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A. Abstract 

The goal of the project is to help interested people in New Jersey, specifically my community of 

Sisters and Associates of St. Joseph of Peace, to translate ideas about preserving life on Planet Earth into 

actions, by developing a guide for earth-friendly shopping in the area. 

This guidebook is a very small step in a large movement toward a sustainable society. It is an 

intended help in linking theory and good intentions with awareness and practice. I begin with the 

premise that people are good. No one intends to destroy habitats, push species to extinction or force 

sweatshop labor with their purchases. People want to do the right thing, but the system seems too 

complex, too ubiquitous, and too powerful to make changes. 

Dorothy Day wrote “Peter (Maurin) said once that we should try to have that kind of surroundings 

in village or country which make it easy for people to be good.” This guidebook both acknowledges 

destructive behavior and attempts to help people make small changes toward sustainability through their 

consumer choices. 

As a consumer, I want simple information. Which cleaning brands are safer for the environment 

and where can I get them? Who sells the highest content post-consumer recycled content paper 

products? This project is an effort to increase awareness, to educate, and to encourage behavior 

changes both for myself and for readers. 

In human services like social work and nursing, “harm reduction” or “risk reduction” is a model 

that health care workers use to bring about gradual changes in people's destructive behavior. A classic 

example is a needle-exchange program in which intravenous drug users turn in used needles, and 

receive sterile ones in exchange. In this model, no judgment is handed down and no questions are 
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asked. The goal is to prevent the transmission of AIDS and Hepatitis C. Such programs both 

acknowledge the injection drug use and offer a healthier alternative to the same behavior. These 

programs are often connected to primary care facilities where health care workers hope also to entice 

users to access more health care, and eventually to lead healthier lives. 

Consistent with the harm reduction model, this guidebook acknowledges our society's addiction to 

consumerism, and offers some healthier alternatives. The hope is also to entice the consumer to learn 

more about health care for Earth, and our human role in it. 

B. Introduction: 

C. Project Objectives 

1. To gather input from, and share with the CSIP community, experiences with sustainable purchasing. 

2. To develop a guide to sustainable purchasing in New Jersey. The project will: 

a. list New Jersey based companies that make or sell sustainable products and services. 

b. explain why buying locally is environmentally preferable. 

c. briefly explain in each section why some items are environmentally preferable to others. 

d. educate regarding the benefits of organic farming. 

e. educate regarding chemicals to be avoided in cleaning products. 

D. Methods and Materials used: 

In November 2002, a letter was sent to all local CSIP Sisters and Associates, as well as to some 

local friends. The letter described the project and its purpose, gave some examples and asked for 

suggestions on local sustainable purchasing and practices that would be shared with the group. 

In February 2003 an article in the CSIP newsletter thanked the community for their input, 

updated members on the progress of the project and asked members to “keep those responses coming!” 

Co-op America's National Green Pages 2003? provided the basic format and an initial list of New 

Jersey businesses. The format was adapted, and educational material was added to some sections. 
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In February and March, local business’s addresses, phone numbers and a description of their 

products were culled from the suggestions received, from published directories and from web searches. 

INFORM, a research organization for sustainable business practices,® has also been helpful, 

through lists and facts sheets, in compiling a rationale for many of the choices presented in the 

guidebook. Websites by Fair Trade Federation* and TransFair USA® provided information about Fair 

Trade as an antidote to the negative impacts, human and environmental, of globalization. 

A telephone interview with the recycling coordinator at Waste Management Industries® provided 

limited information about the recycling process. 

An interview with Peter Marcalus of Marcal Paper’, a New Jersey based, family run producer of 

paper products whose mission is to provide treeless paper, gave detailed information about the recycling 

of paper into paper products. 

E. Interpretation of Findings: 

More than 160 letters were sent to community members. Twelve responses were received. 

Probably half of the Sisters live in institutions where meals and cleaning are provided, so there was 

approximately a 13% response rate from the active, independently living sisters and associates. 

One goal was to involve community discussion in the project, but response has been limited. The project 

has become mainly an educational tool. 

  

3 INFORM, 120 Wall Street, NY, NY 10005, www.informinc.org March 29, 2003 
* Fair Trade Federation website www.fairtradefederation.org March 27, 2003 
> TransFair www.transfairusa.com March 27, 2003 
® Conversation with Sonny Bonello of Waste Management Industries, November 14, 2002 
7 Peter Marcalus, Vice President of Marcal Paper Mills, Inc., conversation at the New Jersey Catholic Coalition for 
Environmental Justice conference "A Vision for Environmental Justice: Our Responsibility for God's Creation, April  



F. Discussion: 

I. Setting the Scene 

a.) Geology 

New Jersey is located between about 39° and 41° N latitude and between 75° 30' and 74° 10' E 

longitude on the East Coast of North America. Although comprising only 7,419 square miles, New Jersey 

has a very mixed geology. 

The largest single area, the Atlantic Coastal Plain, stretches across the southern three-fifths of the 

state, from the Delaware River down to the Atlantic Ocean. It is underlain by unconsolidated sand, silt 

and clay,” and is home to the 2,000 square miles of the Pine Barrens, a combination of pine forests and 

salt marshes in the eastern part of the Coastal Plain, toward the Atlantic shore. West of a north-south 

crest of low hills, the Coastal Plain becomes part of the Delaware River watershed and holds most of the 

state's agricultural land.> The northern boundary of the Coastal Plain runs southwest from the lower 

Raritan Bay to just south of Trenton. 

The northern part of New Jersey comprises three distinct geological provinces that stretch in 

north-south bands from New York to the Delaware River which separates New Jersey from Pennsylvania. 

The narrow Valley and Ridge province, in the northwest of the state, includes the Kittatinny Mountains 

(highest elevation 1,801 feet). Sandstone, shale and limestone underlie this province.® The Appalachian 

Trail enters New Jersey at the Delaware Water Gap and continues north through the Valley and Ridge 

province.® 

Immediately to the southeast of the Valley and Ridge province is the Highlands province. 

Granite, gneiss and marble make up the long narrow valleys, flat-topped ridges and irregular hills.” 

Dozens of small lakes dot this province from the Highland Lakes in the north through the Allamuchy 

Mountains in the south.® 
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The Piedmont Lowlands lie east of the Highlands province and north of the Coastal Plain. The 

sedimentary rocks of this province include sandstone, siltstone, mudstone, shale, conglomerate, basalt 

and diabase.’ Although comprising only one-fifth of the states land, the Piedmont has nearly two-thirds 

of the state’s population. The Piedmont also contains the Hackensack Meadowlands, a 7,000-acre 

wetlands that is less than five miles from New York City. 

Running laterally across the three northern provinces is the terminal morraine, the southern edge 

of two or perhaps three glacial periods during which sand, silt and large rocks were picked up, tumbled 

and dropped. Irregular hillocks and valleys still remain in this one to three mile swath of reshaped 

terrain.’ 

The major rivers of New Jersey are the Hudson, the Elizabeth, the Passaic, the Rahway and the 

Raritan. Watersheds in the western part of the state are part of the greater Delaware watershed. In the 

east, watersheds feed into the part of the Atlantic Ocean known as the New York/New Jersey Bight. As 

recently as ten years ago, only fifteen percent of New Jersey's rivers were clean enough for swimming 

and fishing, but, thanks to Riverkeepers and other local environmental groups, that percentage is 

currently twenty five percent. 

b.) Boundaries 

The Hudson River is the line of demarcation between the land we humans call "New Jersey" and 

that we call "New York". Likewise, the Delaware marks the boundary between "New Jersey" and 

"Pennsylvania" and "Delaware". Although rivers do make convenient lines that are clearly visible to the 

human eye, rivers also determine the centerpiece of geographical watershed areas, and so make poor 

land divisions from the perspective of ecosystems. The tops of ridges and mountain chains would be 

better dividing lines in an ecosystem perspective. Scott Russell Sanders writes, 

"When we figure our addresses, we might do better to forget zip codes 
and consider where the rain goes after it falls outside our windows. We 
need such knowledge, need to feel as intimate with the branching and 
gathering of the earth's veins as we do with the veins in our own wrists. 
The tilt of land that snares the rain also defines where we are more 
profoundly than any state line or city limit. States often draw their  



borders along rivers, yet that is false to the land because rivers join 
rather than divide their two shores...A true map of our continent would 
show a pattern of curving watersheds stitched together along high 
ridges, like a paisley fabric." 

It is to the people living within the imposed boundaries of the State of New Jersey that the Golly Green 

Guidebook is addressed. 

c.) Climate and Vegetation 

New Jersey's climate is humid continental, or Dfa according to the Nystrom Desk Atlas.’* Average 

yearly temperature is 53°F, with an annual average of 170 frost-free days and 46.94" of precipitation. 

The number of daylight hours ranges from nine in January, to twelve in March and September, to fifteen 

in June.” Because of ample rainfall, and warm and cool seasons, the biome is Temperate Broadleaf 

Deciduous Forest, found where trees maximize photosynthesis in summer through their broad leaves, 

but drop them in winter to prevent frost injury.” The major alternate biome is the stretch of Pine 

Barrens just inland from the south Jersey shore, where pitch pine forests and cedar swamps alternate 

with bogs and oak forests.'® 

d.) Humans and environmental change 

Prior to the European invasion, the land we now call New Jersey was peopled by the Lenni 

Lenape, a Raritan band of the Delaware Indians. The thick, mainly oak-hickory, forest of the time also 

included maple and beech trees, as well as ash, chestnut, elm, pine and linden.'® The Lenape had begun 

to slash and burn small areas, to raise corn, beans, squash, sunflowers, herbs, tobacco, pumpkins and 

other vegetables. They hunted deer, bear, elk, raccoon, beaver, rabbit and turkey.” While the writings 

of some early settlers refer to large forest fires, there is little convincing evidence that the Lenape set 

intentional fires of any significance, and they actually had very little impact on the life of the forest. 

