with ingredients that are “From the 

Earth, For the Earth.” (omni.earth, 2020) (image 14). 

  

Image 14: OmniEarth’s mission  

Further reading into the website concluded that this company sells worms for compost and 

then fertilizer purpose, which is a sustainable alternative to other chemical fertilizers. They 

would be able to market this environmentally friendly product better if they emphasized what 

the product was through a mission or vision statement.  
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CDP Scores 
 

 As previously stated, CDP scores were gathered to evaluate the actual data output 

from companies who have made their data available to the CDP. Initial findings found that 30 

out of the 100 companies did not have any data submitted for review by CDP and only 26 had 

CDP grades for all three categories. This clear lack of data on the majority of the companies 

studied means that these scores can give us an insight into the individual companies but is not 

a good tool for companies all of the 100 companies. There are other tools similar to this site 

that rank or grade the effectiveness of environmental actions of companies that could be used 

for future research to get a better understanding of the total population. The charts below 

show the counts of companies under each grading by the specific categories of climate work, 

water work, and forestry work with N/A indicating no data available. (Chart 5, 6, and 7).  

  

Chart 5: Grades of companies CDP Climate scores 
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Chart 6: Grades of companies CDP Water scores  

  

Chart 7: Grades of companies CDP Forest scores 
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automotive and beauty. In the automotive industry 60% had an A grade where in the beauty 

category 50% had received an A (Chart 8).  

  

Chart 8: Percentage of reported companies within each industry that received a CDP 

grade of A in any of the three categories 

 Some interesting findings did come out of the CDP grades. Only 4 companies were 

given an A or A- grade in all three categories: climate, water, and forestry. These three 

companies are Johnson and Johnson, L’Oréal, Hewlett- Packard (HP), and Unilever. CDP 

calls A scores the “A- List” and only 8 companies made the A list for 2019 efforts to preserve 

forestry. An example of this is L’Oréal with an A grade in each category (image 15). 

  

Image 15: L’Oréal’s triple A list CDP grades 
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To better understand L’Oréal’s A grade, it helps to look at the goals the company has 

set and the mission and vision statements that support its environmentalism. L’Oréal states 

“To overcome the barriers to sustainable consumption, we’re working on three main areas. 

First, we are investing in sustainable innovation, making sure all of our products have 

environmental or social benefits. Secondly, we will empower consumers to make more 

informed choices by giving them the clear information they need. And, thirdly, we will use 

the influence and power of our brands to make sustainability not just the right choice, but the 

desirable choice” (lorealusa.com, 2020). It is unclear as to how or why this company got all 

A’s as there is a 2018 sustainability report however the research did not find an up to date 

2019 report with detailed data.  

On the other side, the company researched with the lowest overall grades from CDP was 

Cargill with a C in climate, a D- in water, and a D in forest (image 16).

 

 Image 16: Cargill’s CDP grades 
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 Again, there are not clear details as to why this company received such low scores however 

the company does have many resources about the specific steps, they are taking to become 

more sustainable available (Cargill.com/sustainability, 2020).  

 Although websites and organizations similar to CDP would be a great way to compare 

how companies say they are doing with sustainability efforts compared to the actual data, for 

this research, there was not enough information available to determine which companies are 

truly doing great things and which ones need more work.  

Sustainability  
 

 The final objective that will be analyzed is how companies do on their ability to make 

their sustainability efforts available to the public. To analyze this, researchers went to the 

company websites and looked for a specific tab that was titled “Sustainability” 

“Environmentalism” “Corporate Social Responsibility” or something similar in nature. In a 

count of the data, only 19% did not have this information easily available (chart 9). 

    

Chart 9: The count of companies that have a web page dedicated to sustainability or 

Corporate Social Responsibility (81% yes 19% no) 

Similar to evaluating the goals containing years, companies with sustainability tabs on 

their websites can be broken down by industry for a better overall picture of what industries 
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are more open about sharing their sustainability goals than others. 100% of the companies 

researched in the beauty and manufacturing industries had clear explanations of the 

company’s missions to become more sustainable through a tab or page on their main website. 

The industry with the least amount of these explanatory pages was the travel industry with 

only 50% of the companies having one. Three industries, innovation, software, and retail had 

90% of their companies reporting sustainability pages. The auto industry followed with 80% 

of the companies having this page available where agriculture, food, and software all had 

70% of companies reporting a sustainability page (chart 10). This shows that some industries 

value transparency of what sustainability looks like to each company more than others. This 

might have to do with keeping up with what competitors actions look like.  

  

Chart 10: Percentage of companies within each industry with a web page dedicated to 

sustainability or Corporate Social Responsibility 
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sustainability, an annual sustainability progress report was available that disclosed the details 
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Image 17: Coca-Cola’s 2019 sustainability report cover 

On July 23, 2020, Dupont released its sustainability report for 2020, being one of the first to 

release its data for the year (dupont.com, 2020). This 68-page document contains specific 
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data about the company and its environmental actions for the past year (image 18). 

  

Image 18: Dupont’s 2020 sustainability report table of contents 

 Because of the time limited research, the research was unable to read through every 

sustainability report that was available. There were still findings based on the ones that were 

available. Some companies seemed to encourage their consumers to be interested in the 

source materials for the products, the sustainable sourcing, and other environmental elements 
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while others only showed limited data or details. One example report that was informative 

was Apple’s 2019 report which broke down each of their products to analyze the ways these 

parts had been reused or recycled to overall decrease their pollutants (apple.com, 2020) 

(image 19). 

   

Image 19: Apple’s iPhone 11 product environmental report 

This product showed the companies promises to be more sustainable through this product 

being made with 100% recycled rare earth elements as stated in the picture. These reports are 

ways for consumers to really read into the products that they enjoy or are wanting to buy to 

decide for themselves whether the company is sustainable in the consumers eyes.  
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There were also instances where there were sustainability pages, but those pages were not 

specific and did not include links to other resources or articles.  

Top Companies  
 

 In the analysis, 13 of the 100 companies did meet the requirements of having a year 

listed in their sustainability goal, having a mission or vision statement that referenced this 

goal of sustainability, and had a web page dedicated to their progress in the area of 

sustainability or Corporate Social Responsibility. These companies are Monsanto, The Coca-

Cola Company, Stoneyfield Organic, Subaru, Volkswagen, Royal Caribbean Cruises, Panera 

Bread, AmorePacific, Brooks Sports, Siemens, Unilever, Dupont, and Koninklijke Philips. Of 

these 13 companies, 6 also had CDP reports where they received an A grade in one or more 

categories. Monsanto received two As in climate and water, The Coca-Cola Company 

received an A- in water, Volkswagen received an A- in climate and an A in water, Siemens 

received an A- in climate, Unilever received three As in all three categories of climate, water, 

and forestry, and Koninklijke Philips received two As in climate and water.  

 Based on this analysis of variables studied by the researcher the best company in 

terms of environmental sustainability out of the 100 studied is the United Kingdom company 

Unilever (Image 20). 

 

 Image 20: Logo for Unilever, top company according to this research 
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The second best companies that had 2/3 A CDP grades are Monsanto, a German company ran 

by CEO Hugh Grant, Volkswagen, also a German company ran by CEO Herbert Diess, and 

Koninklijke Philips a company from the Netherlands run by CEO Frans van Houten (Image 

21, 22, and 23).  

 

Image 21: Monsanto logo  

 

Image 22: Volkswagen logo  

 

Image 23: Koninklijke Philips logo 

 Of the top 13 companies, the manufacturing industry made up the largest percentage 

at 30.77% or 4 companies, followed by the agriculture industry which had 3 companies 

making up 23.08%. The automotive industry had 3 companies or 15.38% followed by the 

travel, restaurant, beauty, and retail industries that all had 1 company meaning they each 

made up 7.69% of the top industries. The software, construction, and innovation industries all 

did not have any companies that made the top 13 (Chart 11).  
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Chart 11: Top 13 companies as broken down by industry 

 In a breakdown of the demographics of the top 13 companies 5 or 38.46% were from 

the United States of America, followed by 4 German companies making up 30.77%, and 

Japan, Norway, The United Kingdom, The Republic of Korea, and The Netherlands all 

having 1 company in the top at 7.69% each (Chart 12).  

 

 Chart 12: Demographic breakdown of the top 13 countries 
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Discussion  
 

 The research has shown that there are many different paths that companies take when 

trying to become more environmentally sustainable. Ultimately the success or failure it up to 

the companies in what goals they set, how much they prioritize and value these changes 

throughout the company, and by how strictly they keep up with their goals and share their 

information with consumers. If a company does not meet its intended goal, they will not be 

likely to share that with consumers which is why it is difficult to find data on these company 

goals from an outside consumer perspective.  

 From the data gathered from the results section, the ideal way to incorporate 

sustainability into business follows five basic procedures. First, a company must become 

educated on why they need to make changes. This includes education about the environment 

and the impact that the business is having on things like carbon emissions, greenhouse gasses, 

and pollution. Once the company knows the ways it needs to become more sustainable, it can 

begin to create goals to achieve. These goals should be specific, time limited, measurable, 

challenging, and achievable. A good way to ensure that it meets these requirements is to ask, 

“how will we monitor our progress” and “how often will we measure progress”. Companies 

that plan on having quarterly or yearly progress reports will be better able to assess the 

effectiveness of the changes that are being made. It is also helpful to look for the guidance of 

leaders such as the United Nations Sustainable Development Goals for suggestions and 

direction in which goals should be focused on. This allows companies to discover goals for 

themselves and gives a timeline to achieve the goals by the year 2030.  

