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“What you choose to wear says so much about you, and it often indicates how you 

feel about yourself. The style, color, and fit communicate your intentions, attitude, and 

level of professionalism (Morem S. , 2005).” 

Introduction 

The transition from college student to new professional comes with a mixed bag 

of emotions. From the excitement gained when exploring experiential learning 

opportunities to the satisfaction received from accepting that first “real” job, the road 

between these significant events is often paved with moments of uncertainty and 

wavering self-confidence. Placing this in the context of professional development, 

clothing can play a role in this self-confidence and impact the first impression that a 

candidate can make with an employer. “First Impressions play a very important part in 

the later social interaction between individuals. If a first impression is poor, it may 

create avoidance, or at least halt any effort for a further meeting, while if the first 

reaction is favorable, a pleasant stimulus toward a renewal of that encounter may 

evolve.” (Ryan, 1988) Having a professional image that projects confidence and 

capability is one key component for a candidate to be considered for employment. This 

same level of self-confidence makes for a smoother transition from college student to 

capable young professional. 

The vision of the Career Development Center (CDC) at Saint Mary-of-the-Woods 

College (SMWC) is to build relationships with and connections between students, 

alumni, faculty, and employers that lead to transformational experiences and outcomes. 
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(Staff, 2009) The CDC works to achieve this vision, and prepare students professionally 

for this transition by offering a variety of programs that place students in enriching work 

environments, assisting students with personal branding and marketing, as well as 

offering opportunities for practical application of professional etiquette and behaviors. 

Through a variety of workshops and other programming, students are educated on the 

“soft skills” that are so highly sought after by employers. 

New to the program offerings is the Well Suited for the Job Boutique, a 

professional clothing program that provides, at no cost, gently-used professional 

clothing to SMWC students. This clothing is given to students to wear for professional 

events that include, but are not limited to: job and internship interviews, career and 

graduate school fairs, networking and etiquette events and other programs that require 

suitable professional attire. The name Well Suited for the Job Boutique was selected to 

reflect the professional preparation that the CDC strives to offer every student. 

According to Truex, “Business names serve a very important function for success. The 

name you choose for your thrift store will eventually come to represent your brand. 

When consumers see or hear your name, an image of what your business offers and 

represents will come to mind.” (Truex) In this instance, the name represents both what 

the Boutique offers — high quality interview and business wear; and it reflects the goals 

for the Career Development Center — students and graduates equipped with the skills, 

knowledge and professional behaviors that are ready to meet an employers’ needs. The 

decision to call the space where this program is housed a boutique connects the French 

origin of the word “boutique” to the French heritage of SMWC. Additionally, a boutique 

is defined as any small, exclusive business offering customized service. This definition 

aligns with the mission of this program and the CDC.  



Well Suited for the Job Boutique officially opened its doors to students at SMWC 

in January 2013. Located in Guerin Hall 416, on the campus of SMWC, this program is 

the realization of a long held dream of the CDC. What started out with an attempt to 

help one student obtain professional clothing for an experiential learning opportunity 

created an awareness of a greater issue: Many of today’s college students lack the 

financial means and resources to purchase business appropriate clothing necessary to 

complete the final step in developing their professional image. According to the Joint 

Economic Committee of the United States Congress, two-thirds of all college students 

have student loan debt, the average balance of which equates to approximately 60% of 

the annualized average weekly earnings of young college graduates (Klobuchar, 2013). 

This data further supports the necessity for graduates to secure quality professional 

employment in order to repay their student loans. Well Suited for the Job Boutique 

offers solid resources, free of charge, for college students by acknowledging their 

financial limitations to aisle them career-ready upon graduation, increasing their 

ability to repay their student loans. 

In addition to providing a healthy boost to students’ self-esteem, this program 

has also created valuable networking opportunities among a variety of college 

constituents. These connections and relationships serve as the foundation of the 

program and are also valuable when conducting a job search or establishing a 

professional network, especially during these tough economic times. With 

unemployment in Indiana at 8.3% (Labor, 2012) and an influx in the number of skilled 

workers seeking professional employment, it is imperative that new college graduates 

take every opportunity to refine their professional image in order to be confident, 
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capable and competitive in today’s job market. Striving to meet the demands for such 

clothing, the concept of the Well Suited for the Job Boutique was born. 

Well Suited for the Job - Mission 

Mission of the Career Development Center: 

“The Career Development Center supports the mission of Saint Mary-of-the- 

Woods College, as founded by the Sisters of Providence, by offering educational 

resources, developmental experiences, and professional connections to empower 

campus students, distance students, and alumnae/i to discover their passion and live 

happy.” 

The mission for the Well Suited for the Job Boutique is “To assist Saint Mary-of- 

the-Woods College students with polishing their professional image by providing 

professional clothing for career-related activities and events.” 

Consistent with the mission of the CDC, Well Suited for the Job Boutique puts 

principle into practice by making available professional clothing for students and 

alumni. Soft skills are considered to be those qualities that display your emotional 

quotient for business and interactions with others. How a person communicates, 

his/her level of professionalism and the ability to properly represent the organization 

demonstrates one’s comfort in this area. When discussing the role that soft skills play in 

the hiring process, Walgran comments, “In that jump from concept to practice, study to 

action, some of the finer, intangible points of professional life can be lost, or simply 

missed altogether. Many students have the hard knowledge and the willingness to work 
J 
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but they lack the soft skills that can sometimes make or break job searches, interviews, 

and professional interactions (Walgran, 2010).” This is the obstacle that we strive to 

overcome with the Well Suited for the Job Boutique. 

Lilly Grant Initiative 

With financial support from the Education Collaboration Grant by the Lilly 

Foundation, the Career Development Center has been able to put greater emphasis on 

the professional preparation of SMWC students. Well Suited for the Job Boutique aligns 

the mission of this grant with the vision of the Career Development Center by focusing 

on collaborations for professional connections and education on topics of professional 

preparedness. There is a high level of self-sustainability for this project. While the 

initial costs for the Well Suited for the Job Boutique were paid for out of the Education 

Collaboration Grant, the core of the project is based on donations from other 

stakeholders. The seed money provided by the Lilly Foundation covered the initial costs 

for the project, which are estimated at slightly under $1500. These start-up costs 

included the purchase of clothing racks, tags, a professional quality steamer, and other 

items necessary to create a clean and organized storefront for the Well Suited for the 

Job Boutique. Other furnishings for the Boutique have been gathered from various 

storage facilities around campus. Included in this furniture will be a desk, chairs, 

bookcases, and a rolling table. A sample of the proposed start-up expenses follows.  