Major changes have occurred since the European's arrival, mainly, deforestation to accommodate 

the human population, and the addition to the ecosystem of tons of chemicals from local industries. 

Because of the currently dense current human population in the Piedmont province, the natural 

forest has diminished to tiny islands of “open space” in local parks and along polluted rivers. No water in  
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these rivers or streams is safe for human consumption. This ecosystem type could be reclassified as an 

‘urban forest”: 

“Urban forests differ from rural forests in that the growth 
and development of the tree cover is limited by city 
structures rather than by forest succession and competition 
with other trees, ”® 

In the late 1800s, humans nearly hunted the white-tailed deer to extinction, but a ban on hunting 

allowed the population to regenerate. Today, people have driven wolves out of the area. With no 

natural predator, the deer numbers have burgeoned, and the herds have become weaker and often 

sickly. County officials discuss plans such as injecting female deer with birth control medication using 

medication-filled darts, or exporting them to rural, wooded areas. 

Many fewer songbirds grace the land now because of the deforestation both here and in the 

tropics, where they winter. Elm trees and American chestnut trees have been virtually eliminated from 

the area due to the accidental introduction of fungal diseases brought from Europe and Asia during the 

twentieth century. 

Locally, threatened species of plants include: sensitive joint-vetch, swamp pink, small whorled 

pogonia and Knieskern’s beaked-rush, while the American chaffseed is endangered. In the state of New 

Jersey, and in other states in the region, the following mammal and bird species are extirpated or 

extinct: Eastern elk (1880), Carolina parakeet (1920), heath hen (1932) and passenger pigeon (1914).% 

Toxic substances such as PCB's and DDT have caused birds’ eggshells to be so soft that they break 

before the young can emerge alive. 

I1. Reclaiming a Sense of Place 

a.) New Jersey Sense of Place 

1. The Name "Garden State" 

The origin of New Jersey's nickname of "Garden State" has no definitive history. One commonly 

cited account is that the Honorable Abraham Browning of Camden, New Jersey coined the phrase at a 

Centennial Celebration in 1876 in Philadelphia. He likened the state to "an immense barrel, filled with  



good things to eat and open at both ends, with Pennsylvanians grabbing from one end and New 

Yorkers from the other. He called New Jersey the Garden State, and the name has clung to it ever 

since." 

However, according to Robert Lupp of the New Jersey State Library New Jersey Reference 

Services in 1994, the fact that Benjamin Franklin first used the image of a barrel tapped at both ends 

discredits Browning as author of the barrel image. 

A much earlier reference comes from a description of New Jersey in the mid 1700s as "extremely 

well cultivated, thickly seated, and the Garden of North America."** 

In 1954 Governor Meynor vetoed a State Assembly bill requiring "Garden State" to appear on new 

license plates of New Jersey motor vehicles. In his veto, the Governor noted that only 2.4 percent of the 

workforce was employed in agriculture. He also wrote, "I do not believe that the average citizen of New 

Jersey regards his state as more peculiarly identifiable with gardening for farming than any of its other 

industries or occupations. Indeed many of our people regard the state as preeminently a residential 

community.” The State of New Jersey General Assembly passed the bill despite the Governor's 

objections, and the phrase "Garden State" has become official. 

2. Sense of New Jersey as Place 

For the majority of New Jerseyans, those who live closest to NYC, in the Piedmont lowlands, the 

landmarks we commonly identify are human made. Some notable exceptions are: the Palisade Cliffs that 

rise above the Hudson River, the Atlantic Ocean, and Liberty Island/Ellis Island, islands known for their 

significance in the recent human history of this continent. 

The typical sense of New Jersey as place is far removed from the natural world. We lead the 

nation in density of highways and railways, and in density of shopping malls, seven in one twenty-five 

mile radius in Northeastern New Jersey. When explaining where we live, we frequently say “I live near 

Paramus Park Mall” or “I live near Exit 137 off the Garden State Parkway."  
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Place for us seems to have to do with asphalt for cars, the temples of individualism, and with 

malls, the temples of consumerism, rather than with human community centers, much less biological 

communities or geological landmarks. 

Since the Industrial Revolution, land has been valued less for itself than for what it can provide 

for industry. Newark was the site of hundreds of industries, all of which dumped wastes into the 

Hackensack Meadowlands because they were "unsuitable for development.” The most offensive polluter 

in this area was the foul-smelling tanning industry, which provided famous Newark shoes to the rich of 

the world. 

Seacaucus, a town built on filled in Meadowlands, was the home of a large pig farming industry. 

The smell of the sewage, animal remains, and garbage imported for feed rivaled the stench of the 

industrial wastes of nearby cities. This began a long history of local embarrassment about the 

Meadowlands and about New Jersey in general. 

The Meadowlands continued to be a dumping ground for the sewage and industrial byproducts of 

the surrounding areas. During most of the twentieth century the dumping continued unfettered, and by 

the 1970s, 11,000 tons of illegal garbage were dumped daily. Over the course of decades of unregulated 

dumping, 2,500 acres of wetlands were buried beneath heaps of garbage. By the late 1960s landfill fires 

were common, and the wetlands were so polluted that skilled observers could count only 13 species of 

fish and 120 of birds.? 

One large fire near Jersey City started in 1970 and burned for fifteen years, spewing fumes from 

the burning toxins dumped there in leaky drums that held naphthalene, phenanthrene, methylene 

chloride, toluene, and ethylbenzene.” 

The famous Meadowlands Sports Complex was built over one of the once-burning garbage 

dumps. By the mid-1980s the Giants were the most dangerous football team in the country to play for. 

Water for staduim showers often had a foul odor, and a high percentage of players had developed or  
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died from a variety of cancers. The closest town, East Rutherford, had a high incidence of leukemia. 

No cause-and-effect relationship was ever determined.?® 

Today the garbage dumps are visually disguised as low green hills of grass, but on a warm 

summer day in northeast New Jersey, during a drive on the New Jersey Turnpike between the Lincoln 

Tunnel and the George Washington Bridge, bad odors still make for an unpleasant trip. 

The New Jersey ocean beaches that attracted attention in the late 1970's are another unpleasant 

memory. Needles and syringes washed up in huge numbers, and eventually prompted the passage of 

the Medical Waste Act in 1982. 

When the local hockey team, the New Jersey Devils, recently won the National Hockey League 

Championship and the Stanley Cup, a celebration was in order. In such situations of exhilaration, 

parades such as New York City's famous ticker tape parades are often planned for the winning team. 

Often, celebrations are held on lands that have significance for human communities. By contrast, the 

Devils’ celebration was held in the parking lot of the Continental Arena, formerly known as the 

Meadowlands Arena! The central action could be viewed on large video screens throughout the parking 

lot. Most of the jubilant fans were probably unaware that their celebration took place on filled-in 

wetlands covered with asphalt. New Jersey was the topic of national derision. 

New Jersey's formal subtitle is “The Garden State”, but its reputation is “the armpit of the 

country”. New Jersey is the butt of derision and jokes due to its population, the densest in the USA, its 

pollution, second worst, and its history of bad smells. 

New Jersey's current human population density is 1,134.40 people per square mile, in contrast to 

79.6 people per square mile in the United States of America. In the counties of the Piedmont physiologic 

province, population densities range between one thousand and thirteen thousand people per square 

mile.”  
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New Jersey is the nation’s leading chemical producer, if pharmaceuticals are included. We 

have 113 Superfund Remediation Sites and 12,648 active contaminated sites.®® Every New Jersey 

resident lives within ten miles of a toxic dump. 

A recent article on the front page of the "Escapes" section of the New York Times featured the 

Highlands Trail, a 160-mile hiking trail from the Delaware River in New Jersey to the Hudson in New York 

that is about three-quarters completed. The bold top headline, "Hiking the Wilds of New Jersey (Yes 

New Jersey!)"? reflects the perception commonly held in and outside of the state of New Jersey as one 

unending sprawl of cities, suburbs and industrial areas. 

This is the place we call home, and we New Jerseyans need a restored sense of place! The Golly 

Green Guidebook will not re-connect us with the land. But it does have the potential to help New 

Jerseyans to enhance our awareness of our local economies and bioregion, to examine what we make, 

buy and sell and to reconsider our purchasing choices based on the land we call home. 

b.) Initiatives for "Re-gardening New Jersey" 

1. Organic gardening 

In standard agricultural practice today, fertilizers are applied to soil in large quantities. When it 

rains nitrates and phosphates leach into water supplies, causing algal blooms that can harm or kill 

aquatic life. Pesticides used on crops to kill weeds, insects and fungi are also harmful to other life forms. 

Pesticides and fertilizers can become neurotoxins, reproductive toxins or carcinogens in humans. 