Long term goal also allows the company to think about where it wants to be in the 

future to ensure the actions to get there are taken early. This leads to the importance of a 

yearly sustainability report. An annual report that is released to investors and consumers 
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allows the company to boast about the progress it has made in the last year. The transparency 

of this data creates a trust between the company and its consumers and investors. It allows for 

pride in supporting a company that values Corporate Social Responsibility.  

Next it is important that companies don’t make empty promises to consumer but 

rather that they incorporate this new way of business into the values and vision of the 

company. When companies have clear vision and mission statements that are reflective of 

their sustainability goals, both employees and consumers know that it is an important matter 

to the company. Vision and mission statements should also be updated regularly to give 

outside perspectives transparency into how and why the company does what it does.  

Finally, it is a good idea for companies to submit their progress to organizations that 

will evaluate data and give the company a true grade for the work they are doing. This allows 

for achievements to be celebrated and problem areas to be pointed out so that they can be 

worked on (Image 24). 
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Image 24: Concluding findings of the optimal strategy for incorporating sustainability into 

business  
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Conclusion  
 

 With investors and consumers moving to support environmentally sustainable 

companies, many businesses find themselves lost as to where to start this process and the best 

way to follow through on it. Previous research and history tell us that environmental 

sustainability is necessary for the preservation of the Earth’s resources for the future. 

Investors, consumers, and the un have heard this call to action and demand that substantial 

progress be made by businesses and corporations. Other research studies have shown that the 

way companies respond to this call to action looks vastly different between varying 

industries, countries, and what is motivating their actions. Since education and awareness 

have proven to be the best motivators for change, a research analysis into what actions of 100 

different companies looks like was necessary to educate other businesses and discover the 

most successful strategy thus far. This research has shown that a good company strategy for 

adapting environmental sustainability into businesses follows the steps of awareness of 

issues, clear and specific goal setting, annual sustainability reports, a cohesive mission and 

vision statement reflective of the company, and help from outside experts.  

 

Practical Implications 
 

In practice, this research should stand as an example to companies large and small, of 

all industries, that want to become more sustainable. There are examples of companies taking 

the right steps for success along with examples of companies that have more work to do in a 

specified area. Companies can also look to leaders in their own industries to follow the 

examples set. This research has shown that the industry a company is part of does influence 

their likelihood of being invested in environmentally sustainability because of existing 

competitors. In industries where there are not strong leaders advocating for sustainability, a 

new company could emerge where this gap exists.  
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This research has shown the wide variety of ways that companies have attempted to 

take on the topic of sustainability. Without specific expectations such as the United Nations 

Sustainable Development Goals, companies are left without clear example or explanations of 

how to help and why taking action is important. In order for all companies and countries to 

start taking environmental sustainability seriously, there needs to be clear data and 

benchmarks to show the impacts of corporate pollution and harm along with economically 

reasonable suggestions for fixing it. This will take companies, governments, and scientists all 

over the world coming together to agree on solutions that will benefit all involved.  

Finally, making these promises and taking the first steps toward sustainability are not 

only beneficial to the environment as a whole but they also are enticing to investors and 

customers. This monetary motivation might be what companies need in order to create a new 

strategy. It can also be helpful to listen to the ideas of what investors and consumers are 

looking for in terms of changes. For example, recently a Unilever business, Barilla, has 

responded to petitions of their consumers to remove the plastic windows from their pasta 

boxes in order to make these boxes more environmentally friendly (Sanchez, 2020). There is 

a plethora of ideas from environmental groups on how to improve organizations in both large 

and small scales. It would be beneficial for companies and CEOs to utilize these voices as a 

resource in making positive change.  

Theoretical Implications 
 

 Existing theory on mission and vision statements and corporate social responsibility 

was used as leading principles for this research. In theory, mission and vision statements are 

vitally important statements about who the company is, what it does, where it wants to be, 

and why these are important. In practice, vision and mission statements were found to be less 

informative or reliable than expected. This might lead to adjustments in the theory or might 
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be a call to action for businesses that need to listen to the theory and start including updated 

mission and vision statements for their companies which might lead to more business.  

 There is also existing theory on why corporations need to adapt to Corporate Social 

Responsibility and a code of ethics. This research is supportive of the theory that businesses 

should have a strong code of ethics and care about their community in how 81% of 

businesses studied had an easily accessible sustainability or CSR page on their website to 

explain the ethical acts they are taking. The fact that so many had this shows that it is 

something consumers and investors look for when considering which companies to support.  

Limitations  

 
There are two very notable limitations in the gathering and analyzing of this data. The 

first is that there was a time constraint. All of the research planning, gathering, and analyzing 

was done in less than two months. This meant that the researcher was unable to dig very deep 

into the companies in question. While many of these companies offered long and detailed 

yearly sustainability reports, articles of recent changes and actions, along with many other 

reading opportunities, the researcher did not have the time to comb through these resources 

completely. This would have allowed for an even more detailed study of these companies and 

their progress.  

 The second limitation is the lack of access to data that would show where companies 

are with specific levels of CO2, air pollution, and other telling measurements. These would be 

great resources in comparing how companies appear to consumers versus how they actually 

are doing with keeping up with the promises they make. This information might be made 

publicly known by some companies however for data on all of the companies in question one 

would have to be granted access to federal databases through the EPA.   
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Future Research  

 

 This research was conducted over a short period of time that led to limitations in how 

many companies could be studied and was limited to what information was easily available to 

be gathered. Because of these reasons, there remain future opportunities to continue this 

research but on a larger scale or adding more variables to be studied. This field of research is 

also changing often which leads to there always being opportunities to research new 

environmental strategies or promises that companies are continually releasing. There is also 

the opportunity to research the scientific side of the data further if the specific CO2 levels for 

companies are made available.  

 Based on the findings of this research, large scale government agencies should 

conduct similar research into the companies within their countries to ensure that all 

companies are following the required guidelines as ordered by the United Nations 17 

sustainable development goals, specifically the goals surrounding air and water quality levels 

and other goals related to environmental sustainability. This would ensure that each company 

and therefore each country is holding up their ends of the promise and continuing to work 

towards a better world for all inhabitants.  

 While the research was being conducted, the researcher also found many articles 

connecting companies to specific environmental damages. This information is not disclosed 

by the companies through their website therefore it was not seriously taken into consideration 

for this research but would make an interesting follow through at a later time to research the 

damages done, reparations, made, and any long term or lasting effects of these harmful 

incidents or accidents.  
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Appendix A – Companies Researched  

# Industry  Logo Company  Website  

1 Agriculture 

 

Land O 
lakes 

https://www.landolakesinc.com/Members/Memb
er-News/April-2017/land-o-lakes-wal-mart-
sustainability 
https://www.landolakesinc.com/ 
https://www.landolakesinc.com/Corporate-
Responsibility 

2 Agriculture 

 

John Deer https://www.deere.com/en/index.html 
https://www.deere.com/en/our-
company/sustainability/ 

3 Agriculture 
 

Cargill https://www.cargill.com/sustainability 
https://www.cargill.com/ 

4 Agriculture 

 

Monsanto https://www.environmentalleader.com/2016/09/
bayer-monsanto-deal-what-does-it-mean-for-
sustainable-agriculture/ 
https://www.cropscience.bayer.com/people-
planet/climate-change 
https://www.usatoday.com/story/money/2018/0
6/04/monsanto-bayer-name/668418002/ 
https://www.bayer.com/ 

5 Agriculture  Nutrien https://www.nutrien.com/sustainability/strategy/intro
duction 
https://www.nutrien.com/sustainability/strategy/supp
orting-global-goals 

https://www.nutrien.com/sustainability/strategy/
our-environmental-footprint 
https://www.nutrien.com/sustainability/strategy/sustai
nable-agriculture 

6 Agriculture 

 

Archer 
Daniels 
midland  

https://www.epa.gov/enforcement/archer-
daniels-midland-company-adm-clean-air-act-
settlement 
https://www.adm.com/our-company 

7 Agriculture 

 

Indigo  https://www.indigoag.com/ 

https://www.indigoag.com/for-growers/indigo-
carbon 

8 Agriculture  

 

Coca cola  https://www.coca-colacompany.com/ 

https://www.coca-colacompany.com/sustainable-
business 

https://www.coca-
colacompany.com/reports/business-sustainability-
report-2019 

9 Agriculture 

 