® Proposed Expenses 

Well Suited for the Job Boutique 

Proposed Expenses 

Room Needs/Fixtures Description Vendor Page Item# Estimated Cost 
Blinds 2" Express Faux Wood Blinds selectblinds.com 200.00 

Racks - 3 Double Rail Racks Store Supply Warehouse 13 60-173 210.00 

Mirror for Double Rail Rack Mirror framed in chrome plated steel, fits onto rack Store Supply Warehouse 13 60-288 99.30 

Clothing Steamer Relaible Steamer Store Supply Warehouse 47 26.301 139.00 

Mannequin Plastic Cameo Mannequin (Female) Store Supply Warehouse 64 70-354 95.00 

Round Size Dividers Women's Assortment Store Supply Warehouse 89 28-102 12.00 

Tags wistrings Large White Strung Perfortated Store Supply Warehouse 76 93-160 10.00 

Clear Plastic Pant/Skirt Hanger - 2 14" Adult Skirt/Pant Hanger Store Supply Warehouse 25102 $0.00 

Clear Plastic Dress/Shirt Hanger-2 17" Adult Dress/Shirt Hanger Store Supply Warehouse 25101 60.00 

Room Divider (for dressing area) 6 ft. Tall Diamond Weave Fiber Room Divider OrientalFumiture. com 128.00 

Wall Decal CoCo Chanel Quote Trading Phrases 80.00 

Miscellaneous Expenses & Supplies Shipping costs, office supplies, etc... 300.00 

Total 1,413.30 
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These start-up costs for this project are a one-time only expense. The funding 

from the Education Collaboration Grant is ending and a plan for sustainability needs to 

be in place. The program is designed to run on donations. By reaching out to alumni, 

faculty, staff, community professionals and friends of the College to solicit donations of 

gently-worn suits and other professional clothing to be added to the inventory, we are 

facilitating connections for professional growth. Additionally, with the assistance of 

these community connections, future educational programming is being planned that 

will facilitate the relationships between students and networking professionals.  



Problem Statement 

While this program has been a vision for the Career Development Center for ten 

years, the fulfillment of this goal happened within a fairly short time period with limited 

planning, and has largely fallen to the hands of one staff member. Throughout the 

planning process and since its opening, there have been several obstacles in making the 

Boutique user-friendly to all members of the Career Development Center staff. Those 

challenges coupled with limited resources, both human and financial, reinforces the 

need for a sustainability plan. Adding a staff training component to this plan will help 

ensure that all team members have a thorough understanding of how the Boutique 

operates, confirming that the Well Suited for the Job Boutique will become a long- 

standing program in the CDC. 

Before a sustainability plan could be developed, research needed to be done. 

Several factors were considered throughout the shortened planning process prior to any 

firm decisions being made for the program. Included in those factors were: 

Boutique staffing 

Any potential financial needs 

The impact of a first impression on hiring decisions 

Employer expectations for professional dress 

Attitudes towards second-hand clothing 

Importance of apparel display 

Donor recognition  



® e Marketing and promotion 

e Inventory control needs. 

In order to achieve this vision, thoughtful planning and deliberate actions needed to 

occur. 

As part of the initial research and planning, a stakeholder analysis was 

conducted. Identified in the stakeholder analysis are the key stakeholders, their level of 

engagement with this program, the program expectations for them, and the potential 

opportunities and risks for these stakeholders. Through the stakeholder analysis, it was 

discovered that not only does the Boutique a much needed service to the students, it also 

impacts many other areas of the college. Areas that this program can impact include: 

e Relationships with alumni as potential donors 

e Additional point of pride to market to prospective students 

e Increase positive relationships with employers 

The Boutique provides a way for each entity of campus to be involved in making a 

direct impact on the lives of SMWC students. The stakeholder analysis follows. 
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Stakeholder Analysis 
  

Stakeholder Stake in the 

Project 

Impact 

on 

Project 

Expectations of 

Stakeholder 
Opportunities/ 
Risks 

Engagement 

Strategy 

  

Lilly 

Foundation 

Primary 

Funder 

High Well prepared 

college graduates 
gain professional 

employment in 

Indiana 

  

Director, 

Career 

Development 

Center 

Director of 

Career 

Development 

Center/ 
Primary 

Supporter 

Determine 

appropriate 

funding available, 

offer guidance 

and support for 

project 

Ce —— 

  
O = Contribute 
to professional 

preparedness of 

college students 

R = Graduates 

leave Indiana 

Keep informed of 
progress through 

regular reports 

through the 

duration of grant 

  

Increase 

awareness of 

Career 

Development 
Center 

Communicate 

regularly with 

status updates and 
seek advice as 

needed 

  

Career 

Development 

Center Staff 

Primary 

Supporters for 

managing 

project 

Support services 

for the program, 

assist with the 

growth, 

promotion and 
management 

Create greater 

awareness with 

students, college 

community and 

| outside 
constituents 

Regular updates 

on the status, seek 

input and ideas 

  

SMWC Staff Potential 

donors to 

project and 

contact with 

students 

Make clothing 

donations to 

project, refer 

students and 

promote the 

service 

O = Provide a 

service to a 

student in need 

R = May not 

have clothes to 

donate 

Clothing drive, 

staff assembly 

presentation, and 

open house event 

  

SMWC 

Students 

Users of this 

service 

Receive quality 

professional 

clothing to wear 
at career events 

and interviews 

O = Receive 

free quality 

professional 

clothing 

R = May not 

have clothing in 

| their size 

Student Open 

House Event with 

fashion show 

Promote the event 

through SMWC 

workshops/events 
and regular 

communication in 

various forms 

    Recruiters   Recipient of 

well-prepared 

candidates for 

employment     Students will be 

dressed 

professionally for 

job interviews 

and career events 

Increase 

recruiting of 

SMWC students 

and recruitment 

activities on 

SMWC campus     Connect employers with 

well-prepared 

students at career 

events; increase 

connections     

11 | Page  



  

Board of 

Trustees 

Continued 

support of 

CDC programs 

Recognize impact 

of existing staff 

on services to 

students 

O = Increase 

staff or budget 

for CDC 

Keep informed at 

regular board 

meetings 

  

SMWC 

President 

Continued 

support of 

CDC 
programs/ 

Potential donor 

of clothing 

Recognize impact 
of existing staff 

on services to 

students; donate 

clothing 

O = Support 
CDC project by 

donating suit to 
be featured in 

promotional 

materials 

Personally invite 

her to donate suits 

Invite her to 

Faculty/Staff 
Open House 

event 
  

Development 

Staff 

Monitor 

donations 

made to project 

Recognize donors 

for their 

contribution to 

the college with a 
recognition letter 

Track donations 

and contacts with 

Alumni 

O = Connect 

with donors that 

had not 

previously 

donated to the 

college, engage 

alumni in a 

different way 

Meet with 

Director of 

Development to 

discuss project 

and establish 

account for 

donations. 