Livestock in industrial meat production farms are given antibiotics to prevent the infections that 

naturally arise from animals living in shoulder-to-shoulder living quarters, and such overuse of antibiotics 

leads to antibiotic-resistant strains of organisms. Dairy cattle given bovine growth hormone (rBGH) 

produce much more milk, making them more profitable, but the price is high: humans who ingest rBGH 

regularly are likely to have increased risks of breast, colon and prostate cancer.> 

In contrast, 

The organic vision of farming is that the farm is an ecosystem, not a factory. 
Organic farmers grow crops without synthetic chemicals. Instead they use  



methods and materials in harmony with nature. Organic farming promotes 
biological diversity, replenishes and maintains soil fertility, and eliminates 
the use of chemical pesticides and fertilizers. 

The Northeast Organic Farming Association of New Jersey (NOFA-NJ) certifies organic farms by 

annual inspection to verify that the land has been free of pesticides and fertilizers for at least three years 

and to review the methods and materials used in the farming process. 

In addition to its forty-eight certified organic farms, New Jersey includes another 9,550 farms, 

some of which also grow some organic produce. The leading state agricultural commodities are fruits and 

vegetables, horse farming, field crops, poultry and eggs. As of December 2002, New Jersey has legislated 

over 100,000 acres of farmland for preservation. Farmland preservation keeps the land in the owners’ 

hands and still allows them to sell it, but prevents the land from being used for anything but agriculture, 

The state's ultimate goal is to preserve one million acres as farmland. 

The Guidebook encourages the reader who does not garden to purchase produce from local 

organic farms or Community Sponsored Agriculture/Gardens, or at least to buy local "Jersey Fresh" 

produce. Such choices encourage the growth of varieties of produce that emphasize taste and nutrition 

rather than shelf life, and they connect consumers to their home region. Less petroleum is burned in 

transport as well. 

2. Wine 

The federal government has designated two areas of New Jersey as US viticultural areas, one 226 

square mile section of NJ's Warren Hills in southern Highlands province,” and another multi-state area in 

the Central Delaware Valley, of which New Jersey is a part **. New Jersey has eighteen locally owned and 

operated vineyards, most of which offer tastings, and many of which also offer tours. Most New 

Jerseyans do not know that wine is produced in their state, and few retailers stock locally grown wine. As 

New Jersey becomes better known as a wine-producing region, the identity of “the Garden State” will be 

strengthened.  



III. Re-Visioning Consumerism 

a.) Introduction 

Consumerism disrupts the flow of materials through the cycles of Earth's atmosphere, hydrology, 

geology and biosphere. In order to manufacture goods, natural resources are extracted from the 

planet's systems, and are reconfigured into consumer products. Waste can occur in the manufacturing 

process, in the use of the product, in its disposal, or at all three points. 

The difficulty occurs when resources are returned to the natural world in forms or in quantities 

that Earth's cycles cannot reuse. As the rate of extraction-manufacture-sales-use-disposal accelerates, 

resources are depleted and unusable waste accumulates, whether as solid waste, dissolved in water or 

air, or stored in living tissue. 

Clearly, the Golly Green Guidebook will not address the deep roots of these complex issues. It is 

intended to educate and motivate readers to make changes in shopping habits. It provides the tools for 

interested New Jersey consumers to begin to change behavior. The hope is to strengthen the green 

consumerism movement in order to lessen consumerism's negative impact on Earth's ecosystems, and to 

drive the shift toward a sustainable economy. 

b.) History of New Jersey Consumerism 

1. The Lenni Lenape 

a. Socio-cultural life 

The Lenape Indians, originally a hunting gathering people, began about one thousand years ago 

to raise crops and to live in villages of twenty-five to thirty people in what is now called New Jersey.® A 

tall, broad-shouldered, peaceful tribe, they were a matrilineal society of extended families, and marriages 

were always mixed between members of two of the three different clans: the turtle, the wolf or the 

turkey clan. The man was the builder of the house, which then belonged to the woman. Either partner  
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could terminate the marriage if necessary, and each was free to remarry afterwards.” The Lenape 

used stone hoes to facilitate their gardening, and combined crushed shells or stones with clay to make 

he 

b. Spirituality 

The Lenape prayed to the spirits of all things, and the great spirit-beings were the sun, moon, 

stars, thunder and lightning. The Milky Way was the path to 'heaven'. The good spirit protected the 

animals of the forest as well as the people who hunted them. An adolescent would make a vision quest, 

spending several days fasting alone in the forest. Toward the end of the quest, the spirit of a specific 

animal, such as an eagle, or an ant, or a wolf, would visit the young person. The spirit would then 

always be with that person; they were never alone afterwards.* 

c. Cosmology 

The natural world was certainly the source of food, shelter and tools, but it was far from being 

understood in a utilitarian way by the Lenape. It was also the home of the spiritual world, as well as the 

source of identity, companionship and spiritual protection for humans. 

2. European Developments 

The continent the European settlers left was densely populated, perhaps accounting for the rapid 

shift there from hunting/gathering cultures to agricultural villages, towns and cities. 

In medieval Europe, spirituality was generally divorced from the natural world. The encounter 

with God was either mystical in interior, private prayer, or mediated through the Church and the Bible. 

While nature was the truth of God, mysterious and ordered from on High, the natural world was largely 

understood to be an unchanging shadow box, the background in which humans lived their lives, 

including their spiritual lives. * 

Galileo expanded and, in 1632, published Copernicus’ discovery that Earth, rather than being the 

center of the universe, rotated around the Sun on an axis.* The concept itself was shocking, as was the 

fact that it was discovered by means of direct observation rather than divine revelation. Galileo's  
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excommunication from the Roman Catholic Church demonstrated the clashing worlds of medieval 

thought and the beginning of the scientific revolution. 

As science and reason ascended in value over the next centuries, the great thinkers of the 

Enlightenment came to believe that through observation and study, humans could unlock the secrets of 

nature. Rather than reflecting the mind of God, nature was an object to be mastered by human science. 

One of the leading thinkers in the scientific "revolution was Francis Bacon, who developed the 

scientific method of generalizing hypotheses that were based upon, and tested by, direct observation. 

Following Bacon, Rene Descartes embraced and furthered the concept of dualism, "separating" mind 

from matter and science from religion. Scientific truth, which was believed to be objective and value- 

free, need not correspond to religious truth. A generation later Isaac Newton saw the universe as a 

machine, or as a clock, and God as the master clock-maker, fine tuning the mechanistic worldview that 

still dominates today.* 

A dualism of values leads to hierarchies: spirit over matter, God over human, male over female, 

human over non-human, alive over inanimate. Humans were seen as the most important and worthy 

being on Earth. Natural resources were created for humans’ use, study and manipulation.” These were 

the ideas that were developing as the colonists settled in the "New World" that included New Jersey. 

3. The Colonies 

Colonists from the British Islands settled in New Jersey during the late 1600s. The northeast 

counties, those closest to New York City, were the first in the state to be settled by the European 

colonists, and have continued to account for the largest population of the state. In the 1700s, New 

Jersey was populated with self-sufficient family farms. The European population in New Jersey had 

grown from 14,000 at the beginning of the century to 120,000 by 1775. By contrast, the Lenape, which 

in 1670 numbered about 8,000 over the northern New Jersey/southern New York area,* by around 1750 

had been either displaced or killed by wars and disease.  



17 
About this time in the more urbanized England, many inventions were being created to speed 

the manufacturing process, especially in the textile fields. The steam engine thrust the English culture 

into the Industrial age, and the new colonies soon followed. Urban centers in New Jersey were growing, 

and farms felt the demand to increase production in order to feed the urban populations. The stage was 

set for the industrial agribusiness of the Garden State. Large-scale production farms began to buy 

smaller family farms. Campbell's Soup Company, for one, bought land for farming and eventually built a 

processing plant.** Decisions about particular fields were made, not by the family who would till and 

plant and harvest, but by wealthy landowners who might not live nearby. The disassociation from the 

land by those who determined its fate was underway. 

Meanwhile, industry in New Jersey's cities continued to grow at a great rate. In 1753 an early 

version of the steam engine was imported from England to operate the Schuyler copper mine, and the 

industrial revolution was begun in the New World. Newark's population of artisans and craftspersons led 

to the shoemaking and leather tanning industries in the late 1700s. The Newark factories attracted more 

tradespeople, and ideas and inventions built upon each other. Newark was the birthplace of the plastics, 

hair dye, and steel industries, as well as the sewing machine and the locomotive, among other things. 

Immigrants poured in from New York and from Philadelphia, and by 1860 Newark was the biggest 

industrial city in the country. In Little Ferry, the deep mud of the Hackensack Meadowlands was used to 

make a hundred million bricks a year by 1895.! The Great Falls in Paterson powered textiles mills, and 

it became another early industrial center. Thomas Edison helped build one of the first hydroelectric 

plants there in 1914. In West Orange, Edison started the first company to specialize in inventions. 

4. View of Nature in the Industrial Revolution 

The natural world was understood to be a limitless supply of materials to be formed and re- 

formed by mass production into goods that would bring profit to those who learned first and fastest how 

to exploit those resources. Nature was also the receptacle for any and all industrial waste products. In  



the name of progress, which would increase human wealth and happiness, nature was to be 

subjugated. In fact there was great competition to control the natural world. 