Good eggs  https://about.goodeggs.com/ 

https://www.landolakesinc.com/Members/Member-News/April-2017/land-o-lakes-wal-mart-sustainability
https://www.landolakesinc.com/Members/Member-News/April-2017/land-o-lakes-wal-mart-sustainability
https://www.landolakesinc.com/Members/Member-News/April-2017/land-o-lakes-wal-mart-sustainability
https://www.landolakesinc.com/
https://www.landolakesinc.com/Corporate-Responsibility
https://www.landolakesinc.com/Corporate-Responsibility
https://www.deere.com/en/index.html
https://www.deere.com/en/our-company/sustainability/
https://www.deere.com/en/our-company/sustainability/
https://www.cargill.com/sustainability
https://www.cargill.com/
https://www.environmentalleader.com/2016/09/bayer-monsanto-deal-what-does-it-mean-for-sustainable-agriculture/
https://www.environmentalleader.com/2016/09/bayer-monsanto-deal-what-does-it-mean-for-sustainable-agriculture/
https://www.environmentalleader.com/2016/09/bayer-monsanto-deal-what-does-it-mean-for-sustainable-agriculture/
https://www.cropscience.bayer.com/people-planet/climate-change
https://www.cropscience.bayer.com/people-planet/climate-change
https://www.usatoday.com/story/money/2018/06/04/monsanto-bayer-name/668418002/
https://www.usatoday.com/story/money/2018/06/04/monsanto-bayer-name/668418002/
https://www.bayer.com/
https://www.nutrien.com/sustainability/strategy/introduction
https://www.nutrien.com/sustainability/strategy/introduction
https://www.nutrien.com/sustainability/strategy/supporting-global-goals
https://www.nutrien.com/sustainability/strategy/supporting-global-goals
https://www.nutrien.com/sustainability/strategy/our-environmental-footprint
https://www.nutrien.com/sustainability/strategy/our-environmental-footprint
https://www.nutrien.com/sustainability/strategy/sustainable-agriculture
https://www.nutrien.com/sustainability/strategy/sustainable-agriculture
https://www.epa.gov/enforcement/archer-daniels-midland-company-adm-clean-air-act-settlement
https://www.epa.gov/enforcement/archer-daniels-midland-company-adm-clean-air-act-settlement
https://www.epa.gov/enforcement/archer-daniels-midland-company-adm-clean-air-act-settlement
https://www.adm.com/our-company
https://www.indigoag.com/
https://www.indigoag.com/for-growers/indigo-carbon
https://www.indigoag.com/for-growers/indigo-carbon
https://www.coca-colacompany.com/
https://www.coca-colacompany.com/sustainable-business
https://www.coca-colacompany.com/sustainable-business
https://www.coca-colacompany.com/reports/business-sustainability-report-2019
https://www.coca-colacompany.com/reports/business-sustainability-report-2019
https://www.coca-colacompany.com/reports/business-sustainability-report-2019
https://about.goodeggs.com/
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10 Agriculture 

 

Stonyfield 
organic  

https://www.stonyfield.com/ 

https://www.stonyfield.com/our-story/history 

11 Automotive  

 

BMW https://www.bmwusa.com/?cid=MICROSOFT_B%7
CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7C
AO%7CAlways+On%7CBMM&tier=tier1&maco=na
tional&ch=paid_search&veh=NA&gclid=b0151d84
83991b961c64429c0318e154&gclsrc=3p.ds& 
https://www.bmw.com/en/footer/eu-detergents-
regulation/eu-detergents-overview.html 

https://www.bmw.com/en/index.html 

12 Automotive 

 

Valeo https://www.valeo.com/en/ 

https://www.valeo.com/en/sustainability/ 

 

13 Automotive 

 

Honda https://automobiles.honda.com/ 
https://csr.honda.com/ 
https://csr.honda.com/environment/ 
https://csr.honda.com/environment/timeline/ 

14 Automotive 

 

Ford https://www.ford.com/ 
https://corporate.ford.com/company.html?gnav=f
ooter-aboutford 
https://corporate.ford.com/microsites/sustainabili
ty-report-2020/index.html 
https://corporate.ford.com/microsites/sustainabili
ty-report-2020/sustainability-strategy.html 

15 Automotive 

 

Tesla https://www.tesla.com/models 
https://www.tesla.com/ 
https://www.tesla.com/impact-report/2019 
https://www.tesla.com/ns_videos/2019-tesla-
impact-report.pdf 

16 Automotive 

 

Toyota https://global.toyota/en/ 
https://global.toyota/en/sustainability/esg/challe
nge2050/ 
https://www.toyota.com/usa/environment/index.html 

17 Automotive 

 

Subaru https://www.subaru.co.jp/en/outline/vision.html 
https://www.subaru.co.jp/en/ 
https://www.subaru.co.jp/en/csr/continuous/envi
ronment/ 

18 Automotive 

 

Volkswage
n 

http://www.volkswagengroupofamerica.com/envi
ronment#:~:text=Environmental%20compliance&t
ext=We%20intend%20to%20become%20a,along%
20the%20entire%20life%20cycle. 
https://mission-
statement.com/volkswagen/#:~:text=Volkswagen
%20vision%20statement%20is%20%E2%80%9Cto,
the%20world%20through%20its%20products. 

https://www.stonyfield.com/
https://www.stonyfield.com/our-story/history
https://www.bmwusa.com/?cid=MICROSOFT_B%7CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7CAO%7CAlways+On%7CBMM&tier=tier1&maco=national&ch=paid_search&veh=NA&gclid=b0151d8483991b961c64429c0318e154&gclsrc=3p.ds&
https://www.bmwusa.com/?cid=MICROSOFT_B%7CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7CAO%7CAlways+On%7CBMM&tier=tier1&maco=national&ch=paid_search&veh=NA&gclid=b0151d8483991b961c64429c0318e154&gclsrc=3p.ds&
https://www.bmwusa.com/?cid=MICROSOFT_B%7CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7CAO%7CAlways+On%7CBMM&tier=tier1&maco=national&ch=paid_search&veh=NA&gclid=b0151d8483991b961c64429c0318e154&gclsrc=3p.ds&
https://www.bmwusa.com/?cid=MICROSOFT_B%7CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7CAO%7CAlways+On%7CBMM&tier=tier1&maco=national&ch=paid_search&veh=NA&gclid=b0151d8483991b961c64429c0318e154&gclsrc=3p.ds&
https://www.bmwusa.com/?cid=MICROSOFT_B%7CBMW%7CNAT%7CT1%7CAll%7CBrand+Core%7CAO%7CAlways+On%7CBMM&tier=tier1&maco=national&ch=paid_search&veh=NA&gclid=b0151d8483991b961c64429c0318e154&gclsrc=3p.ds&
https://www.bmw.com/en/footer/eu-detergents-regulation/eu-detergents-overview.html
https://www.bmw.com/en/footer/eu-detergents-regulation/eu-detergents-overview.html
https://www.bmw.com/en/index.html
https://www.valeo.com/en/
https://www.valeo.com/en/sustainability/
https://automobiles.honda.com/
https://csr.honda.com/
https://csr.honda.com/environment/
https://csr.honda.com/environment/timeline/
https://www.ford.com/
https://corporate.ford.com/company.html?gnav=footer-aboutford
https://corporate.ford.com/company.html?gnav=footer-aboutford
https://corporate.ford.com/microsites/sustainability-report-2020/index.html
https://corporate.ford.com/microsites/sustainability-report-2020/index.html
https://corporate.ford.com/microsites/sustainability-report-2020/sustainability-strategy.html
https://corporate.ford.com/microsites/sustainability-report-2020/sustainability-strategy.html
https://www.tesla.com/models
https://www.tesla.com/
https://www.tesla.com/impact-report/2019
https://www.tesla.com/ns_videos/2019-tesla-impact-report.pdf
https://www.tesla.com/ns_videos/2019-tesla-impact-report.pdf
https://global.toyota/en/
https://global.toyota/en/sustainability/esg/challenge2050/
https://global.toyota/en/sustainability/esg/challenge2050/
https://www.toyota.com/usa/environment/index.html
https://www.subaru.co.jp/en/outline/vision.html
https://www.subaru.co.jp/en/
https://www.subaru.co.jp/en/csr/continuous/environment/
https://www.subaru.co.jp/en/csr/continuous/environment/
http://www.volkswagengroupofamerica.com/environment#:~:text=Environmental%20compliance&text=We%20intend%20to%20become%20a,along%20the%20entire%20life%20cycle.
http://www.volkswagengroupofamerica.com/environment#:~:text=Environmental%20compliance&text=We%20intend%20to%20become%20a,along%20the%20entire%20life%20cycle.
http://www.volkswagengroupofamerica.com/environment#:~:text=Environmental%20compliance&text=We%20intend%20to%20become%20a,along%20the%20entire%20life%20cycle.
http://www.volkswagengroupofamerica.com/environment#:~:text=Environmental%20compliance&text=We%20intend%20to%20become%20a,along%20the%20entire%20life%20cycle.
https://mission-statement.com/volkswagen/#:~:text=Volkswagen%20vision%20statement%20is%20%E2%80%9Cto,the%20world%20through%20its%20products.
https://mission-statement.com/volkswagen/#:~:text=Volkswagen%20vision%20statement%20is%20%E2%80%9Cto,the%20world%20through%20its%20products.
https://mission-statement.com/volkswagen/#:~:text=Volkswagen%20vision%20statement%20is%20%E2%80%9Cto,the%20world%20through%20its%20products.
https://mission-statement.com/volkswagen/#:~:text=Volkswagen%20vision%20statement%20is%20%E2%80%9Cto,the%20world%20through%20its%20products.
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https://www.vw.com/ 
19 Automotive 