Invite to 

Faculty/Staff 

Open House 

event 
  

SMWC 

Alumni 

Potential 

donors and 

career 

connections, 

Users of 

service 

Make donations 

to support 

program, connect 

with student for 

career 

opportunities 

O = Make 

donations to 

project, connect 

with current 

student for 

career 

opportunities 

R = May not 

have anything to 

donate 

Promote service 

through Onyx 

magazine to keep 

Alumni informed 

  

Direct link to 

students, 

potential 

donors 

Promote program 

to students in 

need, make 

clothing 

donations to 
program 

O = Utilize 

close connection 

that faculty have 

with students to 

increase usage 

of program 

R = May forget 

to refer students 

Promote program 

through email 

communication, 

invite to 

Faculty/Staff 

Open House 

event 

    Admission Office   Link to 

prospective 

students     Use this as selling 

point to 

prospective 

students that 

makes SMWC 
unique   O = Increase 

enrollment   Keep informed of 

success stories of 

students that have 

benefitted from 

the project and 

CDC 

     



  

SMWC Grant 

Administrator 

Goodwill 

Industries 

ma ——————— 

Identify future 

funding 

sources 

| High Identify grants 

that relate to this 
project 

O = Increase 

financial support 

for project 

1   

Recipient of 

unacceptable 

donations 

Provide container 

for unusable 

donations, pick- 

up donations from 
College when 

necessary 

O = Have a 

reliable source 

that will accept 
anything that we 

cannot use 

Have meeting to 

discuss needs and 

identify grants, 

keep informed of 

success stories 

Contact Goodwill 

to discuss plan for 

project and 

schedule delivery 
date for container 

  

SMwWC 

Publications 

Office 

Provide 

positive 
publicity for 

program 

through 

various forms 

of 

communication 

| High Promote and 

feature story in 

print and 

electronic media 

O = Increase 

awareness, 

donations, and 

usage 

R = May run out 

of inventory if 

usage is greater 

than donations. 

| 

Provide them 

with background 

information on 

the project, 

success stories 

and dates for 

upcoming events 

where it might 

benefit students. 
  

Retail Stores     Possible 

donors of 

fixtures, 

clothing, or 

other items     Promote their 

store as a sponsor 

in the 

promotional 

materials for the 

project 

O = Increase 

goodwill for 

their store 

R = They don’t 

donate     Make site visits to 

the various retails 

stores to solicit 

donations of 

fixtures, clothing, 

or other related 

items. 
  

The second step of research included conducting interviews with career center 

staff members from colleges and universities that currently have a professional clothing 

program. The sampling of institutions was diverse. Included in this sampling were a 

large public institution, a small private college, and a mid-sized public university. The 

purpose of these interviews was to gather information about their programs; ideas for 

how to get started, what worked and didn’t work, suggestions they would offer, and what 

ideas they have regarding hours of operation, building an inventory, criteria for use, and 

marketing and promotion. The information on the types of programs that are in 

existence spans the spectrum; just as each of the colleges that were interviewed serves a 

very different student population. The consensus from each interviewee was to just dive 
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in and get started, that available time and student needs would guide the program. Each 

interviewee felt that their professional clothing program was a worthwhile project and 

one that once they got established, they could not do without. A common obstacle that 

the interviewees encountered was tracking exactly what was in their clothing supply. 

Without the knowledge of what clothing articles were available, staff members were 

challenged when working with students individually. Lisa Maginnis, from Swathmore 

College Career Services, felt that having a system to inventory the clothing articles would 

allow staff to better serve students more efficiently. (Maginnis, 2012) This system would 

prevent students from making unnecessary visits if there wasn’t anything in the 

inventory that met their sizing needs. 

It was also noted that nurturing the relationships with clothing donors will be 

vital to the success of the program, since the inventory is built from donated clothing. In 

addition to the regular donors, holding campus clothing drives was encouraged to make 

it easy for faculty and staff to donate. According to an interview with Erin Wolfram, 

Assistant Director of University Career Services at University of Kansas (KU), the 

primary factors that contribute to the success of their program is the partnership that 

University Career Services has developed with a professional student organization. She 

stated that the KU professional clothing program was designed to work within their 

confines of their resource limitations. Students are responsible for coordinating the 

clothing drives that happen on campus each semester. (Wolfram, 2012). Taking this 

advice into consideration, as planning moves forward for the Well Suited for the Job 

Boutique, an unpaid, for-credit internship position will be created. 

Furthermore, when applying this insight to the planning of the Well Suited for 

the Job Boutique, the following solutions will be addressed: 
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A for-credit internship will be developed to account for adequate staffing 

Marketing plan will be coordinated with attention to social media 

marketing 

Standard operating procedures will be developed to ensure that all 

members have access to step-by-step instructions 

Testimonials and data will be provided to be used in order to secure future 

funding 

Summary 

When talking about the importance of professional attire, the New York Times 

states “this dress displays deference and professionalism, qualities sought by almost all 

employers. ‘Since students are on the other side of the desk, it behooves them to look as 

professional as possible (Steinhauer J. , 1995)”. These sentiments are echoed time and 

time again by Recruiters from all fields of study and industry. Well Suited for the Job 

Boutique helps students improve their professional image and make that transition 

from capable college student to confident professional. Although this program is still in 

its infancy stage there is much potential for growth and sustainability. It has been well 

received by its’ stakeholders and the enthusiasm continues to grow. Furthermore, 

competition for professional jobs has become even more challenging. With a surplus of 

highly-qualified workers, recruiters have increased their expectations for job candidates. 

The Boutique works to provide recruiters with a polished candidate prepared to take on 

these new responsibilities.  



Internship Proposal 

The National Association of Colleges and Employers (NACE) define an internship 

as “typically one-time work or service experience related to a student’s major or career 

goal. The internship generally involves a student working in a professional setting 

under the supervision and monitoring of practicing professionals. Internships can 

either be paid or unpaid and the student may or may not receive academic credit for 

performing the internship.” (NACE, 2012) 

Further research into planning an internship shows that certain factors need to 

be considered before committing to an internship program. According to The Indiana 

Employer’s Guide to Internships, before establishing an internship program, one must 

first determine if such a program will meet the organization’s needs. The following 

questions should be considered: (Indiana INTERNnet, 2012) 

Do you have projects that continue to be placed on the “back burner” month after 

month? 

Do you need more time to complete important projects? 

Are you lacking fresh ideas and creativity? 

Could you benefit from more marketing? 

Would you like more diversity in your organization? 

Are you looking to hire a full-time position, but do not have the time or financial 

resources to recruit a quality individual? 

Do your employees need more management experience? 

16 |Page  



After answering “yes” to many of these questions, it has decided to further explore the 

reasoning for an internship position. 

Essentially, Well Suited for the Job Boutique is a small consignment business, 

operated by the CDC. This program requires many of the same internal operating 

structures to function that a true consignment business requires. The primary business 

functions that would be addressed would be inventory development, control, and 

reporting; marketing and promotion, and product display. 