In northeastern New Jersey, the fact that the large tract of the Hackensack Meadowlands 

remained undeveloped became, to the minds of the powerful men of the day, an indictment, a lack of 

human ingenuity. One turn of the century author wrote, 

Within three miles of the New York City Hall is a tract of wasteland, seventy-two 
square miles in extent. Its reclamation and utilization is an achievement of the near 
future which will prove an object lesson to every community in the United States. 
(The area is) the result of an incredible lack of enterprise in the most enterprising 
and progressive country in the world. 

5. The Jersey Shore and a Positive Sense of Place 

The 1870's also saw the completion of a railroad to the Jersey shore sea resorts. Initially it was only 

the wealthy who could afford to vacation at the seaside, but the rail made the shore accessible to more 

people. A love affair began to develop between the people of New Jersey and the Atlantic shore, that 

continues to the present. Today a phrase idiosyncratic to the congested northeastern part of New 

Jersey, "goin' down the shore", links residents in common feelings about the beach. Joy in the 

expansiveness of the ocean (in contrast to northeastern New Jersey), freedom to run barefoot safely, 

rest from everyday commutes and obligations, wonder at discovering shells and sea life, thrill in the 

power of the waves, anticipation of the excitement and relaxation of vacation time, all these are summed 

up in the local expression of "goin' down the shore." 

On Long Beach Island, a New Jersey barrier island and favorite family resort island, the Alliance for a 

Living Ocean (ALO) makes the most of residents’ and visitors’ strong emotional attachment to the Island. 

In addition to educational programs, beach clean-ups, etc., ALO sponsors an Island-wide "Wave" on 

Labor Day weekend. At 2:00 pm on Sunday afternoon, beach goers are encouraged to spread out at the 

water's edge, encircling the Island, take hands and do a "Wave" to summer. In publicizing the event,  
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ALO appeals to vacationers’ fondness for the island, and incorporates a sense of protection for this 

vulnerable ecosystem. This simple, communal ritual gathers humans together in celebration of the 

natural world and the changing of the seasons." This ritual also has potential to increase peoples’ 

awareness of and sensitivity to the coastal ecosystem. 

6. The Rise of Marketing 

By 1910 the population of New Jersey had reached two and a half million people, the majority of 

whom were industrial laborers. With mass production on the rise, forward looking business owners 

realized that markets needed to be developed. Christopher Lasch notes that a few employers began to 

realize, 

"...that the worker might be useful to the capitalist as a consumer, that he 
needed to be imbued with a taste for higher things...'Mass production,’ said the Boston 
department store magnate Edward A. Filene in 1919, ‘demands the education of the 
masses; the masses must learn to behave like human beings in a mass production 
world...They must achieve, not mere literacy, but culture.’ In other words, the modern 
manufacturer has to ‘educate’ the masses in the culture of consumption." 

Advertising was necessary in order to mold workers into consumers, who would absorb the 

products which they labored to manufacture. Marketing as an industry unto itself was born. At first, 

advertising was simply a means to make people aware of the existence of a product. Then blatantly 

false "snake oil" claims entered in, to promote sales. Newspapers began to sell space for advertisements 

in 1864, and the oldest US advertising agency opened. Toward the end of the century, daily newspapers 

flourished. 1910 saw the beginning of modern market research®, and a more subtle form of false claims 

entered the industry. In the 1920's, advertisements for women's products often showed a woman 

looking sexually and self critically into the mirror.® The female consumer was encouraged to compare 

herself to the model, and, if she found herself wanting, to purchase the product that promised to make 

the difference. 

  

* This sounds dreamy, but the last time I participated in this event, the mother of the family beside us pulled her 
child of about seven close to her and said to me, "You mean my daughter has to hold a stranger's hand? I don't 
think so!" They did do the wave, though, and eventually, even smiled.  
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The more products we buy and use, and the shorter their lifespan (planned obscelence), the 

higher the demand for production. The more we produce, the more natural resources we consume and 

the more waste we return to the natural world in forms that nature cannot break down into useful 

nutrients that re-enter the life cycle. 

7. Today's Advertising 

Advertisements today highlight competition, power, sex, status and convenience. One ad for a 

lawn weed killer combines appealing to the user's status with an abhorrence of naturally growing plants 

that interfere with the home owner's mental construct of a perfect environment: "My neighbor doesn't 

have any crabgrass in his yard. That makes him a good human being." Another anthropomorphizes the 

natural world as longing to be as advanced as human technology! It claims that "the clouds look down 

with envy" at a particular automobile. 

Other images of the natural world include depicting wilderness being assailed and mastered by 

off-road SUV driving, nature as the evil root of all allergy symptoms, and nature as a resource for 

humans to improve upon. 

Marketing has invaded our beloved Jersey Shore, with helicopters flying up and down the coast 

every few minutes trailing banners that promote products or services. In addition to walls, rooftops, 

phone booths and sports arenas, even floor space is rented out for advertising in high-traffic areas such 

as train and bus stations. 

Younger audiences are targeted either directly by advertising the sweet snacks and toys children 

themselves learn to desire, or, more surreptitiously, by telling children to provoke adults into spending 

more money with their credit cards, to earn vacation points, etc. Marketers know that initiating children 

early on into the culture of spending will ensure life-long consumer habits. Although tobacco is no longer 

advertised on television, the concept is the same: the earlier addiction starts, the more certainly it will 

endure for life, assuring long-term and increasing sales.  



8. Marketing and Power 

Western culture has lamented Saddam Hussein's control of Iraqi media to promote himself as a 

good, strong and benevolent leader. We are outraged that the Iragi people have been robbed of their 

freedom to think, analyze and make judgements for themselves. Yet, for every one hour of television 

programming, American children are exposed to twelve and a half minutes of advertisements. These 

advertisements indoctrinate them into thinking that consumer products will make them happy, popular, 

powerful, sexy or strong. As Brian Swimme points out, 

"...what we need to confront is the power of the advertiser to promulgate 
a world-view, a mini-cosmology, that is based upon dissatisfaction and craving. 

One of the clichés for how to construct an ad captures the point succinctly: 
'An ad's job is to make them unhappy with what they have.’ 

...our corporations attract humans from the highest strata of IQs. And 
our best artistic talent. And any sports hero or movie star they want to buy. 
Combining so much brain power and sodal status with sophisticated electronic 
graphics and the most penetrating psychological techniques...to create in us a 
dissatisfaction for our lives and a craving for yet another consumer product..." 

Swimme goes on to argue that consumerism has become the new world religion or cosmology, 

replacing classical religions globally. The planet, even the universe, exists for the use and pleasure of 

humans. 

This worldview is in keeping with the Cartesian hierarchical dualism described above, in which all 

beings, God, men, women, children, animals, plants, and inanimate matter, are placed in a decreasing 

hierarchy of value. Humans’ rights to the use of the planet are therefore unrestricted, and our 

responsibilities to other species are limited. To sustain our current market economy requires such a 

worldview, because it entitles us to extract resources from, and deposit waste material into, "the 

commons" shared by the entire web of life. To reverse the increasing pollution and resource depletion 

will take more than a Reformation. It will take a new sense who we are, where we belong, and what is 

holy, 

Masanobu Fukuoka was a busy, successful young pathologist working for the Japanese Customs 

Bureau inspecting plants for disease-carrying insects when a life-changing experience moved him to  
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return to his farming roots in the countryside. He refined traditional farming to what he calls "natural 

farming” in which minimal human intervention provides maximum productivity. About materialism and 

simplicity, he wrote, 

"Extravagance of desire is the fundamental cause which has led the world into its 
present predicament. 

Fast rather than slow, more rather than less — this flashy “development” is linked 
directly to sodiety’s impending collapse. It has only served to separate man (sic) from nature. 
Humanity must stop indulging the desire for material possessions and personal gain and 
move instead toward spiritual awareness. 

... A life of small-scale farming may appear to be primitive, but in living such a life, 
it becomes possible to contemplate the Great Way.* 1 believe that if one fathoms deeply 
one’s own neighborhood and the everyday world in which one lives, the greatest of worlds 

will be revealed. 

*The path of spiritual awareness which involves attentiveness to and care for the ordinary 
activities of daily life." 

We can't all be small natural farmers, but we can support, appreciate and learn from those who 

choose to tend the land in this way. 

c.) Economics 

1. Introduction 

Basic economic questions of "What goods and services will be produced?”, "How and where will 

they be produced?", and "Who will benefit from these goods and services?" must be answered by every 

society. Traditionally, these questions have been answered, whether systematically or haphazardly, 

with the sole benefit of humans in mind. A new awareness is growing that ecosystems’ welfare must 

also be taken into account when planning for the production and use of human goods and services, if the 

life of the planet, and, therefore, of humans, is to be maintained. 

New Jersey's Golly Green Guidebook is an attempt to incorporate this new awareness into both 

the awareness and purchasing practices of the New Jersey consumer. Educational material introduces 

many sections of the Guidebook. Its purpose is to provide the consumer with both information about 

different production processes and awareness of the cumulative consequences of various individual 

purchasing choices. The Guidebooks listing of businesses that offer "green" purchasing options gives  
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consumers information about their own neighborhood, and about green shopping locations around the 

state. 