 

Hyundai https://www.hyundaimotorgroup.com/About-
Us/Eco-
Friendly1.hub#:~:text=The%20Hyundai%20Motor
%20Group%20is,foundation%20for%20a%20sustai
nable%20future. 
https://www.hyundaimotorgroup.com/Index.hub 

20 Automotive 

 

Fiat-
Chrysler 

https://www.fcagroup.com/en-
US/Pages/home.aspx 
https://www.fcagroup.com/en-
US/sustainability/our_approach/Pages/the_contex
t.aspx 

21 Travel 
 

United 
Airlines 

https://www.united.com/ual/en/us/fly/company/
global-citizenship/environment.html 
https://www.united.com/en/us/ 

22 Travel 

 

Royal 
Caribbean 

https://www.royalcaribbean.com/ 
https://sustainability.rclcorporate.com/purpose/ 

23 Travel 

 

Hyatt https://about.hyatt.com/en/hyatt-thrive/our-
planet.html#:~:text=It%20is%20based%20around
%20goals,other%20businesses%2C%20and%20tho
ught%20leaders. 
https://www.hyatt.com/ 

24 Travel 

 

ANA 
Holdings 

https://www.ana.co.jp/group/en/csr/ 
https://www.ana.co.jp/en/jp/?type=e 

25 Travel 

 

Kimpton https://www.kimptonhotels.com/blog/down-to-
earth-kimpton-celebrates-earth-day-every-
day/#:~:text=Our%20restaurants%20and%20chefs
%20lead,Green%20Key%20Eco%2DRating%20Prog
ram. 
https://www.ihg.com/kimptonhotels/hotels/us/en
/reservation 

26 Travel 

 

American 
Airlines 

https://www.aacargo.com/about/safeguarding-
green-
future.html#:~:text=American%20Airlines%20is%2
0pursuing%20a,Everything%20begins%20with%20
our%20aircraft. 
https://www.aa.com/homePage.do 

27 Travel 

 

Greyhoun
d 

https://www.greyhound.com/ 
https://www.greyhound.com/en/discover-
greyhound/going-green 
https://www.greyhound.com/en/about 

28 Travel 

 

Hilton 
Hotels 

https://www.hilton.com/en/corporate/ 
https://cr.hilton.com/ 
https://www.hilton.com/en/ 

https://www.vw.com/
https://www.hyundaimotorgroup.com/About-Us/Eco-Friendly1.hub#:~:text=The%20Hyundai%20Motor%20Group%20is,foundation%20for%20a%20sustainable%20future.
https://www.hyundaimotorgroup.com/About-Us/Eco-Friendly1.hub#:~:text=The%20Hyundai%20Motor%20Group%20is,foundation%20for%20a%20sustainable%20future.
https://www.hyundaimotorgroup.com/About-Us/Eco-Friendly1.hub#:~:text=The%20Hyundai%20Motor%20Group%20is,foundation%20for%20a%20sustainable%20future.
https://www.hyundaimotorgroup.com/About-Us/Eco-Friendly1.hub#:~:text=The%20Hyundai%20Motor%20Group%20is,foundation%20for%20a%20sustainable%20future.
https://www.hyundaimotorgroup.com/About-Us/Eco-Friendly1.hub#:~:text=The%20Hyundai%20Motor%20Group%20is,foundation%20for%20a%20sustainable%20future.
https://www.hyundaimotorgroup.com/Index.hub
https://www.fcagroup.com/en-US/Pages/home.aspx
https://www.fcagroup.com/en-US/Pages/home.aspx
https://www.fcagroup.com/en-US/sustainability/our_approach/Pages/the_context.aspx
https://www.fcagroup.com/en-US/sustainability/our_approach/Pages/the_context.aspx
https://www.fcagroup.com/en-US/sustainability/our_approach/Pages/the_context.aspx
https://www.united.com/ual/en/us/fly/company/global-citizenship/environment.html
https://www.united.com/ual/en/us/fly/company/global-citizenship/environment.html
https://www.united.com/en/us/
https://www.royalcaribbean.com/
https://sustainability.rclcorporate.com/purpose/
https://about.hyatt.com/en/hyatt-thrive/our-planet.html#:~:text=It%20is%20based%20around%20goals,other%20businesses%2C%20and%20thought%20leaders.
https://about.hyatt.com/en/hyatt-thrive/our-planet.html#:~:text=It%20is%20based%20around%20goals,other%20businesses%2C%20and%20thought%20leaders.
https://about.hyatt.com/en/hyatt-thrive/our-planet.html#:~:text=It%20is%20based%20around%20goals,other%20businesses%2C%20and%20thought%20leaders.
https://about.hyatt.com/en/hyatt-thrive/our-planet.html#:~:text=It%20is%20based%20around%20goals,other%20businesses%2C%20and%20thought%20leaders.
https://www.hyatt.com/
https://www.ana.co.jp/group/en/csr/
https://www.ana.co.jp/en/jp/?type=e
https://www.kimptonhotels.com/blog/down-to-earth-kimpton-celebrates-earth-day-every-day/#:~:text=Our%20restaurants%20and%20chefs%20lead,Green%20Key%20Eco%2DRating%20Program.
https://www.kimptonhotels.com/blog/down-to-earth-kimpton-celebrates-earth-day-every-day/#:~:text=Our%20restaurants%20and%20chefs%20lead,Green%20Key%20Eco%2DRating%20Program.
https://www.kimptonhotels.com/blog/down-to-earth-kimpton-celebrates-earth-day-every-day/#:~:text=Our%20restaurants%20and%20chefs%20lead,Green%20Key%20Eco%2DRating%20Program.
https://www.kimptonhotels.com/blog/down-to-earth-kimpton-celebrates-earth-day-every-day/#:~:text=Our%20restaurants%20and%20chefs%20lead,Green%20Key%20Eco%2DRating%20Program.
https://www.kimptonhotels.com/blog/down-to-earth-kimpton-celebrates-earth-day-every-day/#:~:text=Our%20restaurants%20and%20chefs%20lead,Green%20Key%20Eco%2DRating%20Program.
https://www.ihg.com/kimptonhotels/hotels/us/en/reservation
https://www.ihg.com/kimptonhotels/hotels/us/en/reservation
https://www.aacargo.com/about/safeguarding-green-future.html#:~:text=American%20Airlines%20is%20pursuing%20a,Everything%20begins%20with%20our%20aircraft.
https://www.aacargo.com/about/safeguarding-green-future.html#:~:text=American%20Airlines%20is%20pursuing%20a,Everything%20begins%20with%20our%20aircraft.
https://www.aacargo.com/about/safeguarding-green-future.html#:~:text=American%20Airlines%20is%20pursuing%20a,Everything%20begins%20with%20our%20aircraft.
https://www.aacargo.com/about/safeguarding-green-future.html#:~:text=American%20Airlines%20is%20pursuing%20a,Everything%20begins%20with%20our%20aircraft.
https://www.aacargo.com/about/safeguarding-green-future.html#:~:text=American%20Airlines%20is%20pursuing%20a,Everything%20begins%20with%20our%20aircraft.
https://www.aa.com/homePage.do
https://www.greyhound.com/
https://www.greyhound.com/en/discover-greyhound/going-green
https://www.greyhound.com/en/discover-greyhound/going-green
https://www.greyhound.com/en/about
https://www.hilton.com/en/corporate/
https://cr.hilton.com/
https://www.hilton.com/en/
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29 Travel 

 

Lyft https://www.lyft.com/ 
https://www.lyftimpact.com/ 
https://www.lyftimpact.com/impact/environment 

30 Travel 

 

Alaska 
Airlines 

http://www.flysustainably.com/ 
http://www.flysustainably.com/priorities/we-fly-
greener/ 
https://www.alaskaair.com/ 

31 Hospitality 

 

Disney https://thewaltdisneycompany.com/ 
https://thewaltdisneycompany.com/environment
al-sustainability/ 
https://www.disney.com/ 

32 Hospitality 

 

Starbucks https://stories.starbucks.com/stories/sustainabilit
y/ 
https://www.starbucks.com/ 

33 Hospitality 

 

McDonald
s 

https://corporate.mcdonalds.com/corpmcd.html 
https://corporate.mcdonalds.com/corpmcd/scale-
for-good/climate-action.html 
https://www.mcdonalds.com/us/en-us.html 

34 Hospitality 

 

Dunkin’ https://www.dunkinbrands.com/ 
https://www.dunkinbrands.com/community/corp
orate-social-responsibility/overview 
https://www.dunkinbrands.com/community/corp
orate-social-responsibility/our-planet 
https://www.dunkindonuts.com/en 

35 Hospitality 

 

Taco Bell https://www.tacobell.com/about-us 
https://www.tacobell.com/blog/2019-
commitments 

36 Hospitality 

 

Subway https://www.subway.com/en-
US/AboutUs/SocialResponsibility/EnvironmentalLe
adership 
https://www.subway.com/en-
US/AboutUs/SocialResponsibility/OurOverallCom
mitment 
https://www.subway.com/en-US 

37 Hospitality  Shake 
Shack 

https://www.shakeshack.com/stand-for-
something-good/ 
https://www.shakeshack.com/contact/#:~:text=Th
e%20international%20mission%20of%20Shake,to
%20communities%20around%20the%20world. 