The success of the Boutique would depend on how well the intern markets the 

program to students, coordinates clothing drives, recognizes donors, and maintains a 

visually stimulating store front. A strong emphasis will be placed on social media 

marketing and programming that collaborates with the CDC offerings and coincides 

with key career events, such as the Career Opportunity Fair, Accounting Interview Day, 

and the College Career Expo. 

Developing an internship position to fulfill the staffing needs of the Boutique would 

serve multiple purposes. First, it would provide a professional learning opportunity, on 

campus, to a SMWC student that might not have reliable transportation to another 

internship site off-campus. There would be no travel costs involved in getting to and 

from the Boutique. Secondly, the Boutique can serve as a business incubator that allows 

the intern the chance to apply classroom concepts to an actual consignment business 

model. The Boutique provides the ideal opportunity to apply creative marketing 

techniques with little to no risk of financial loss. Finally, staffing the Boutique with an 

intern further fulfills the mission of the CDC by teaching and training a student on 

professional image. The intern would make important decisions on what donations are 

acceptable and meet professional standards.  



The next step in determining the structure of the internship program is to 

consider the duration of the internship, the best time of year to host the intern, 

meaningful project work to assign to the intern, and the physical and financial resources 

available to support the intern. 

Since its opening, traffic flow to the Well Suited for the Job Boutique increased in 

the weeks leading to the major career fairs and remained steady with individual 

appointments until the end of the academic year. The early summer months were busy 

with individual appointments to address the needs of recent graduates. The CDC 

sponsors major career events both semesters. To accommodate for this traffic pattern, 

it has been decided that the internship position will be available during the Fall and 

Winter semester, when traffic to the Boutique is heaviest. Since traffic slows in the 

summer, hosting an intern during this time would not provide enough quality work 

projects to fulfill the internship requirements. Summer donations and appointments 

will be handled by CDC staff members. 

Indiana INTERNnet recommends considering the available financial and 

physical resources needed to support the internship position before committing to an 

intern. The initial funding to the Boutique did not account for staff salaries. Without a 

budget to pay an intern and a business that does not generate a profit, it is not possible 

to provide a paid internship. Therefore, it has been decided that this will be a for-credit 

internship. 

There are several benefits for a student that completes an internship. Gaining 

academic credit is just one of those benefits. Other benefits include: (Indiana 

INTERNnet, 2012)  



Fulfillment of degree requirements 

Able to apply academic coursework to the professional world 

Exploration and verification of career interests 

Exploration of different organizational departments 

Discovery of talents 

Discovery of ideal job aspects 

Development of responsibility and new, transferrable skills 

Growth of professional network 

The position description for the internship follows. There is a high level of 

creativity involved in this position and is suitable for a variety of majors. Additionally, 

this internship is adaptable and designed to work with the strengths of the candidate, 

increasing the likelihood of their success in this position. 

The hours for the internship can be flexible to meet the needs of the student. 

Design work and blogging can be done outside the standard office hours and do not 

necessarily need to be done on campus, making this internship available to both campus 

and Woods Online students. Because of the scope of the job, it is possible that this 

position can be divided into multiple internships that address each student’s specific 

area of interest. The general position description is included on the following page. 

 



Testimonials 

Word of mouth advertising has proven to be the greatest source for generating 

new visitors to the Boutique. One person will visit because she needs something to wear 

for an internship interview. She will show her friends, and soon they are curious to see 

how the Boutique can assist them. To capture the essence of their experience and how it 

made a difference in their lives, students are asked to write a brief testimonial to share 

with students and potential donors to help promote the program. Below is a sampling of 

those testimonials. 

       



“I wanted to thank you for the suit I wore to the board meeting. At first I was 

afraid I would be overdressed, but I found as soon as I arrived that I was dressed 

perfectly! I got so many compliments on how sharp I looked. Both the 

compliments and the professional setting gave me the confidence to speak out 

when I was asked for my opinions. One board member was so impressed with 

how professional I was, and by the opinions I gave, that she has invited me to 

have lunch in the near future to further our discussions. I am so glad I had the 

boutique to help me on my way to the successful meeting and I am thankful The 

Woods has it for every student in need.” 

Thank you, 

Ana 

16' Psychology 

Student Senate- Community Service Committee 

"I think it is really awesome that the Career Development Center has put this 

together for us. We are all broke college kids. Having something like this to help 

us look our best when we first step out onto the playing field (i.e. the workforce) 

1s giving us that one leg up already. Let's face it - in our world appearance is 

everything, and being right out of college you can't always afford that appearance. 

The suit that we get from "the Boutique" could be one of the reasons we land the 

job. I am very grateful that the CDC cares enough about us to think through the 

little details such as this. It has already helped me out tremendously." 

- Joanna 
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“I just want to let you know how amazing the Well Suited for the Job Boutique is 

for our girls at The Woods. This Boutique is excellent if you need a suit for an 

interview or business casual clothing items at a late notice. There are so many 

items to choose from! I was amazed at all of the excellent name brands that the 

Boutique had. I actually was able to come out with a suit from Ann Taylor. Let's 

face it, we're college student so that only means one thing--we are all broke! 

Another thing is that as our years go on, we will be called to do internships, SLEs, 

field experiences, etc., and building up our wardrobe for occasions like these can 

be very expensive. I would highly recommend that everyone take up this 

opportunity to go to the Boutique and see what you can find! I know that there is 

something for everyone there!” 

Thank you again! 

Chloe '13 

Psychology Major 

English Literature Minor 

Thank you so very much for helping me out today at the Boutique! The Boutique 

was so organized and it made it easy to find exactly what I needed! I know that if 

I wear my new suit to a job interview I will have a much better chance at getting 

the job! This is such a great idea to help us “poor” college kids out and am so glad 

that there are people who are willing to donate their used clothing items to us. 

This is a great opportunity to find very nice business attire in order to better 

present ourselves and potentially gain a future job. Thank you again for taking 

your time to help me choose a business appropriate outfit to wear to interviews 

and business fairs. 

Sincerely, 

Whitney  



“The Boutique was an amazing experience for me because, going into a 
professional time in my life, I was a little nervous about what clothes I needed to 
buy, where to buy them, and how much they were going to cost. Thanks to you, 
and the wonderful people that donated their gently used clothes, I was able to 
dress the part for the Nebraska Conference for Undergraduate Women in 
Mathematics. Once I put on the clothes, I was a confident young woman with 
great business wear. The confidence that I gained helped me to step outside of my 
comfort zone while in a new place, surrounded by strangers. 

Being told "dress professional” or "business casual" is difficult to understand 
when we are just beginning our college career. The amount of clothes that you 
have is amazing because it gives students options and they can find something 
they are comfortable in. The opportunity to see the different styles that are 
appropriate for professional wear is also excellent because when students go out 
to buy their own clothes later on, they know what to look for. 

Thank you again. Not only for the clothes, but for the confidence that came with 
them.” 