Walter Eucken's 1951 economics text gives an eye-opening account of our complete dependence 

on millions of different people for meeting our daily needs. An example is the worker who fixed the 

rivets on the ship that carried iron ore from the mine to the place where it was molded into a stove that 

was purchased and used by the economist to warm his home.” The consumer purchases not just the 

single product, but all the materials and processes that went into its manufacture, as well as the 

consequences of its disposal. Today our awareness expands the circle of dependence to the non-human 

players in the intricate web of relationships and processes involved in meeting our needs. We are 

dependent on the tiny decomposing animals that transform material on the forest floor into nutrients in 

the soil. These nourish the sapling that grows to a mature tree, cut into logs, that are burned in a stove 

to warm a person's home, 

2. Conflicting Views 

Two apparently contradictory concepts are Adam Smith's "invisible hand" and Garrett Hardin's 

“tragedy of the commons". Adam Smith's 1776 volume The Wealth of Nations describes the intersecting 

flow of various needs in a market economy. Self-interest motivates the entrepreneurial baker to 

anticipate the purchasing needs of the consumer by baking the appropriate number of loaves of bread 

for the day. In his own self-interest, the consumer keeps the entrepreneur in business by purchasing the 

bread he needs. Smith attributes this remarkable coordination to an "invisible hand" which unknowingly 

guides each individual's self-serving behavior to achieve the greatest good for society. 

In contrast, Garrett Hardin demonstrates how individual self-interest eventually destroys the 

common good by gradually chipping away at commonly held resources. His famous example imagines a 

group of cattle herdsmen sharing a common pasture which has reached its carrying capacity for cattle 

grazing. For each herdsman, the individual benefit of adding one animal to his herd far outweighs the 

price of the land's diminished capacity to sustain all the herds, since the damage is shared by all and the  
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herdsman feels only his small fraction of the cost. Following this cost-benefit analysis, it is in each 

herdsman’s best interest to continue to add cattle to his own herd, thus moving the land, the cattle and 

the herdsmen to ruin.® 

Milton Friedman argues that for businesses to make socially or environmentally responsible 

choices, CEOs must abdicate their agreed-upon responsibility to make profits for their investors. To 

include organically produced but more expensive ingredients in a food product, for example, would be to 

spend money belonging not to the CEO but to stockholders, employees and consumers. Friedman would 

argue that this is taxation without representation. The CEO would be making a moral decision that he is 

not entitled to make, that of collecting and dispensing money that does not belong to him. The only 

decisions he has permission to make, and that he must make, are those that will make the most profit 

for those who have a financial interest in the company. 

Robert Almeder agrees that capitalism has been the incentive for competitive, creative inventions 

which overall have improved the standard of living for millions. He also reasons that individual 

corporations must practice moral decision making if capitalism itself is to survive, because to do 

otherwise will force unbearably heavy governmental regulation. If corporations cannot restrain 

themselves from acting unethically, government will surely do it for them. He sees the Friedman 

doctrine as shortsighted with regard to the long life of a "vibrant capitalism" that will continue to benefit 

the common good.® 

This author wholeheartedly rejects Friedman's arguments but realizes that leaders in the business 

community probably embrace his views. The long-term goal of the Guidebook is to increase consumer 

demand for green products and services. As consumer demand grows, businesses will be encouraged to 

provide more green options in order to stay competitive. This would enable CEOs to practice 

Environmentally Preferable Purchasing (EPP) with a clear conscience, without compromising the integrity 

of their promise to protect and increase profits for their stockholders.  



3. Green Consumerism 

A Florida-based Internet survey of one hundred consumers found that three-quarters of those 

surveyed were willing to pay more for green products. Although the sampling number was limited, “This 

survey indicates larger acceptance of green consumerism in America,” said Pierce Jones of the Florida 

Energy Extension Service at the University of Florida. “What we call green consumerism today, we hope 

will become the norm tomorrow.”* Such hopes are echoed in the Guidebook's thesis that one day New 

Jersey's Golly Green Guidebook will be a relic of a time when consumers needed to do research in order 

to find sustainable goods and services. 

One goal of the Guidebook is to influence New Jersey's demand for green products, which will in 

turn open more niches for green entrepreneurs. The increased competition will lower the prices of green 

products and services, making them more available to a larger number of people. Businesses will 

compete to invent newer, greener products. If producers and sellers in other fields see green niches 

developing, the market's self regulating mechanism will draw products from less profitable areas to the 

newer, more profitable fields which preserve resources and ecosystems. 

4. Other Economic Approaches to Change 

An increase in green consumerism will help to heal our resource-depleting market economy, but it 

will not be enough to preserve the planet's most vulnerable "biodiversity hot spots”, located mainly in 

Africa, Asia/Pacific, South and Central America. The five agricultural products that account for the most 

sensitive habitat destruction are beef, soybeans, used mostly to feed livestock, palm oil, coffee and 

cocoa. Only a small portion of these products is sold to the industrialized countries that can afford to 

care whether or not they are certified in sustainable practices. A new approach, called conservation 

concession, entails the leasing of land rights by conservation organizations at prices competitive with 

prices for timber or agricultural use. The land is still owned locally, but international organizations pay 

the leasing rights. The money is held to hire local residents to preserve the forest, to invest in 

ecotourism ventures and to finance local health and education programs.  
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Two very substantial influences on the sustainability of the economy are investors and large 

institutions. Organizations like the Intercommunity Center for Corporate Responsibility gather religious 

groups together to combine portfolios and increase their voting power as stockholders of large 

corporations, thus leveraging their influence to effect sustainable and just policies. Groups like INFORM, 

which identifies sustainable ways of living and doing business, do extensive research, and advise 

governmental agencies on Environmentally Preferable Purchasing (EPP) practices, and thus influence 

demand for environmentally safe products and services. The Guidebook's intended audience is the 

average middle to upper-middle class family in New Jersey. Its effect will be subtle and widespread 

rather than intense and hard-hitting. Clearly, green consumerism is only one of many needed change 

strategies to protect the health of the planet. But it is one! 

5. Market Failures 

One example of market failure is the existence of externalities, or production costs not included in 

prices. For example, one waste product of the pork market are the huge "lagoons" of hog feces that 

pollute rivers, streams, and eventually ground water. The result is that local residents are unable to fish 

or swim in their water, need medical and pharmaceutical care if they do, and may need to purchase 

expensive solutions to clean and filter water coming into their homes. Downstream fishing livelihoods 

may be destroyed. These costs are borne by parties external to the industry and are not reflected in the 

price of pork. No matter how high the resulting costs, if they are paid by citizens or by tax dollars, they 

equal the sum of zero when calculating the company's bottom line. When industries produce goods in a 

sustainable manner, this major market failure will be minimized, because the external costs of 

environmental damage will be significantly reduced. The Guidebook features companies and products 

which make efforts to internalize environmental costs and minimize negative environmental impacts. 

Another market failure is a lack of information. A specific example is consumers’ lack of 

knowledge about what environmental damage is inherent in the production, use or disposal of a given 

product. This issue is addressed in the Guidebook, albeit in a very limited manner, through the  
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identification of certain products approved by certifying organizations such as the Northeast Organic 

Farmers’ Association of New Jersey (NOFA-NJ), Equal Exchange, or the Forest Stewardship Council. The 

individual companies involved generally pay for inspections and certification processes, so the cost of 

certification is reflected in higher prices. 

The Forest Stewardship Council (FSC), for example, sets international standards for management 

of timber resources: forest ecosystem health, wildlife habitat and water cleanliness. "(FSC) certification 

is a credible, nonregulatory way of allowing the market to help change corporate behavior," says World 

Wildlife Fund vice president Bill Eichbaum. "It does this by allowing the consumer to make a choice." 

In 1994, less than two million acres of forest were FSC certified worldwide. Due to increased consumer 

demand, over 70 million acres are certified today.5® 

One potential dilemma in this situation is the same one experienced by government regulation 

agencies designed to regulate industrial waste. Coziness among those certifying and those being 

certified can easily come about either when retired persons from the trade work for certifying agencies, 

or from the intimacy that develops in a small group of people with very detailed and specific knowledge. 

A lack of certifying organizations in a given market tends to produce greenwashing, advertising 

that implies that a product is environmentally friendly when in fact it is not. Heightened consumer 

awareness is one antidote to this problem. A personal relationship between consumer and business 

owner is another. A legitimate certifying organization is another. Perhaps as this field of green 

consumerism develops, more solutions to the problems of greenwashing and of reliable certification will 

emerge. 

6. Government Regulation 

The US Department of Agriculture is the federal regulatory agency that certifies organic produce, 

dairy and meat products. As of October 2002, in order to receive USDA organic certification, farms must 

not use fertilizers that are either petroleum-based, or sewage-sludge-based. They can use no 

conventional pesticides, no bio-engineering, and no ionizing radiation.’  
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Governmental regulation of chemicals that are potentially harmful to humans takes diverse 

forms. One stark contrast within the chemical industry is between chemicals that are ingested purposely 

into the human body (pharmaceuticals) and those ingested indirectly (all others). 

Pharmaceuticals, whether ingested orally, by injection, by inhalation, or by skin or mucous 

membrane absorption, undergo rigorous testing before being marketed. The initial tests are done in the 

laboratory to determine analogous efficacy. Clinical trials include three phases: for safety and tolerance, 

for efficacy and for comparison to known drugs with similar purpose. The US Food and Drug 

Administration sets rigid protocols for clinical trials following the precautionary principle: the chemical 

(drug) is assumed to be potentially harmful until proven otherwise. Pre-marketing testing is paid for by 

the pharmaceutical corporation, which will reap the profits from selling a safe and beneficial drug. 