38 Hospitality 

 

Panera 
Bread 

https://www.panerabread.com/en-us/our-
beliefs/our-food-policy/raised-responsibly.html 
https://www.panerabread.com/en-us/our-
beliefs/who-we-are.html 

https://www.lyft.com/
https://www.lyftimpact.com/
https://www.lyftimpact.com/impact/environment
http://www.flysustainably.com/
http://www.flysustainably.com/priorities/we-fly-greener/
http://www.flysustainably.com/priorities/we-fly-greener/
https://www.alaskaair.com/
https://thewaltdisneycompany.com/
https://thewaltdisneycompany.com/environmental-sustainability/
https://thewaltdisneycompany.com/environmental-sustainability/
https://www.disney.com/
https://stories.starbucks.com/stories/sustainability/
https://stories.starbucks.com/stories/sustainability/
https://www.starbucks.com/
https://corporate.mcdonalds.com/corpmcd.html
https://corporate.mcdonalds.com/corpmcd/scale-for-good/climate-action.html
https://corporate.mcdonalds.com/corpmcd/scale-for-good/climate-action.html
https://www.mcdonalds.com/us/en-us.html
https://www.dunkinbrands.com/
https://www.dunkinbrands.com/community/corporate-social-responsibility/overview
https://www.dunkinbrands.com/community/corporate-social-responsibility/overview
https://www.dunkinbrands.com/community/corporate-social-responsibility/our-planet
https://www.dunkinbrands.com/community/corporate-social-responsibility/our-planet
https://www.dunkindonuts.com/en
https://www.tacobell.com/about-us
https://www.tacobell.com/blog/2019-commitments
https://www.tacobell.com/blog/2019-commitments
https://www.subway.com/en-US/AboutUs/SocialResponsibility/EnvironmentalLeadership
https://www.subway.com/en-US/AboutUs/SocialResponsibility/EnvironmentalLeadership
https://www.subway.com/en-US/AboutUs/SocialResponsibility/EnvironmentalLeadership
https://www.subway.com/en-US/AboutUs/SocialResponsibility/OurOverallCommitment
https://www.subway.com/en-US/AboutUs/SocialResponsibility/OurOverallCommitment
https://www.subway.com/en-US/AboutUs/SocialResponsibility/OurOverallCommitment
https://www.subway.com/en-US
https://www.shakeshack.com/stand-for-something-good/
https://www.shakeshack.com/stand-for-something-good/
https://www.shakeshack.com/contact/#:~:text=The%20international%20mission%20of%20Shake,to%20communities%20around%20the%20world.
https://www.shakeshack.com/contact/#:~:text=The%20international%20mission%20of%20Shake,to%20communities%20around%20the%20world.
https://www.shakeshack.com/contact/#:~:text=The%20international%20mission%20of%20Shake,to%20communities%20around%20the%20world.
https://www.panerabread.com/en-us/our-beliefs/our-food-policy/raised-responsibly.html
https://www.panerabread.com/en-us/our-beliefs/our-food-policy/raised-responsibly.html
https://www.panerabread.com/en-us/our-beliefs/who-we-are.html
https://www.panerabread.com/en-us/our-beliefs/who-we-are.html
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https://www.eater.com/2020/1/13/21063512/pa
nera-breads-vegetarian-menu-sustainability-
climate-change 

39 Hospitality 

 

Chipotle  https://www.chipotle.com/values 
https://www.chipotle.com/about-us/sustainability 

40 Hospitality 

 

Dominos https://biz.dominos.com/web/public/about 
https://biz.dominos.com/web/public/americas-
dairy-farmers 

41 Beauty 

 

L’Oréal 
 

https://www.lorealusa.com/csr-
commitments/sharing-beauty-with-all/our-
vision/our-sustainability-challenge 
https://www.lorealusa.com/ 

42 Beauty 

 

Natura 
Cosmetics 
SA 

https://www.naturabrasil.fr/en-us/our-
values/sustainable-development 

43 Beauty 

 

Oriflame 
Cosmetics 
AB 

https://corporate.oriflame.com/en/About-
Oriflame/Sustainability 

44 Beauty 

 

Ulta 
Beauty 
Inc.  

https://www.ulta.com/company/about-us/ 
https://www.ulta.com/company/about-
us/#ourEnvironment 

45 Beauty 

 

Estee 
Lauder 
Companie
s Inc.  

https://www.elcompanies.com/en/our-
commitments/sustainability 
https://www.elcompanies.com/en 

46 Beauty 

 

Johnson 
and 
Johnson  

https://www.jnj.com/ 
https://www.jnj.com/caring 

47 Beauty 

 

Coty Inc. https://www.ft.com/content/ee526fad-d70d-
40c6-a848-f883e1b1d380 
https://www.coty.com/sustainability 
https://www.coty.com/ 
https://www.coty.com/our-story/the-purpose-of-
coty 

48 Beauty 

 

Beiersdorf 
AG 

https://www.beiersdorf.com/ 
https://www.beiersdorf.com/career/why-
beiersdorf#:~:text=We%20have%20four%20core%
20values,colleagues%20to%20treat%20one%20an
other. 
https://www.beiersdorf.com/sustainability/our-
commitment/commitments 

49 Beauty 
 

Shiseido 
Co., Ltd.  

https://corp.shiseido.com/en/sustainability/ 

https://www.eater.com/2020/1/13/21063512/panera-breads-vegetarian-menu-sustainability-climate-change
https://www.eater.com/2020/1/13/21063512/panera-breads-vegetarian-menu-sustainability-climate-change
https://www.eater.com/2020/1/13/21063512/panera-breads-vegetarian-menu-sustainability-climate-change
https://www.chipotle.com/values
https://www.chipotle.com/about-us/sustainability
https://biz.dominos.com/web/public/about
https://biz.dominos.com/web/public/americas-dairy-farmers
https://biz.dominos.com/web/public/americas-dairy-farmers
https://www.lorealusa.com/csr-commitments/sharing-beauty-with-all/our-vision/our-sustainability-challenge
https://www.lorealusa.com/csr-commitments/sharing-beauty-with-all/our-vision/our-sustainability-challenge
https://www.lorealusa.com/csr-commitments/sharing-beauty-with-all/our-vision/our-sustainability-challenge
https://www.lorealusa.com/
https://www.naturabrasil.fr/en-us/our-values/sustainable-development
https://www.naturabrasil.fr/en-us/our-values/sustainable-development
https://corporate.oriflame.com/en/About-Oriflame/Sustainability
https://corporate.oriflame.com/en/About-Oriflame/Sustainability
https://www.ulta.com/company/about-us/
https://www.ulta.com/company/about-us/#ourEnvironment
https://www.ulta.com/company/about-us/#ourEnvironment
https://www.elcompanies.com/en/our-commitments/sustainability
https://www.elcompanies.com/en/our-commitments/sustainability
https://www.elcompanies.com/en
https://www.jnj.com/
https://www.jnj.com/caring
https://www.ft.com/content/ee526fad-d70d-40c6-a848-f883e1b1d380
https://www.ft.com/content/ee526fad-d70d-40c6-a848-f883e1b1d380
https://www.coty.com/sustainability
https://www.coty.com/
https://www.coty.com/our-story/the-purpose-of-coty
https://www.coty.com/our-story/the-purpose-of-coty
https://www.beiersdorf.com/
https://www.beiersdorf.com/career/why-beiersdorf#:~:text=We%20have%20four%20core%20values,colleagues%20to%20treat%20one%20another.
https://www.beiersdorf.com/career/why-beiersdorf#:~:text=We%20have%20four%20core%20values,colleagues%20to%20treat%20one%20another.
https://www.beiersdorf.com/career/why-beiersdorf#:~:text=We%20have%20four%20core%20values,colleagues%20to%20treat%20one%20another.
https://www.beiersdorf.com/career/why-beiersdorf#:~:text=We%20have%20four%20core%20values,colleagues%20to%20treat%20one%20another.
https://www.beiersdorf.com/sustainability/our-commitment/commitments
https://www.beiersdorf.com/sustainability/our-commitment/commitments
https://corp.shiseido.com/en/sustainability/
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https://corp.shiseido.com/en/company/philosoph
y/ 

50 Beauty 

 

AmorePac
ific 
Corporati
on 

http://en-
int.amorepacific.com/int/en/sustainability.html 
https://www.cosmeticsdesign-
asia.com/Article/2018/06/25/Amorepacific-issues-
landmark-10th-sustainability-report 

51 Retail 

 

Levi 
Strauss & 
Co. 

https://www.levi.com/US/en_US/ 
https://www.levi.com/US/en_US/features/about-
us 
https://www.levi.com/US/en_US/features/sustain
ability?Camp=SEM*EC*US*EN*DSA%20-
%20Men*goog**20181102*&gclid=CjwKCAjwxev3
BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwA
cEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE
&gclsrc=aw.ds 

52 Retail 

 

Walmart https://corporate.walmart.com/esgreport/environ
mental#climate-change 
https://corporate.walmart.com/esgreport/ 
https://www.walmart.com/ 
https://corporate.walmart.com/global-
responsibility/sustainability/ 