Samantha 
Math Education Major 
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Internship Position Description 

Saint Mary-of-the-Woods College Career Development Center 
Internship Assignment Description 

  

Division/Department Well Suited for the Job Boutique 
  

Location Guerin Hall 416 
  

Job Title Boutique Intern 
  

Reports to Susan Gresham 
  

  

10-15 per week or per 
Class Internship Hours per week | Internship guidelines 
          Wage Range | Non-paid Internship | Schedule To be arranged 
  

  

GENERAL DECRIPTION 
  

Boutique Intern will engage in a variety of business management and marketing 
activities related to running a professional clothing boutique. Skills used will include 
photographing inventory for promotion, developing marketing materials, coordinating 
events, and making decisions about inventory. Strong organizational skills and 
knowledge of professional behaviors are essential to the success of this intern. 

  

SPECIFIC DUTIES AND RESPONSIBILITIES 
  

Manage and organize the Well Suited for the Job Boutique. 
Prepare marketing materials to increase student usage of the Boutique. 
Utilize a variety of social media platforms to promote the Boutique. 
Work with Career Development Center staff to coordinate key Boutique events 
Research professional clothing and write a blog to communicate its importance to 
students 

e Make decisions regarding inventory based on guidelines for donations 
e Facilitate relationships with donors 

  

DESIRED QUALIFICATIONS 
    Minimum 2.5 GPA 

Open to student who is currently working toward a bachelor’s degree 
Excellent oral and written communications 
Ability to maintain confidential information required 
Knowledge of social media marketing and blogging is essential 

  

This is not an exhaustive list of the responsibilities, but rather a summary of the goals 
for this position. There is a high level of creativity involved with this internship and 
some goals can be individualized to adapt to the candidates’ strengths.   

  

  

 



&® Procedure Manual 

Well Suited or the Job Boutique 
  

Procedure Manual 

Career Development Center, Saint Mary-of-the-Woods College 
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Introduction 

The Well Suited for the Job Boutique is a program sponsored by the Career 

Development Center (CDC) at Saint Mary-of-the-Woods College. Located in room 416 

of Guerin Hall, the Boutique offers gently-used, professional clothing to SMWC students 

to wear for job and internship interviews, career fairs, and other career-related events. 

The Boutique assists students with positively transforming their professional image. By 

offering high-quality garments at no cost, students have access to professional clothing 

that will distinguish them from the competition and allow them to get noticed by 

employers. 

A positive first impression increases a student’s chances for career success. This image is 

made up of both professional behaviors and apparel. The Boutique is just one service 

provide to help students develop a professional image. 

The Career Development Center provides a wide array of professional development 

programming for students and alumni. CDC programming is designed to instruct 

students on the core components of professional behavior, helping to ease the transition 

from college student to career professional. Standard topics that are covered included: 

e Resume and Cover Letter writing 

e Interviewing skills 

e Networking and Business Etiquette 

e Dressing for Success 

Additional topics are covered at the discretion of the Career Development Center staff. 

Each of these topics contributes to the professional image of a student. The final 

program which completes that professional image is the Well Suited for the Job 

Boutique. 

Program Requirements 

The Boutique is available by appointment to any full or part-time campus, Woods 

Online, or graduate student at Saint Mary-of-the-Woods College. Depending on need 

and inventory level, the Boutique is available to alumni. 
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Additional open hours for students to drop in and shop will be scheduled during the 

weeks leading up to career fairs and other major career events. 

Donation Guidelines and Processing 

The CDC prides itself in offering students clothing that is ready for wear. Therefore, the 

following guidelines are adhered to when determining if clothing is acceptable. 

1. Clean clothing that is acceptable interview attire, professional wear, and business 

casual is accepted. 

. Garments must be free of stains and odor. 

. No tears, holes, or frayed edges are accepted. 

. No overly worn garments that show extreme wear, pilling, and/or fading. 

5. Classic and current styles are preferred. 

Acceptable Items: 

% Full suits (women’s and men’s) 

Jackets/Blazers 

Professional shirts 

Skirts 

Slacks 

Professional dresses 

Ties 

Briefcases 

Portfolios 

Jewelry, belts, scarves and other accessories 

Plastic garment bags (dry cleaning bags) 

Shopping bags 

The following new items are also accepted: 

Hosiery 

Trouser socks/socks 
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Shoes are accepted on a very selective basis. 

After items have been sorted to determine if they meet the Boutique standards, will need 

to be added to the inventory. Any items that do not meet the guidelines for acceptable 

donations will need to be taken to The Helping Hands. 

To schedule a donation, contact: 

The Helping Hands 

960 W. National Avenue 

West Terre Haute, IN 47885 

(812) 533-1888 

Inventory Control 

In order to track donations to the Boutique, each suitable item that is donated must be 

entered into the inventory tracking system. The inventory tracking system is 

maintained on the Career Development Center share drive and the CDC 1 red flash drive 

that is kept in the Career Library. The Office Manager can provide access to this flash 

drive. The steps below detail how to access the Boutique inventory on the shared drive. 

Click on the start menu & 

Right-click on “My Computer” and choose “My Computer” from the menu on the 
right. You should then see something that resembles this picture: 

{78M » Computer » 

Organize = Properties System properties Uninstal! or change a program Map netwo! 

{ Favorites 4 Hard Disk Drives {1} 
#E Desktop 

a5 Recent Places 

i3 Downloads 

4 Devices with Removable Storage (3) 

+ Libraries £4 Removable Disk (E}) 
Documents 3 DVD RW Drive (D)) i 

4. Music Co 

#:, Pictures SMWC CDC 1) 

8 Viens 7 eres 
A Computer 4 Network Location {5) 
Bn : Ta = ET ai 

« Removabie Disk (E Vo ” _t i i Eg arm MID so 2 

wir SMWC CDC 1 (F) 

@ sharesQ\\Banana)(G) ~~ 

4 UniversReports {\\Banana\staff\Ti rd £5433 

i TDwyer (\\Banana\staff) (Us) oa ED 360 FE 8-12-11 

# campusanyware (\\Pear) (Z} Wee WMicrnsoft Word Do Covina DoUmEn 

iy Network 

shares (\Banana) (G:) Space used; iim i Total size: 41863 
; po Network Drive     
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e Click on “shares on Banana (G:) and look for the “Career Development Shared” 

folder 
» Computer » shares fiBanana ( 

  

      
     

         
  

    

  

Organize ~ wi Open Include in library Burn New foider ond i i 

Wo Favorites Size x 

BE Desktop i ADM 

« Recent Places i. ADM Enrollment Ambassadors 

43 Downloads £. Admin 

Archivist 

i Libraries i Athletics   -» Documents 

& Music i 

#5 Pictures 

Building Blueprints 

Business Office 

i. Business Office.StudentShare 

& videos { Cabinet HR 
i. Campus EMT 

# Computer {. Campus Life Pictures 

#4 Local Disk {C) CampusAnywareDocumentation 
wi» Removable Disk (E}) 

wii SMWC CDC 1 (F) 

s# shares (\\Banana) (G)) i. CFOAHR Shared 
i¥ UniversReports Q\\Banana\stafi\Ti 

  