Environmental chemicals, that is, industrial byproducts, are also ingested orally, topically, by 

mucous membranes and by inhalation. The difference is that they are ingested unknowingly, 

unintentionally, and without any anticipated health benefit. Instead of a precautionary approach, 

governmental regulation of these millions of human-made chemicals follows a risk-assessment approach, 

that is, the chemical is assumed to be harmless until proven otherwise. Testing is not mandated prior to 

marketing. Testing begins if and when people claim to have been harmed as a result of the chemical or 

some combination of chemicals. The burden of proof then rests on the affected individuals, who may 

find it impossible to prove a cause and effect relationship between their poor health and one specific 

chemical in a particular company's product. 

Mercury, for example, is a potent neurotoxin in wildlife and humans. Females with high levels of 

mercury can give birth to infants with visual, hearing, attention and cognitive disorders including mental 

retardation. The incineration of medical waste generates the fourth largest contribution to atmospheric 

mercury, which then settles on vegetation and in waters, accumulates in the food chain, and is finally 

ingested by the mother-to-be. If a child is born with mental retardation due to mercury poisoning, the 

child's healthcare and educational costs are borne by the family and by tax dollars. Which industry and  
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which company should internalize these costs? The waste incineration industry? The health care 

industry? The manufacturers of medical devices containing mercury? What is needed is pre-marketing 

testing of any potentially harmful components of all products, to be paid for by the manufacturer. An 

increase in green consumerism will eventually drive the change from a risk assessment to a 

precautionary mindset throughout the market, and not just for those chemicals regulated by the FDA. 

One goal of increasing green consumerism is to shift the market economy from being a process 

that depletes resources to one that is sustainable. Underlying this shift is a radical expansion of our 

understanding of "self", from that of an autonomous individual, to that of a participant in the web of life. 

As will be described below, the Guidebook does not address these deeper issues, but rather some more 

action-oriented levels of decision making. 

d.) Change Theory 

1. Ethics 

What is ethical, moral, just and right? 

Aldo Leopold wrote that ethics arise from "...the tendency of interdependent individuals or groups 

to evolve modes of co-operation...in which the original free-for-all competition has been replaced, in part, 

by co-operative mechanisms..."*® Ethics involve right action for the way things ought to be. Ethical 

decision making takes into account the good of the community. For most of our human history, the 

"community" has been limited to the human community. 

2. Practical Moral Rationality 

In Don Browning's five levels of moral thinking, the first and most basic level is the metaphorical 

level of ultimacy. We are often not aware of our thinking at this level, but this is what defines how we 

perceive our world, for example, whether we understand the universe to be benign or malicious. 

Perceptions felt at this depth do not change easily or quickly. 

The second level is the obligational or moral level. Here we address what we ought to do. The 

Golden Rule of "Do unto others as you would have them do unto you" is an example of obligation.  
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Another is the Kant-Rawils tradition of impartiality, or the "veil of ignorance," which calls us to make 

moral decisions as though we were blind to our position in relationship to the outcome.” If I were 

among the most vulnerable, would I still make this same decision? This kind of thinking involves both 

creatively imagining another's position, and logically involving the justice of reciprocity. We would ask, 

for example, "If T would refuse to do this task, is it just for me to demand that another do it?" From this 

level comes the “option for the poor" of Christian liberation theology. 

Browning's third level is the tendency-need level, in which we ask ourselves, "Which of all the 

various conflicting human tendencies, wants, and needs are now to be justly, fairly and lovingly- 

impartially-met?"”! We look to the human sciences to determine which needs take precedence in 

resolving conflicts in a moral and just manner. 

The fourth, contextual-predictive level, is where we analyze the current situation and consider the 

consequences of specific decisions. At the fifth level, that of rules and roles, we determine our action. 

We take into account the rules and roles that have served in the past to bring about just actions for the 

good of the community.” 

Since the last three levels of Browning's practical moral rationality are the most conscious, they 

are also the most likely to be adjusted to conform to changing needs and situations. Western culture is 

undergoing a major shift in our awareness of humanity's place in the world. This potentially impacts all 

five levels of practical moral decision making. For Leopold, "The land ethic simply enlarges the 

boundaries of the community to include soils, waters, plants, and animals, or collectively: the land."” 

Determining the boundaries of the community seems to be a function at the obligational level, and so, 

would be relatively deep and unlikely to change quickly. 

The Golly Green Guidebook is an attempt on the part of the editor to be a change agent in 

accelerating this current shift towards ecocentric thinking. The Guidebook addresses only the third, 

fourth and fifth levels of practical moral thinking, namely, assessing our wants and needs, the justice of 

our decisions’ outcomes, and the rules to be followed in determining our actions. At the tendency-need  
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level, the Guidebook is an encouragement to balance our desires for convenience, efficiency and luxury 

with the needs of future generations for clean air, water and land. The education pieces at the 

beginning of several sections provide some information about the consequences of not changing our 

behavior, (contextual-predictive level) and the resource also gives guidelines and suggestions for our role 

as consumer (rule-role level). 

3. Power 

Rollo May defines power as "the ability to cause or prevent change” which can either be power 

over and against another, or power with and for another. In seeking to cause our market economy to 

shift towards more sustainable processes, the editor of the Golly Green Guidebook hopes to lessen 

further ecological damage. One way to do this is to mobilize the power of individual consumer choices to 

motivate businesses to use products and practices that cause the least damage to ecosystems and to 

humans. Consumers then become change agents by leveraging their power to cause shifts in market 

priorities. 

Bernard Loomer sees power either as unilateral, in which one agent changes another while 

remaining unaffected, or relational, in which entities enter into a relationship in which both or all are 

willing to be changed by the process of the relationship itself.” Consumers often do not understand or 

believe in their collective power for change. It is the editor's hope that the guide will empower 

consumers to make green purchasing decisions by providing information, rationale and choices, and by 

relating personal actions to societal change. Perhaps one day corporations and green consumers will 

participate in the kind of mutual relationships in which we can all learn from each other and move 

together towards a more sustainable economy. 

e.) Addiction and Change 

Another way to view consumerism is as an addiction. Thomas Berry writes of the "mythic power 

of the industrial vision" and our "mythic addiction" to it.”> We seem to carry an internal vision of a dream 

world created by consumer products. When our purchases fail to bring the dream world to us, we feel  
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feel disillusioned. Rather than re-examining the vision, though, we seek a new consumer product, and 

the cycle becomes addictive. 

1. Consumerism as Addiction 

While the term addiction’ has no clear, agreed-upon definition within the professional services 

community, this one may be helpful. Addiction is 

"...a process whereby a behavior, that can function both to produce 
pleasure and to provide escape from internal discomfort, is employed in a 
pattern characterized by (1) recurrent failure to control the behavior 
(powerlessness) and (2) continuation of the behavior despite significant 
negative consequences (unmanageability),"’® 

Consumer addiction produces pleasure by the thrill of novelty, and by the anticipation of the 

pleasure promised by the marketing industry, be it prestige, power, attractiveness, convenience, 

fulfillment or meaning. The internal discomfort we seek to escape through buying new products may be 

boredom, isolation, depression, meaninglessness or time constraint. 

Despite the significant negative consequences of our consumerism, such as wage inequity, global 

warming, species extinction, habitat destruction and ozone fragility, the process continues. Not only do 

we fail to control consumer spending, we applaud its widespread increase using words like ‘robust’ and 

thriving’. Consumer dollars contribute to economic strength, and spending has even been linked to 

patriotism, 

Individuals who do attempt to control their consumer behavior find many powerful societal forces 

against them. Consumer products are designed for economic and social obsolescence, so older products 

may be impossible to repair. Products that have endured are looked down on as unworthy or comical. 

Individuals are constantly bombarded, both subtly and directly, with messages to buy new things. Even 

reluctant consumers can feel powerless to control their behavior. 

Marketing teaches us that we deserve a life that is free of pain, free of struggle, and filled with 

constant stimulation and excitement. An impossible goal, one that no one would presume to be realistic, 

but one that we are enticed to pursue. The marketing industry promises us that whatever product it 

promotes will provide us with some aspect of such a life. And consumer products do provide a fleeting  
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taste of such a fictitious life. Disposable goods are easy and timesaving, a car that accelerates quickly 

does give a thrill, and flashing the latest style of anything can be a little heady. The difficulty, in part, is 

the lack of enduring quality of both the thrill and of the product. 

Like the rush of addictive drugs, the "high" of new, upgraded products provides only a short-term 

mood elevation. When the shine or the rush wears off, the user needs another fix. The high was only a 

"substitute gratification” for what humans have known for millennia provides long-term mood elevation: 

meaning, a sense of belonging, love, relationships, wisdom, and peace. These needs are met not by 

objects, but in communion, both with other humans and within the community of the web of life. 

2. Etiology of Addiction 

Addiction that involves alcohol or psychoactive drugs is called substance addiction. Addiction that 

involves activity is called process addiction. The medical community has not resolved the question of 

whether the genetic components of process addiction are the same as those of substance addiction. 

Some however, have proposed that evolutionary factors are involved in all addictions. 

a. Evolutionary theory 

Charles Darwin developed a theory of evolution that contrasted sharply with the commonly held 

understanding of the natural world as an unchanging, created-once-and-for-all playground for humanity. 

Darwin's careful observations taught him that species do differ over time and space. His classic work, 

The Origin of Species, showed how a specie's ability to survive is directly related to the adaptations it 

makes to its environment over generations. He called this process natural selection. Herbert Spencer 

called it the survival of the fittest.” 