53 Retail 

 

Brooks https://www.brooksrunning.com/en_fr/brooks-
sustainability/ 
https://apparelcoalition.org/higg_use_case/brook
s/ 
https://www.brooksrunning.com/en_us/meet-
brooks/running-responsibly 

54 Retail 

 

Target https://corporate.target.com/corporate-
responsibility/planet 
https://www.target.com/ 
https://corporate.target.com/about/purpose-
history 

55 Retail 

 

Nike 
 

https://about.nike.com/ 
https://purpose.nike.com/ 
https://www.patagonia.com/activism/ 

56 Retail 

 

Patagonia 
 

https://www.patagonia.com/activism/ 
https://www.patagonia.com/one-percent-for-the-
planet.html 

57 Retail 

 

IKEA https://www.ikea.com/us/en/this-is-
ikea/sustainable-everyday/ 
https://www.ikea.com/ms/en_JP/about_ikea/the
_ikea_way/our_business_idea/index.html 

58 Retail 

 

Panasonic https://www.panasonic.com/global/corporate.ht
ml#management 
https://www.panasonic.com/global/corporate/sus
tainability/eco.html 
https://www.panasonic.com/global/corporate/his
tory/wordsofwisdom/missionofbusiness.html 

https://corp.shiseido.com/en/company/philosophy/
https://corp.shiseido.com/en/company/philosophy/
http://en-int.amorepacific.com/int/en/sustainability.html
http://en-int.amorepacific.com/int/en/sustainability.html
https://www.cosmeticsdesign-asia.com/Article/2018/06/25/Amorepacific-issues-landmark-10th-sustainability-report
https://www.cosmeticsdesign-asia.com/Article/2018/06/25/Amorepacific-issues-landmark-10th-sustainability-report
https://www.cosmeticsdesign-asia.com/Article/2018/06/25/Amorepacific-issues-landmark-10th-sustainability-report
https://www.levi.com/US/en_US/
https://www.levi.com/US/en_US/features/about-us
https://www.levi.com/US/en_US/features/about-us
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://www.levi.com/US/en_US/features/sustainability?Camp=SEM*EC*US*EN*DSA%20-%20Men*goog**20181102*&gclid=CjwKCAjwxev3BRBBEiwAiB_PWAj06M457nS9Zu1WdJZjXQg1CwAcEMufsLGEhp9LogLOlvoojyO9PhoCoHkQAvD_BwE&gclsrc=aw.ds
https://corporate.walmart.com/esgreport/environmental#climate-change
https://corporate.walmart.com/esgreport/environmental#climate-change
https://corporate.walmart.com/esgreport/
https://www.walmart.com/
https://corporate.walmart.com/global-responsibility/sustainability/
https://corporate.walmart.com/global-responsibility/sustainability/
https://www.brooksrunning.com/en_fr/brooks-sustainability/
https://www.brooksrunning.com/en_fr/brooks-sustainability/
https://apparelcoalition.org/higg_use_case/brooks/
https://apparelcoalition.org/higg_use_case/brooks/
https://www.brooksrunning.com/en_us/meet-brooks/running-responsibly
https://www.brooksrunning.com/en_us/meet-brooks/running-responsibly
https://corporate.target.com/corporate-responsibility/planet
https://corporate.target.com/corporate-responsibility/planet
https://www.target.com/
https://corporate.target.com/about/purpose-history
https://corporate.target.com/about/purpose-history
https://about.nike.com/
https://purpose.nike.com/
https://www.patagonia.com/activism/
https://www.patagonia.com/activism/
https://www.patagonia.com/one-percent-for-the-planet.html
https://www.patagonia.com/one-percent-for-the-planet.html
https://www.ikea.com/us/en/this-is-ikea/sustainable-everyday/
https://www.ikea.com/us/en/this-is-ikea/sustainable-everyday/
https://www.ikea.com/ms/en_JP/about_ikea/the_ikea_way/our_business_idea/index.html
https://www.ikea.com/ms/en_JP/about_ikea/the_ikea_way/our_business_idea/index.html
https://www.panasonic.com/global/corporate.html#management
https://www.panasonic.com/global/corporate.html#management
https://www.panasonic.com/global/corporate/sustainability/eco.html
https://www.panasonic.com/global/corporate/sustainability/eco.html
https://www.panasonic.com/global/corporate/history/wordsofwisdom/missionofbusiness.html
https://www.panasonic.com/global/corporate/history/wordsofwisdom/missionofbusiness.html
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59 Retail 

 

Home 
Depot 

https://ecooptions.homedepot.com/ 
https://corporate.homedepot.com/responsibility 
https://corporate.homedepot.com/about/values 
https://ir.homedepot.com/investor-
resources/faqs 

60 Retail 

 

REI https://www.rei.com/ 
https://www.rei.com/stewardship 
https://www.rei.com/about-rei 

61 Manufacturing  

 

Siemens https://new.siemens.com/global/en/company/ab
out.html 
https://new.siemens.com/global/en/company/sus
tainability.html 
https://new.siemens.com/gr/en/company/about/
values-and-visions.html 

62 Manufacturing 

 

S.C. 
Johnson 

https://www.scjohnson.com/en/our-purpose 
https://www.scjohnson.com/en/our-
purpose/environmental-responsibility 
https://www.scjohnson.com/en/a-family-
company/what-it-means-to-be-a-family-
company/this-we-believe-our-company-values-
have-guided-sc-johnson-for-five-
generations#:~:text=Since%20our%20founding%2
0in%201886,everyone%20with%20integrity%20an
d%20respect. 

63 Manufacturing 

 

Pratt & 
Whitney 

https://prattwhitney.com/en\ 
https://prattwhitney.com/company/ehs-and-
sustainability 
https://prattwhitney.com/company/ehs-and-
sustainability/sustainable-aviation 

64 Manufacturing 

 

HP Inc https://www.hpe.com/us/en/home.html 
https://www.hpe.com/us/en/living-progress.html 
https://www.hpe.com/us/en/about.html 

65 Manufacturing 

 

Unilever https://www.unilever.com/sustainable-living/ 
https://www.unilever.com/about/who-we-
are/our-values-and-principles/ 

66 Manufacturing 
 

DowDuPo
nt 

https://www.dupont.com/ 
https://www.dupont.com/about/sustainability.ht
ml? 
https://www.dupont.com/about.html 

67 Manufacturing 

 

Samsung https://www.samsung.com/us/aboutsamsung/ho
me/ 
https://www.samsung.com/us/aboutsamsung/sus
tainability/strategy/ 
https://www.samsung.com/us/aboutsamsung/visi
on/philosophy/philosophy-goals/ 

https://ecooptions.homedepot.com/
https://corporate.homedepot.com/responsibility
https://corporate.homedepot.com/about/values
https://ir.homedepot.com/investor-resources/faqs
https://ir.homedepot.com/investor-resources/faqs
https://www.rei.com/
https://www.rei.com/stewardship
https://www.rei.com/about-rei
https://new.siemens.com/global/en/company/about.html
https://new.siemens.com/global/en/company/about.html
https://new.siemens.com/global/en/company/sustainability.html
https://new.siemens.com/global/en/company/sustainability.html
https://new.siemens.com/gr/en/company/about/values-and-visions.html
https://new.siemens.com/gr/en/company/about/values-and-visions.html
https://www.scjohnson.com/en/our-purpose
https://www.scjohnson.com/en/our-purpose/environmental-responsibility
https://www.scjohnson.com/en/our-purpose/environmental-responsibility
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://www.scjohnson.com/en/a-family-company/what-it-means-to-be-a-family-company/this-we-believe-our-company-values-have-guided-sc-johnson-for-five-generations#:~:text=Since%20our%20founding%20in%201886,everyone%20with%20integrity%20and%20respect.
https://prattwhitney.com/en/
https://prattwhitney.com/company/ehs-and-sustainability
https://prattwhitney.com/company/ehs-and-sustainability
https://prattwhitney.com/company/ehs-and-sustainability/sustainable-aviation
https://prattwhitney.com/company/ehs-and-sustainability/sustainable-aviation
https://www.hpe.com/us/en/home.html
https://www.hpe.com/us/en/living-progress.html
https://www.hpe.com/us/en/about.html
https://www.unilever.com/sustainable-living/
https://www.unilever.com/about/who-we-are/our-values-and-principles/
https://www.unilever.com/about/who-we-are/our-values-and-principles/
https://www.dupont.com/
https://www.dupont.com/about/sustainability.html?
https://www.dupont.com/about/sustainability.html?
https://www.dupont.com/about.html
https://www.samsung.com/us/aboutsamsung/home/
https://www.samsung.com/us/aboutsamsung/home/
https://www.samsung.com/us/aboutsamsung/sustainability/strategy/
https://www.samsung.com/us/aboutsamsung/sustainability/strategy/
https://www.samsung.com/us/aboutsamsung/vision/philosophy/philosophy-goals/
https://www.samsung.com/us/aboutsamsung/vision/philosophy/philosophy-goals/
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68 Manufacturing 

 

Koninklijk
e Philips 

https://www.philips.com/a-
w/about/sustainability.html 
https://www.philips.com/a-w/research/vision-
and-mission.html 

69  Manufacturing 

 

Umicore https://www.umicore.com/ 
https://www.umicore.com/en/about/about-
umicore/sustainability/ 
https://eom.umicore.com/en/tfp/about-us/our-
vision/#:~:text=Umicore's%20overriding%20goal%
20of%20sustainable,environmental%20and%20so
cial%20behavior%20standards. 