  

i CFOcontrolter 

si TDwyer (\\Bananastaff) (UJ) £ C8 

i campusanyware {\\Pear) (Z;) i. Ciub Advisors 

CNC? 
[+ Network Cotlege Student Inventory Mentors 

Committees 

  

Career Development Shared Dat. 
Fie folder 

  

: B/13/2013 8:35 AM 

Se
g     

  

e Double click on “Career Development Shared” 

    

  

i» Computer » shares (\\Banana} (G) » Career Development Shared » 

  

     Organize ~ a 

  

Include in Hi    
; Favorites 

¥ Desktop 4. Summer Plans & Experiences 
«>» Recent Places i Surveys 

3 SUL BID 

# Downloads i. Tip Sheets for Majors 

Tips 
Libraries i. Trends 

-", Documents undecided majors materials 

«db Music bi Veterans 

% Pictures Virtual CDC Services Project 

8 videos %. Wabash Valtey Friends 

i. Webinars 
& Computer i. Websites 

& Locat Disk {C) {1 Well Suited for the Job Boutique   wi» Removable Disk (E) 

wx SMWC CDC 1 ¢F) 
Women in the Workforce 

Women's Coftege Coalition 
shares {\\Banana} (G}) 

  

4. Woods Ads 
i# UniversReports (\\Banana\staff\T} k Nvoods Women Stories 

< TDwyer (\\Banana\staff) (Us) i i. Workshops & Events 

¥ campusanyware {\\Pear) (Z) 4. WriteStuff Writer's Conference 

4. WV Human Resource Asso 

+ WVCDA 

#. Career Development Shared - Shortcut 

Well Suited for the Job Boutique Date 

4 Network 

    

7/14/2013 2:30 PM 

  

    
  

e Scroll down until you find “Well Suited for the Job Boutique” 

e Double click on this folder 
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GN i. « Career Development Shared » Well Suited for the job Boutique » 

Organize ¥ iOpen ~ Print Burn New folder 
Load 4 

2» Favorites Name Date modified 

    

#2 Desktop 

Zi Recent Places 
#. Database 

£. Marketing 

i Downloads i Project 

¥. Student Assistant Weekly Reports 

i Libraries k. Testimonials 

£5 Documents i. Well Suited Photos 

#. Music i 
  

je Boutique Inventory 

# Pictures “X Boutique Open House 1-30-13 

B videos #1 Sign-In Sheet 

A Computer 

4. Local Disk (C3) 

wi Removable Disk (E) 

wr SMWC CDC 1 {F) 

4 shares (\\Banana) {GJ 

%# UniversReports (\\Banana\staff\T} 

i TDwyer (\Banana\staff) (Us) 

uw campusanyware (\\Pear) (Z.) 

&& Network 

Boutique Inventory Title: Add a title ; 769K8 Tags, Add 3 tag 
Microsoft Exo « Teresa Dwyer Date modified: 3/22/2013 1111 AM     
  

e Click on the spreadsheet titled “Boutique Inventory” 

The organization of the Boutique Inventory is designed to serve two purposes. 

1. Make it easy to find specific articles of clothing in the Boutique, and 

2. Allow CDC staff members to know what is in the inventory when working with 

students outside of the Boutique. 

The inventory can easily be accessed from any staff member’s office computer when 

meeting with students in person or by phone. Knowing what is in the inventory will 

help determine if the Boutique has something to meet the student’s needs. 

  
- inl. a General + EL ER ao 7 7a 

CET BW EE AlMegeuCemter- $+ % +o: A: Condiional Formas © : Sent: find 
Formatting * Table © Shyles + Filter * Select + 

nw sligrment 5 Sambar 5 Styles mo Ediing 

4 J! Jones New York 4 
5 J my i 2 : a a 

1 Date Entered Department Brand Pieces Color Lined? Co 

3/20/2013 Separates Banana Republic Pants Brawn/Black Professional N 

3/20/2013 Separates Boutique Essentials Pants Khaki Professional N 

  

Suit Chadwicks Jacket Grey Modern 
3/5/2013 Separates Charter Club Pants {Capri) Khaki Business Casual 

10/29/2012 Separates Christopher Banks Jacket Black White flawer print ‘Casual 

3/20/2013 Separates Coldwater Creek Pants {Long} Brown Professional 

11/16/2012 Separates Counterparts Pants Pink Professional 

3/20/2013 Separates East 5th Pants {Long} Black Professional 

11/5/2012 Suit Eddie Bauer Jacket/Pants Charcoal Grey Professional 
11/5/2012 Suit £ddie Bauer Jacket/Pants Cream Professional 

Separates Evan Picone Blazer Black/white Houndstooth Classic 

10/29/2012 Separates Evan Picone Jacket Black White Casual z
i
<
i
z
i
w
i
v
i
z
i
z
 
z
z
z
 

10/26/2012 Separates George Shirt: Blue/Brawn/Cream Modern/Business casual 
11/5/2012 Suit Jones New York Pants/ Jacket Gray Professional 

2/28/2013 Dresses Jones New York Dress Green Professional 

3/20/2013 Separates {ones New York Pants Green Professional 

Separates Jones Wear Dress Black w/ white palka dots Sieeveless/ button front 

Separates Karen Scott Blazer Black Classic 

Suit Kasper Blazer, pants Black pinstripe Classic 

suit Kasper Blazer, pants Blackish - gray Classic 

11/5/2012 Suit Kasper Jacket/Pants Plaid Professional 
11/26/2012 Suit Kasper Jacket/ Skirt Pink Professional 

11/5/2012 Separates Laura Gayle Skirt Blue Professional 

11/5/2012 Suit Le Suits Jacket/ Pants Green Professional z
2
z
i
w
i
e
i
e
i
e
i
e
i
c
i
n
 

z
.
2
 
2
 

A Spas (Tze Sie 10 | Size 12 See 14 8   
The inventory spreadsheet is divided into worksheets categorized by size, accessories, 

and menswear. There is a worksheet dedicated to each size. 
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How to Add Clothing to Inventory 

To enter an item into the inventory, follow these steps: 

1. Select the appropriate size tab 

2. Enter the current date in the Date Entered column 

3. Department classifications are as follows: 

a. Clothing — Suit or Separates 

Suits are defined as clothes made of the same fabric and designed to be 

worn together, typically a jacket and trousers/skirt. 