Natural selection is the process of a species’ adaptation to its changing environment. In sexual 

reproduction, offspring are not replicated exactly; natural variations randomly arise in the species’ 

genetic make up and are passed on to some members of the next generation. One mutation may cause 

a trait which better enables individuals to mature and reproduce in a specific environment. Since the 

trait makes its bearer more "fit", members of the species with that beneficial trait will survive and  



produce more offspring than competing members of the species. In each generation, a higher 

percentage of the population will exhibit that trait, until the population has been altered to become a 

new variety of the species. Another population of the same species may have not undergone that 

change, or may have adapted in some other aspect of either anatomy or behavior. Over successive 

generations the differences will increase until the two populations can no longer interbreed, and the two 

varieties will have become two different species.” 

In this way Darwin argued not only that species adapt and change over time in relationship to 

their environments, but that all of life is derived from one original "prototype"® Margulis and Sagan 

enlarged the argument by providing evidence that primordial cells used cooperation in order to adapt to 

their environment, and so introduced the significance of evolutionary cooperation into a theory that had 

focused only on competition as the defining characteristic of evolutionary change.®! 

b. Biological Factors in Addiction 

Timothy Miller believes that "craving" is biologically hard wired in every species, since the urge to 

have "just a little bit more" food, mates and territory would leave more offspring, carrying the "craving" 

trait.®> As we have seen, evolution selects for the traits that produce the most and the hardiest 

offspring. 

Researchers Lende and Smith hypothesize that the mesolimbic dopamine circuit mediates 

"seeking behavior", rather than reward behavior. Dopamine also affects the process of associative 

context, in which external stimuli ("people, places and things") as well as internal stimuli (anxiety, 

depression, boredom) attribute salience, or attractiveness, to a given stimulus such as alcohol, gambling 

or shopping. They argue that dopamine mediates the "seeking" but does not signal satiation.® 

Why, then, did a dopamine system that uncoupled "seeking" from satiation, a process that 

facilitated addictive behavior such as the intake of psychoactive drugs, evolve? The authors propose 

three possibilities. First, in the world of our hunting/gathering ancestors, such substances were so few 

and far between that they did not affect our evolutionary response to them. Secondly, the availability of  
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resources in general was limited. Thirdly, in a limited resource patch, the law of diminishing returns, in 

which continued "seeking" behavior was no longer rewarded and so did not become excessive, took 

effect. Limited by the environment, "seeking behavior" never needed to be selected against.® 

Evolutionary changes occur very slowly, and our environment has changed very rapidly. The 

authors note, 

"However, in today's abundant environment, this evolutionary design 
appears to be no longer fully adaptive...and can be particularly damaging for 
those individuals who have more sensitive dopamine systems due to natural 
variation... When this is coupled with an environment that is not self-limiting, 
and indeed can favor maladaptive outcomes, the overall effect can be highly 
damaging.” 85 

It seems that if evolution has not endowed us with a hard wired satiation response to salience, 

then we must make the most of other attributes such as cognition, imagination, restraint, altruism, and 

spirituality. These can best be used as a species if we draw on our long history of cooperation more 

than on that of competition. The Guidebook begins with cognition, by providing resources. 

3. Behavior Change 

One method of encouraging behavior change is to assess and provide assistance with the 

following three areas: information, motivation and behavioral skills. Information concerns facts about 

the topic, and the likely of consequences of behavior or inaction. Motivation addresses attitudes about 

the old behavior and the new, and feelings about behavior change. Behavioral skills involve the basic 

skills necessary to make changes, the "how to" of new practices. All three areas need to be addressed if 

behavioral change is to occur.® 

The Guidebook does presuppose a basic level of motivation and education, as well as economic 

resources, on the part of the user. Some basic information is presented in the "Q and A" portion at the 

beginning of many sections. The main focus, though, is on behavioral skills. The Guidebook lists 

businesses offering green products throughout New Jersey, some of which are likely to be in the user's 

neighborhood or near frequently traveled routes. The rationale for this is the common experience of 

having fairly high levels of information and motivation, but lacking access to the "how to" of local  
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purchasing. Website information is often national or international, and involves both shipping fees and 

the issue of buying articles sight unseen. The hope is that the Guidebook will assist interested 

consumers to actually see and feel that organic cotton tee-shirt, to taste the organic produce, or to 

investigate the post-consumer content of recycled paper choices. 

4. Harm Reduction as Treatment 

Harm reduction or damage limitation is a therapeutic approach used in the health care 

community to minimize the negative effects of harmful behavior. It can be applied to substance 

addiction, child abuse, self-mutilation or any process addiction. Harm reduction does not presume to 

completely or quickly stop the destructive behavior; rather, it takes a practical approach and tends to 

focus on attainable, short-term goals. For example, if a person depends on prostitution to meet basic 

economic needs, the behavior is not going to stop simply at the recommendation of a health care 

practitioner. If the behavior will continue, and the understanding is that it will, then a discussion about 

condom use to prevent AIDS and Hepatitis C transmission is an appropriate harm reduction intervention. 

The harm reduction approach attempts to be nonjudgmental and user-friendly. Realistic, immediate 

steps begin a path to long term, more idealistic goals. 

a. The Golly Green Guidebook as Harm Reduction 

Viewed as an addiction, consumerism is a pattern of seeking pleasure and avoiding pain that 

involves unmanageability and powerlessness, We consumer addicts are not going to stop our addictive 

behavior simply at the recommendation of "Earth health care workers". In keeping with the harm 

reduction tradition, New Jersey's Golly Green Guidebook does not pronounce moral judgement, but does 

propose some practical, short term steps to exchange unhealthy consumer actions for less damaging 

actions. The Guidebook provides some educational and motivational material, and emphasizes behavior 

changes in purchasing more Earth-friendly products and services. This project is a short-term, harm 

reduction step in the long path toward a more sustainable economy.  
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H. Project Outcome 

The plan for making this Guidebook widely available is as follows: 

1. The first page will request feedback, giving a GollyGreen e-mail address and a Post Office address. 

2. 500 copies will be printed, about 300 of which will be given to community and family, and the rest 

will be sold at cost to friends and acquaintances. Feedback will be requested. 

. NJ Winegrowers Association, NOFA-NJ and NJ Agriculture Department's "Jersey Fresh" programs will 

be solicited for donations and assistance with distribution. 

. Foundations will be contacted regarding grants and distribution. 

. Fusion Design of Jersey City will be contacted regarding professional layout, cover design and use of 

an active green cartoon character throughout the book. If feasible, they will be contracted. 

. Feedback will be researched. Guidebook will be revised. 

. Depending on available funds, a larger, updated printing will be done and distributed. 
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New Jersey’s Golly Green Guidebook 
A User-Friendly Guide 

to Earth-Friendly Shopping 

This resource was compiled by Mindy McDonald, csjp, 
as part of a Master's Degree in Earth Literacy at St. Mary of the 
Woods College in Indiana. 

Your input will be a great help in making the next 
edition a more complete resource for New Jersey consumers. 
Please send information about additional Earth-friendly 
products and services — especially about small businesses that 
are based in New Jersey — to the address below. Corrections, 

suggestions and ideas or are also welcome! 

Feedback may be e-mailed to: NJGollyGreen@aol.com 
or sent to: NJ Golly Green Guidebook 

PO Box 188 
Cranford, NJ 07016 

Please receive the first draft of 
New Jersey's Golly Green Guidebook 

compliments of the Sisters of St. Joseph of Peace. 

copyright © August, 2003 by Mindy McDonald, Sisters of St. Joseph of Peace  
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Introduction 

Living in @ consumer society, most of us know that 
we purchase more than we actually need. At 

§ ! / the same time we do "love" our brand new 
> “® cars, gadgets, clothes, books and toys. How 
/ a do we resolve the tension between 

} \ acquiring more and the fact that we 
consume more than our share of the world’s resources, 

thus contributing too much waste into the planet's air, 
land and water systems? 

We are asking these questions because we are part 
of a broad movement that enables people to live more 
lightly on our planet. Such major shifts happen only 
slowly and incrementally through the many cultural 
changes that are taking place everywhere. The purpose 
of this reference is simply to provide information about 
some ecologically based consumer choices available in 
New Jersey. 

The format follows that of the yellow pages, or 
more accurately, that of Co-op America’s National Green 
Pages, with two differences. One is that this guide, with 
a few exceptions, focuses on the State of New Jersey, 
and the other is that several sections begin with some 
general information about the topic being addressed. The 
editor is deeply indebted to Co-op America for many of 
the listings. Co-op America listings are marked by "+". 

The Golly Green Guidebook was compiled in hopes 
that a resource such as this will one day be archaic: one 
day all of our purchasing choices will be Earth-friendly. 
We will be living more lightly, and our home planet will be 
more alive. 

  

! National Green Pages, 2003. Co-op America www.coopamerica.org 
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Shopping: General Suggestions 

1 Choose locally grown or produced products to 
decrease the pollution and petroleum use of long- 
distance transporting of goods. Examples: NJ is the 
Garden State, and we grow much more than 
tomatoes! (see Food and Wine) Marcal paper products 

are manufactured here in Elmwood Park. (see Paper 
Products) 

. Look for organic foods and fibers to reduce pollution 
caused by fertilizers and pesticides. 

. Buy products in glass or cardboard containers. 
These require less energy and cause less pollution 
than plastic, both to manufacture and to recycle. 