70 Manufacturing 

 

Dixie 
Chemical 
Company 

https://dixiechemical.com/ 
https://dixiechemical.com/corporate-
responsibility/ 
https://dixiechemical.com/about/#:~:text=for%20
our%20team.-
,Mission,adds%20value%20to%20all%20stakehold
ers. 

71 Software 

 

Google https://about.google/ 
https://sustainability.google/ 
https://www.google.com/search/howsearchworks
/mission/#:~:text=Our%20company%20mission%2
0is%20to,it%20universally%20accessible%20and%
20useful. 

72 software 

 

Dell https://www.delltechnologies.com/en-
us/index.htm 
https://corporate.delltechnologies.com/en-
us/social-impact.htm 
https://corporate.delltechnologies.com/en-
us/social-impact/reporting/2030-goals.htm 
https://corporate.delltechnologies.com/en-
us/about-us/who-we-
are.htm#:~:text=Who%20We%20Are-
,Who%20We%20Are,drive%20human%20progress
%20through%20technology. 

73 Software 

 

eBay https://www.ebayinc.com/ 
https://www.ebayinc.com/impact/sustainable-
commerce/ 
https://www.ebayinc.com/impact/sustainable-
commerce/environmental-footprint/ 
https://www.ebayinc.com/company/ 

74 Software 

 

IBM https://www.ibm.com/us-en/ 
https://www.ibm.com/ibm/environment/ 
https://www.ibm.com/ibm/values/us/ 

75 Software 

 

Adobe https://www.adobe.com/corporate-
responsibility/sustainability.html 
https://www.adobe.com/about-adobe.html 

https://www.philips.com/a-w/about/sustainability.html
https://www.philips.com/a-w/about/sustainability.html
https://www.philips.com/a-w/research/vision-and-mission.html
https://www.philips.com/a-w/research/vision-and-mission.html
https://www.umicore.com/
https://www.umicore.com/en/about/about-umicore/sustainability/
https://www.umicore.com/en/about/about-umicore/sustainability/
https://eom.umicore.com/en/tfp/about-us/our-vision/#:~:text=Umicore's%20overriding%20goal%20of%20sustainable,environmental%20and%20social%20behavior%20standards.
https://eom.umicore.com/en/tfp/about-us/our-vision/#:~:text=Umicore's%20overriding%20goal%20of%20sustainable,environmental%20and%20social%20behavior%20standards.
https://eom.umicore.com/en/tfp/about-us/our-vision/#:~:text=Umicore's%20overriding%20goal%20of%20sustainable,environmental%20and%20social%20behavior%20standards.
https://eom.umicore.com/en/tfp/about-us/our-vision/#:~:text=Umicore's%20overriding%20goal%20of%20sustainable,environmental%20and%20social%20behavior%20standards.
https://dixiechemical.com/
https://dixiechemical.com/corporate-responsibility/
https://dixiechemical.com/corporate-responsibility/
https://dixiechemical.com/about/#:~:text=for%20our%20team.-,Mission,adds%20value%20to%20all%20stakeholders.
https://dixiechemical.com/about/#:~:text=for%20our%20team.-,Mission,adds%20value%20to%20all%20stakeholders.
https://dixiechemical.com/about/#:~:text=for%20our%20team.-,Mission,adds%20value%20to%20all%20stakeholders.
https://dixiechemical.com/about/#:~:text=for%20our%20team.-,Mission,adds%20value%20to%20all%20stakeholders.
https://about.google/
https://sustainability.google/
https://www.google.com/search/howsearchworks/mission/#:~:text=Our%20company%20mission%20is%20to,it%20universally%20accessible%20and%20useful.
https://www.google.com/search/howsearchworks/mission/#:~:text=Our%20company%20mission%20is%20to,it%20universally%20accessible%20and%20useful.
https://www.google.com/search/howsearchworks/mission/#:~:text=Our%20company%20mission%20is%20to,it%20universally%20accessible%20and%20useful.
https://www.google.com/search/howsearchworks/mission/#:~:text=Our%20company%20mission%20is%20to,it%20universally%20accessible%20and%20useful.
https://www.delltechnologies.com/en-us/index.htm
https://www.delltechnologies.com/en-us/index.htm
https://corporate.delltechnologies.com/en-us/social-impact.htm
https://corporate.delltechnologies.com/en-us/social-impact.htm
https://corporate.delltechnologies.com/en-us/social-impact/reporting/2030-goals.htm
https://corporate.delltechnologies.com/en-us/social-impact/reporting/2030-goals.htm
https://corporate.delltechnologies.com/en-us/about-us/who-we-are.htm#:~:text=Who%20We%20Are-,Who%20We%20Are,drive%20human%20progress%20through%20technology.
https://corporate.delltechnologies.com/en-us/about-us/who-we-are.htm#:~:text=Who%20We%20Are-,Who%20We%20Are,drive%20human%20progress%20through%20technology.
https://corporate.delltechnologies.com/en-us/about-us/who-we-are.htm#:~:text=Who%20We%20Are-,Who%20We%20Are,drive%20human%20progress%20through%20technology.
https://corporate.delltechnologies.com/en-us/about-us/who-we-are.htm#:~:text=Who%20We%20Are-,Who%20We%20Are,drive%20human%20progress%20through%20technology.
https://corporate.delltechnologies.com/en-us/about-us/who-we-are.htm#:~:text=Who%20We%20Are-,Who%20We%20Are,drive%20human%20progress%20through%20technology.
https://www.ebayinc.com/
https://www.ebayinc.com/impact/sustainable-commerce/
https://www.ebayinc.com/impact/sustainable-commerce/
https://www.ebayinc.com/impact/sustainable-commerce/environmental-footprint/
https://www.ebayinc.com/impact/sustainable-commerce/environmental-footprint/
https://www.ebayinc.com/company/
https://www.ibm.com/us-en/
https://www.ibm.com/ibm/environment/
https://www.ibm.com/ibm/values/us/
https://www.adobe.com/corporate-responsibility/sustainability.html
https://www.adobe.com/corporate-responsibility/sustainability.html
https://www.adobe.com/about-adobe.html
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76 Software 

 

Amazon https://www.aboutamazon.com/our-company 
https://sustainability.aboutamazon.com/ 
https://www.amazon.jobs/en/working/working-
amazon 

77 Software 

 

Facebook https://about.fb.com/company-info/ 

78 Software 

 

Apple https://www.apple.com/environment/ 
https://www.apple.com/diversity/ 

79 Software 

 

Intel https://www.intel.com/content/www/us/en/com
pany-overview/company-overview.html 
https://www.intel.com/content/www/us/en/envir
onment/intel-and-the-environment.html 
https://www.intel.com/content/www/us/en/supp
ort/articles/000015119/programs.html 

80 Software 

 

Microsoft https://www.microsoft.com/en-us/about 
https://www.microsoft.com/en-us/corporate-
responsibility 
https://www.microsoft.com/en-us/corporate-
responsibility/sustainability 

81 Construction 

 

Turner 
Constructi
on 
Company 

https://www.turnerconstruction.com/ 
http://www.turnerconstruction.com/about-
us/sustainability 
http://www.turnerconstruction.com/about-
us/who-we-are 

82 Construction 

 

Wilmott 
Dixon 

https://www.willmottdixon.co.uk/our-
approach/social-value-and-sustainable-futures 
https://www.willmottdixon.co.uk/who-we-are 

83 Construction 

 

ThyssenKr
upp 

https://www.thyssenkrupp.com/en 
https://engineered.thyssenkrupp.com/en/filter/en
gineering-en/sustainability-and-climate-
protection-en/ 
https://www.thyssenkrupp.com/en/company/cor
porate-culture 

84 Construction 
 

Central 
Concrete 

https://centralconcrete.com/ 
https://centralconcrete.com/sustainability/enviro
nmental-policy/ 
https://centralconcrete.com/about-us/who-we-
are/ 