Separates are clothing items that can be mixed and matched with a 

variety of pieces and that do not belong to a set. 

b. Accessories — Jewelry, Shoes, Bags, Belts, or Hosiery 

. Enter the Brand of the item. This information is found on the manufacturer’s tag 

sewn into the garment 

. Enter what the item is into the Pieces column. If it is a suit, include both pieces. 

For example: Jacket/pants 

. Enter the color of the items in the Color column. If it is a multi-colored item, list 

the main colors in the garment. 

Enter the style in the Style column. Possible options of what to enter include: 

Professional, Business Casual, Classic, etc... 

. Lined? Enter “Y” if the garment has a full lining. Enter “N” if there is no lining. 

This information helps in determining the quality of an item. 

. Condition — Give a brief description for the items’ state of wear. Examples can 

include: Excellent, New with tags, Good, etc... 

10. Enter the donor’s first name in the Donor — First Name column. 

11. Enter the donor’s last name in the Donor — Last Name column. 

12. The Date Distributed column will be filled in when the item is given to a student. 
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13. Enter the recipient’s first name in the Recipient - First Name column when it is 

® given to a student. 

14. Follow step #13 for entering the recipient’s last name in the Recipient — Last 

Name column. 

15. After all adjustments have been made to the inventory, save the spreadsheet in 

BOTH the Boutique Inventory file on CDC Shared and the red CDC 1 flash drive. 

This will ensure consistency in the tracking system and provide a reliable back- 

up if necessary. 

After the student has selected items and they have been tried on to ensure a proper fit, it 

is necessary to remove the chosen items from the inventory. 

How to Remove Clothing from Inventory 

To remove items from inventory, follow these steps: 

1. Located item on the appropriate size worksheet. 

2. Enter the distribution date in the Date Distributed column. 

3. Enter the name of the student receiving the item in the Recipient — First Name 

and Recipient — Last Name columns. 

. Highlight the entire row of the item dark gray to show that it is no longer 

available. 

. After all adjustments have been made to the inventory, save the spreadsheet in 

BOTH the Boutique Inventory file on CDC Shared and the red CDC 1 flash drive. 

This will ensure consistency in the tracking system and provide a reliable back-up 

if necessary. 

Distributing Clothing to Students 

After a student has made her selections, follow the steps below to facilitate a smooth 

check-out.  



Remove items from inventory. If a laptop is not available in the Boutique, write 

down what is being taken and by whom, and make inventory adjustments, using 

the steps above, when staff member returns to the office. 

. Switch hangers from the clear acrylic hangers to non-matching extra hangers on 

the left side of the storage closet. 

Clear hangers are for display on racks only. 

They are not to be given away. 

. Bag the selected items for the student using either the hanging garment bags or 

the shopping bags that are stored on the hooks in the closet. 

. Before the student leaves, provide her with the name of the donor so that she can 

write a thank you note to the donor. These notes of gratitude will be addressed 

and mailed by the Career Development Center. 

. To help track the impact of the Boutique, ask the student to write a brief 

testimonial for the CDC. This testimonial will be used when marketing the 

program to potential donors and funding sources. 

Tips for Working with Students in the Boutique 

When helping a student find a certain size, look one size up and one size down. 

Different brands of clothing fit in different ways. 

Emphasis should be placed on fit rather than size. Go with what fits the best. 

Maintain a tidy Boutique and return clothing back to the appropriate rack when 

finished. 

Whenever possible, take before and after pictures of the students to use for future 

marketing purposes. 

While in the Boutique, take the time to discuss all matters of professional 

development with students. Students are often more comfortable discussing 

career preparedness outside of the standard office setting. 

Boutique Organization 

The Boutique is organized into the following areas that correspond with the inventory: 

suits, separates, menswear, and accessories. These areas are designated within the 

inventory control system and the layout and display of the store front.  



Upon entering the Boutique, there are three chrome clothing racks that provide space 

8 for hanging on both sides. They are organized from left to right as follows: 
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To provide a more organized space, sizes are separated by sizing rings. The front of each 

rack serves as a place to display new items or those that you want to showcase. 

Shoes and sweaters are kept on the shelves on the left side of the Boutique. Accessories 

are kept on the top of the shelving cases. Belts and scarves are hanging behind the door. 

Storage 

The closet on the left side of the Boutique serves as storage space. There are hanging 

rods on each side of the closet. Items hanging on the right have already been entered 

into inventory and are needed to be prepared to be put on the racks. Any items on the 

left side of the closet need to be sorted and added to inventory. 
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Storage Closet 

  

Left Side Right Side 
  

e Sort for acceptable donations. | e Already added to inventory. 
e Add to inventory. e Prepare for display. 
e Prepare for display. e Hang on racks.         

Other items kept in the storage closet: 

Steamer 

Extra hangers 

Donations waiting to be taken to The Helping Hands 

Bags for clothing distribution to students 

Display 

In order to maintain a clean and consistent look for Boutique, all clothing is displayed 

on clear plastic hangers. After items are entered into the inventory tracking system, 

they need to be neatly hung on an appropriate hanger. If an item is severely wrinkled, it 

should be steamed before being placed on the rack. The goal of having neat and orderly 

racks is to make the garments ready for students to wear. 

Donor Recognition 

After a donation is received, it is necessary to properly recognize their gift in kind to the 

College. This is done by providing the Development Office with the name of the donor. 

Development will send a letter to the donor that can be included when filing their taxes 

to receive a tax deduction. 

It is also good practice to send a written thank you to the donor. This act of gratitude 

increases the donors’ sense of satisfaction for their donation and is more willing to 

donate again in the future. 

The final way that donors are recognized occurs when their donation is given to a 

student. The name of the donor is provided to the student. The student is asked to 

write a thank you note to the donor acknowledging the gift. This shows the donor the 

true impact of their gift. These notes are addressed and mailed by the Career 

Development Center.  



Bibliography 

Bardack, N., & McAndrew, F. T. (1985, December Volume 125, Issue 6). The Influence of Physical 

Attractiveness and Manner of Dress on Sucess in a Simulated Personnel Decision. Journal of 

Social Psychology, p. 777. 

Bennett, R. (2006). Predicting the Lifetime Durations of Donors to Charities. Journal of Nonprofit & 

Public Sector Marketing, 45-67. 

Bruce, C. (2002, October Volume 33, Issue 1). Dress for Success. Black Collegian, p. 72. 

Bryson, J. M. (2011). Strategic Planning for Public and Non-Profit Organizations. San Francisco : Jossey- 

Bass. 

Canadian Business. (2008, February 18). Green Light the Environment. Canadian Business, pp. 10-11. 

Conover, K. A. (1996, December 19). Crafts, Community Under One Roof. Christian Science Monitor, p. 

5. 

Davis, L., & Lennon, S. (1988). Social Cognition and the Study of Clothing and Human Behavior. Social 

Behavior & Personality: An International Journal, 175-186. 

Dress For Success. (2009, Volume 4, Issue 2). Dress for Success Plans for the Future. The Briefcase. 

Flynn, M. K. (2004, November 8). Success Codes. U.S. News & World Report, p. 14. 

Gavzer, K. M. (2008, November). Appearances Count: What Does Yours Say About You? DVM: The 

Newmagazine of Veterinary Medicine, pp. 6-7. 

Gaw, K. (2012, February 15). NACE. Retrieved October 4, 2012, from NACE Spotlight for Career Services 

Professionals: http://naceweb.org/s02152012/student-learning-outcomes-assessment/ 

Gotsill, G. (2011, September). Your Best Foot Forward: Image in the Workplace. T + D, pp. 30-31. 

Hall, E. (2008, November 3). Brits vie for Bargain-Bin Bragging Rights. Advertising Age, pp. 12-12. 

Hughes, R., & Beatty, K. (2005, December). Five Steps to Leading Strategically. T+D, pp. 46-48. 

Indiana INTERNnet. (2012). Intern Today, Employ Tomorrow . The Indiana Employer's Guide To 

Internships. Indianapolis, IN. 

Kelly, C., & Rousseau, M. A. (2007, May Volume 20, Issue 4). Tips to Dress for Success. Hispanic, pp. 28- 

30. 

Klobuchar, A. (2013, June). The Causes and Consequences of Increasing Student Debt. Washington D.C. 

37| Page  



Kluttz, L. P., & Salvetti, C. (2004). The SHRM Guide To Organizing an Internship Program. Retrieved July 

5, 2013, from www.shrm.org: 

http://www.shrm.org/education/hreducation/documents/cms_019708.pdf 

Labor, U.S. (2012, August). Bureau of Labor Statistics. Retrieved October 2, 2012, from Midwest 

Information Office: http://www.bls.gov/xg_shells/ro5xg02.htmitrate 

Lennon, S. J. (1986, Volume 14, Issue 1). Additivity of Clothing Cues in First Impressions. Social Behavior 

& Personality: An International Journal, pp. 15-21. 

Maginnis, L. (2012, June). Administrative Assistant. (T. Dwyer, Interviewer) 

Mittenthal, R. (2002). tcc group. Retrieved July 7, 2013, from tcc group: strategies to achieve social 

impact: https://www.google.com/#sclient=psy- 

ab&q=ten+keys+to+successful+strategic+planning+for+nonprofit+and+foundation+leaders+tcc+ 

group&oq=The+Keys+to+Successful+strategic+planning+for+non&gs |=serp.1.1.0i22i3013.4767. 

27202.0.29362.49.34.0.9.9.0.2831.10346.5j12 

Morem, S. (2005). How to Gain the Professional Edge, Achieve the Personal & Professional Image You 

Want. New York: Checkmark Books. 

Morem, S. (2005). How to Gain the Professional Edge, Achieve the Personal & Professional Image You 

Want. New York: Checkmark Books. 

Nicholson, J. (2004). Dressing Smart for Women, 101 Mistakes You Can't Afford to Make... and How to 

Avoid Them. Manassas: Impact Publications. 

O'Donnell, J., & Hughes, E. (2007, August 17). Secondhand Clothes Get Brand-New Reputation. USA 

Today, pp. Money, 3. 

Peluchette, J. V. (2006). Dressing to Impress: Beliefs and Attitudes Regarding Workplace Attire. Journal 

of Business and Psychology, 45-63. 

Peluchette, J., Karl, K., & Rust, K. (2006, Fall Volume 21, Issue 1). Dressing to Impress: Beliefs and 

Attitudes Regarding Workplace Attire. Journal of Business & Psychology, pp. 45-63. 

Pijawka, D., yabes, R., Frederick, C., & White, P. (2013, March Volume 6, Issue 1). Integration of 

Sustainability in Planning and Design Programs in Planning and Design Programs in Higher 

Education: Evaluating Learning Outcomes. Journal of Urbanism, pp. 24-36. 

Portney, K. E., & Cuttler, Z. (2010). The Local Nonprofit Sector and the Pursuit of Sustainability in 

American Cities: A Preliminary Exploration. Local Environment, 323-339. 

Richardson, D. (1995, April 16). The Unwritten Dress Code. The New York Times. 

38| Page  



Rucker, M., Taber, D., & Harrison, A. (1981, Volume 9, Issue 1). The Effect of Clothing Variation on First 

Impressions of Female Job Applicants: What to Wear When. Social Behavior and Personality: An 

International Journal, p. 53. 

Ryan, M.S. (1988). Clothing: A Study in Human Behavior. Human Ecology, pp. 175-186. 

Shellhart, J. N. (2005). Dress To Impress; How a Navy Blazer Changed My Life! Minnetonka: Book 

Peddlers. 

Spicer, K. (2012, June 6). Director of Career Placement, Career Services, University of the Ozarks. (T. 

Dwyer, Interviewer) 

Staff, C. D. (2009, August 9). Vision Statement. Saint Mary of the Woods, IN, USA. 

Steinhauer, J. (1995, April 2). EARNING IT; It's 'The Gap' Once You're Hired, But Job Hunters Must Spiff It 

Up. The New York Times, p. 32. 

Steinhauer, J. (1995, April 2). EARNING IT; It's 'The Gap' Once You're Hired, But Job Hunters Must Spiff It 

Up. The New York Times, p. 32. 

Stone, A. (2009, April 16). Business Booming for Thrift Stores. USA Today, pp. News, 3. 

Tiggemann, M., & Andrew, R. (2012, May Volume 66, Issue 9/10). Clothes Make a Difference: The Role 

of Self-Objectification. Sex Roles, pp. 646-654. 

Trautmann, J., Worthy, S. L., & Lokken, K. L. (2007). Body Dissatisfaction, Bulimic Symptoms, and 

Clothing Practices Among College Women. Journal of Psychology, 485-498. 

True, M. (n.d.). Starting and Maintaining A Quality Internship Program. Retrieved July 7, 2013, from 

www.rohan.sdsu.edu: https://www-rohan.sdsu.edu/~gsph/fieldpractice/sites/starting- 

maintaining-quality-internship-program.pdf 

Truex, L. (n.d.). Chron Small Business. Retrieved July 10, 2013, from The Houston Chronicle: 

http://smallbusiness.chron.com/ideas-names-thrift-store-4545.html 

Walgran, K. (2010, February). NACE. Retrieved October 4, 2012, from Nace Journal: 

http://naceweb.org/Publications/Journal/2010february/Don_t_Drunk-Dial_HR__Creating_Soft- 

Skills_Workshops_for_College_Interns.aspx?referal=knowledgecenter&menuid= 

Willet, R. (2008). What You Wear Tells A Lot About You: Girls Dress Up Online. Gender & Education, 421- 

434. 

Wolfram, E. (2012, June 7). Assistant Director, University Career Center, The University of Kansas . (T. 

Dwyer, Interviewer) 

39| Page  