85 Construction 
 

McCarthy https://www.mccarthy.com/ 
https://www.mccarthy.com/about  

https://www.aboutamazon.com/our-company
https://sustainability.aboutamazon.com/
https://www.amazon.jobs/en/working/working-amazon
https://www.amazon.jobs/en/working/working-amazon
https://about.fb.com/company-info/
https://www.apple.com/environment/
https://www.apple.com/diversity/
https://www.intel.com/content/www/us/en/company-overview/company-overview.html
https://www.intel.com/content/www/us/en/company-overview/company-overview.html
https://www.intel.com/content/www/us/en/environment/intel-and-the-environment.html
https://www.intel.com/content/www/us/en/environment/intel-and-the-environment.html
https://www.intel.com/content/www/us/en/support/articles/000015119/programs.html
https://www.intel.com/content/www/us/en/support/articles/000015119/programs.html
https://www.microsoft.com/en-us/about
https://www.microsoft.com/en-us/corporate-responsibility
https://www.microsoft.com/en-us/corporate-responsibility
https://www.microsoft.com/en-us/corporate-responsibility/sustainability
https://www.microsoft.com/en-us/corporate-responsibility/sustainability
https://www.turnerconstruction.com/
http://www.turnerconstruction.com/about-us/sustainability
http://www.turnerconstruction.com/about-us/sustainability
http://www.turnerconstruction.com/about-us/who-we-are
http://www.turnerconstruction.com/about-us/who-we-are
https://www.willmottdixon.co.uk/our-approach/social-value-and-sustainable-futures
https://www.willmottdixon.co.uk/our-approach/social-value-and-sustainable-futures
https://www.willmottdixon.co.uk/who-we-are
https://www.thyssenkrupp.com/en
https://engineered.thyssenkrupp.com/en/filter/engineering-en/sustainability-and-climate-protection-en/
https://engineered.thyssenkrupp.com/en/filter/engineering-en/sustainability-and-climate-protection-en/
https://engineered.thyssenkrupp.com/en/filter/engineering-en/sustainability-and-climate-protection-en/
https://www.thyssenkrupp.com/en/company/corporate-culture
https://www.thyssenkrupp.com/en/company/corporate-culture
https://centralconcrete.com/
https://centralconcrete.com/sustainability/environmental-policy/
https://centralconcrete.com/sustainability/environmental-policy/
https://centralconcrete.com/about-us/who-we-are/
https://centralconcrete.com/about-us/who-we-are/
https://www.mccarthy.com/
https://www.mccarthy.com/about
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86 Construction 

 

Clark 
Constructi
on Group 

https://www.clarkconstruction.com/about 

87 Construction 

 

LafargeHo
lcim 

https://www.lafargeholcim.com/ 
https://www.lafargeholcim.com/climate-energy 
https://www.lafargeholcim.com/sustainability-
reports 

88 Construction 

 

Hensel 
Phelps 

https://www.henselphelps.com/ 
https://www.henselphelps.com/vision-and-core-
values/ 
https://www.henselphelps.com/sustainability-
corporate-governance/ 

89 Construction 

 

Holder 
Constructi
on 

https://www.holderconstruction.com/expertise 
https://www.holderconstruction.com/about 

90 Construction 

 

Swinerton https://swinerton.com/who-we-are/ 
https://swinerton.com/markets/renewable-
energy/ 

91 Innovation 

 

OmniEart
h 

https://omni.earth/ 

92 innovation 

 

Bank of 
America  

https://about.bankofamerica.com/en-us/who-we-
are.html#fbid=54sLECD2eTX 
https://about.bankofamerica.com/en-us/what-
guides-us/driving-responsible-growth.html 

93 innovation 

 

Voya 
Financial 

https://corporate.voya.com/corporate-
responsibility/about-corporate-responsibility 
https://corporate.voya.com/corporate-
responsibility/protecting-environment 
https://corporate.voya.com/company-
overview/company-
profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps
,be%20America's%20Retirement%20Company%C2
%AE. 

94 innovation 

 

Sprint https://www.sprint.com/ 
https://newsroom.sprint.com/csr/ 
https://newsroom.sprint.com/csr/sustainability/ 
https://www.sprint.com/supplierdiversity/policy.s
html#:~:text=Sprint's%20Corporate%20Policy%20S
tatement,of%20the%20communities%20we%20se
rve. 

95 innovation 

 

Lush https://www.lushusa.com/ 
https://www.lushusa.com/stories/article_our-
values-ethical-buying.html 

https://www.clarkconstruction.com/about
https://www.lafargeholcim.com/
https://www.lafargeholcim.com/climate-energy
https://www.lafargeholcim.com/sustainability-reports
https://www.lafargeholcim.com/sustainability-reports
https://www.henselphelps.com/
https://www.henselphelps.com/vision-and-core-values/
https://www.henselphelps.com/vision-and-core-values/
https://www.henselphelps.com/sustainability-corporate-governance/
https://www.henselphelps.com/sustainability-corporate-governance/
https://www.holderconstruction.com/expertise
https://www.holderconstruction.com/about
https://swinerton.com/who-we-are/
https://swinerton.com/markets/renewable-energy/
https://swinerton.com/markets/renewable-energy/
https://omni.earth/
https://about.bankofamerica.com/en-us/who-we-are.html#fbid=54sLECD2eTX
https://about.bankofamerica.com/en-us/who-we-are.html#fbid=54sLECD2eTX
https://about.bankofamerica.com/en-us/what-guides-us/driving-responsible-growth.html
https://about.bankofamerica.com/en-us/what-guides-us/driving-responsible-growth.html
https://corporate.voya.com/corporate-responsibility/about-corporate-responsibility
https://corporate.voya.com/corporate-responsibility/about-corporate-responsibility
https://corporate.voya.com/corporate-responsibility/protecting-environment
https://corporate.voya.com/corporate-responsibility/protecting-environment
https://corporate.voya.com/company-overview/company-profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps,be%20America's%20Retirement%20Company%C2%AE.
https://corporate.voya.com/company-overview/company-profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps,be%20America's%20Retirement%20Company%C2%AE.
https://corporate.voya.com/company-overview/company-profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps,be%20America's%20Retirement%20Company%C2%AE.
https://corporate.voya.com/company-overview/company-profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps,be%20America's%20Retirement%20Company%C2%AE.
https://corporate.voya.com/company-overview/company-profile#:~:text=(NYSE%3A%20VOYA)%2C%20helps,be%20America's%20Retirement%20Company%C2%AE.
https://www.sprint.com/
https://newsroom.sprint.com/csr/
https://newsroom.sprint.com/csr/sustainability/
https://www.sprint.com/supplierdiversity/policy.shtml#:~:text=Sprint's%20Corporate%20Policy%20Statement,of%20the%20communities%20we%20serve.
https://www.sprint.com/supplierdiversity/policy.shtml#:~:text=Sprint's%20Corporate%20Policy%20Statement,of%20the%20communities%20we%20serve.
https://www.sprint.com/supplierdiversity/policy.shtml#:~:text=Sprint's%20Corporate%20Policy%20Statement,of%20the%20communities%20we%20serve.
https://www.sprint.com/supplierdiversity/policy.shtml#:~:text=Sprint's%20Corporate%20Policy%20Statement,of%20the%20communities%20we%20serve.
https://www.lushusa.com/
https://www.lushusa.com/stories/article_our-values-ethical-buying.html
https://www.lushusa.com/stories/article_our-values-ethical-buying.html
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https://www.lushusa.com/stories/article_our-
values-lush.html 
https://www.lushusa.com/stories/article_we-
believe-statement.html 

96 innovation 

 

Citibank https://www.citigroup.com/citi/about/esg/citi-
the-sustainable-development-goals.html 
https://www.citigroup.com/citi/ 
https://www.citigroup.com/citi/about/esg/ 

97 innovation   UnitedHe
althcare 
group 

https://www.unitedhealthgroup.com/who-we-
are/mission-values.html 
https://www.unitedhealthgroup.com/ 

98 Innovation 

 

Nestle https://www.nestle.com/media/pressreleases/allp
ressreleases/water-focus-international-premium-
functional-brands-strategic-options-north-
american-business 
https://www.nestle.com/ 
https://www.nestle.com/aboutus/suppliers 

99 Innovation 

 

Seventh 
Generatio
n 

https://www.seventhgeneration.com/insideSVG/
mission 
https://www.seventhgeneration.com/home 

10
0 

Innovation 

 

Cisco https://www.cisco.com/c/en/us/about/csr.html 
https://www.cisco.com/c/en/us/index.html 

  

https://www.lushusa.com/stories/article_our-values-lush.html
https://www.lushusa.com/stories/article_our-values-lush.html
https://www.lushusa.com/stories/article_we-believe-statement.html
https://www.lushusa.com/stories/article_we-believe-statement.html
https://www.citigroup.com/citi/about/esg/citi-the-sustainable-development-goals.html
https://www.citigroup.com/citi/about/esg/citi-the-sustainable-development-goals.html
https://www.citigroup.com/citi/
https://www.citigroup.com/citi/about/esg/
https://www.unitedhealthgroup.com/who-we-are/mission-values.html
https://www.unitedhealthgroup.com/who-we-are/mission-values.html
https://www.unitedhealthgroup.com/
https://www.nestle.com/media/pressreleases/allpressreleases/water-focus-international-premium-functional-brands-strategic-options-north-american-business
https://www.nestle.com/media/pressreleases/allpressreleases/water-focus-international-premium-functional-brands-strategic-options-north-american-business
https://www.nestle.com/media/pressreleases/allpressreleases/water-focus-international-premium-functional-brands-strategic-options-north-american-business
https://www.nestle.com/media/pressreleases/allpressreleases/water-focus-international-premium-functional-brands-strategic-options-north-american-business
https://www.nestle.com/
https://www.nestle.com/aboutus/suppliers
https://www.seventhgeneration.com/insideSVG/mission
https://www.seventhgeneration.com/insideSVG/mission
https://www.seventhgeneration.com/home
https://www.cisco.com/c/en/us/about/csr.html
https://www.cisco.com/c/en/us/index.html
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Appendix B- CDP Grading Scale  
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