. Practice bulk purchasing to reduce the ratio of 
packaging (waste) to actual product. 

. When buying products from developing countries, look 
for Fair Trade certification to ensure just living wages 
for workers. (see Coffee) 

. Avoid toxins. If the label says it's poisonous for 
humans, it’s poisonous for other life forms too. And, if 
it's intended to poison insects, it's not good for people 
either. 

. Choose durable, reusable goods over disposable 
products (such as cloth napkins instead of paper, 
hankies instead of tissues, and a commuter mug 
instead of paper cups).  



. Check for post-consumer recycled content to divert 
material from the waste stream, to help create a 
market for the recyclables that we put out at the curb 
and to “close the recycling loop.” (see Paper) 

. Ask for sustainably harvested wood or renewable 
fibers to ensure that trees are cut responsibly, and to 
maintain the integrity of forest ecosystems. (see 
Wood) 

10. Decline the automatic bag for single-item purchases. 
For large shopping trips, bring your own reusable 
shopping bags. 

THE GREENEST OPTION IS NOT TO BUY?! 

DIRECTORY LISTINGS 

Advertising 

Green Team Advertising Inc. # 
33 Howard St. 
NY, NY 10003 
212-966-6365 
www.greenteamusa.com 

Promotes environmentally responsible products and 
services, travel and ecotourism 

Architecture 

Harvey Cohn Architects # 
185 Madison Ave. Suite 1501 
NY, NY 10016 
212-686-5226  



www. ecoarchitect.com 
Residential, commercial and health care, using 
environmentally responsible, energy-conserving, low- 
toxicity materials. Registered in NY and NJ. 
Nationally certified 

Body/Personal Care 

Got Soap?/ Simpler Thyme # 
P O Box 2858 
Branchville, NJ 07826 
973-875-9070 
www.simplerthyme.com 
Vegetable oil- (not petroleum-) based soap, 

aromatherapy. Minimal recycled packaging 

New Day’s Choice Baby Wipes. 
Made of 100% recycled paper. Sold at CVS and 
some health food stores 

> Cars 

(S 

At What are emissions? 
Emissions from motor vehicles are of several different 

types. Federal regulations limit emissions that 

contribute to smog, acid rain and respiratory 
problems, but do not limit carbon dioxide, which is 

responsible for global warming.2 
The more fuel-efficient the car, the less carbon 
dioxide is emitted. Diesel vehicles are fuel-efficient, 

but hybrids are generally cleaner. 

  

2 Union of Concerned Scientists, "The Plain English guide to Tailpipe 
Standards" at www.uscusa.org 
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What are hybrid cars? 
Any vehicle that is powered by a combination of 
energy sources is a hybrid. Typical hybrid cars 

combine a gasoline-powered engine with batteries 
that power an electric motor in order to turn the 
fransmission that turns the wheels. Hybrid cars store 
some of the energy released when braking, and use 
it fo recharge the batteries. They also save fuel by 

fuming off the gasoline engine when the car is 
stopped in traffic. 

Honda Insight 
(Starts around $19,080. With Continuously Variable 
Transmission (CVT): $21,280.) 61 mpg city/68 hwy. 
Small, lightweight two-seater. Ultra Low Emission 

Vehicle (ULEV) 

Honda Civic Hybrid 
(Starts around $19,550. With CVT: $20,550.) 46 mpg 
city/51 hwy. Compact sedan. ULEV 

Toyota Prius 
(Starts around $20,480.) 54 mpg city/45 hwy. Yes, 

the Prius gets better gas mileage in stop-and-go 
driving, because it shifts to electric power at low 
speeds. Four-door sedan. Meets California emissions 
standard. Super Ultra Low Emission Vehicle (SULEV) 

New Jersey’s Alternative Fuel Vehicle 
(AFV) Rebate Program 
Ellen Bourbon, Project Manager  



NJ Board of Public Utilities > 
Division of Energy — 
44 South Clinton Ave. Box 350 >” 
Trenton, NJ 08625 

609-984-3058 
Offers rebates to municipalities, counties, boards of 

education, state colleges and universities, 
governmental authorities and agencies that 
purchase AFVs after July 1, 2002. 

Goodyear Auto Centers sell re-refined motor oil by 
Safety Kleen Qil Recovery Co. 

Cleaning Solutions 

Why are some cleaning 
agents considered to be toxic? 
Many cleaning solutions contain chemical 
compounds that are petroleum-and/or chlorine 

based. Besides being non-renewable, pefroleum 
compounds often release dioxin in their manufacture 
and disposal. Dioxin is a carcinogen (causes 
cancer). Chlorine is a hazardous air pollutant that 
contributes to loss of atmospheric ozone. Petroleum- 
based chemicals, as well as those containing 
chlorine (with “-chlor" in the name) should be 

avoided.  



Some helpful terms 
Surfactants surface active agents or cleaning 
agents. Usually petroleum derived unless stated 

otherwise 

Synthetics chemicals made from petroleum 
Naphthas petroleum distillates 
Phosphates minerals found in small amounts in natural 
ecosystems. Excessive amounts in lake waters cause 

overgrowth of algae on the lake's surface, which 
eventually kills the aquatic life below. In laundry 

soaps, phosphates remove hard-water minerals. The 

reduction of phosphate use in laundry soaps has 

decreased phosphate water pollution. But some of 

the alternatives are not squeaky clean, either. 
EDTA synthetic phosphate alternative that does not 

biodegrade. It can re-dissolve toxic heavy metals in 
underwater sediments. They then re-circulate in the 

food chain. 

How to choose cleaning products? 
Look for labels with 
> a list of natural ingredients. 
> non-petroleum based surfactants 

> chlorine free 
> phosphate free 
> “non-toxic” and “biodegradable” 
Avoid claims of “environmentally sound" without lists 
of ingredients3 

A bottle of white vinegar and a box of baking soda 
are always a safe bet! 

  

3 www.SeventhGeneration.com  



Cleaning With Vinegar and Baking Soda:4 

To clean the oven, make a paste of vinegar and 
powdered laundry soap, let it sit, then scrub and 
rinse. 

Soak a badly burned pan in vinegar and water, or 

vinegar and soda and water, then scrub. 
To clear smoky smells from the kitchen, boil 

vinegar on the stove, or soak a cloth in vinegar 
and wave it around the room. 

To clean mirrors, counters, windows, floors use 72 
vinegar and ¥. water, and add % tsp liquid soap. 
Countertop scratches are less visible if wiped with 
baking soda and sponge. 
Soak cloudy crystal in vinegar for an hour, then 

clean. Add vinegar to final dishwasher rinse, for 
bright, sparkling dishes. Run the dishwasher with a 
cup of vinegar once a month to cut lime buildup. 
To polish silver: place a large square of aluminum 

foil in the sink and put silver on top. Sprinkle 
baking soda on top and cover with water. Let sit 
for 10-20 minutes, rinse with hot water and buff 

dry. 

Use full strength vinegar for mildew, sink, tub, 
grouting, toilet. Let it soak to remove rust. Soak 
showerhead in vinegar and hot water for half an 
hour to unclog. 
For clogged drains, put a handful of baking soda 
in the drain and add a glass of vinegar. Repeat if 
necessary and monthly to keep drains clear. Kids 

love to help with this one! 
For carpet spills: First blot up excess liquid. Then 
clean with either of these solutions: a) 1 quart 

  

* Dewfler, Astrid, The Many Uses of Vinegar and Baking Soda. (Boca 
Raton, FL: Globe Mini-Mags, 1999) 
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water + 2 tablespoons detergent + 3 tablespoons 
vinegar, or b) baking soda and seltzer water. 
Blot dry with towel. 

Sprinkle baking soda on musty or mildewed 
carpets, let stand a few hours and vacuum. 
For laundry, a baking soda paste removes protein 

stains from fabrics. A half-cup of soda in the wash 

load makes a fabric softener. Borax whitens. 
Apply vinegar to sidewalk or driveway cracks fo 

prevent weeds from growing. 

NEVER combine chlorine bleach 

with ammonia; a poisonous EE 

gas will result. 

Cleaning Products and Companies 

Earth Friendly Products # 
WWW.Ec0s.com 
Dish soap and laundry soap. If your supermarket 

doesn't carry Ecos, ask them to. 

Oxy-Clean Powdered Laundry Bleach 
Oxy Company, Ltd. (not Oxy Petroleum Co.!) 
http://kangnam.koreasme.com 
Uses oxygen instead of chlorine to remove dirt. 
Received GreenSeal approval in 1996 as 
environmentally friendly from manufacture to 

disposal. Sold in laundry products section of most 
stores  



Seventh Generation # 
www. seventhgeneration.com 
Petroleum-free, phosphate-free and chlorine-free 
cleaning products, as well as recycled paper 

napkins, towels and tissues, diapers and plastic bags 

Stores in New Jersey that sell 
Seventh Generation products: Ey 

Healthway Natural Foods - Tenafly 
35 River Edge Road 
Tenafly 07670 
201-569-4558 

Whole Foods - Fresh Fields (See 'Coffee') 

Aylward's Natural Foods - Hackensack 
342 Main St. 

Hackensack 07601 

201-342-1932 

Happy Carrot 
646 Kinderkamack Rd. 
River Edge 07661 
201-986-0818 

Simple Green All-Purpose Cleaner 
www.simplegreen.com 
Does contain polyethyleneglycol ether derivatives. 
Mild eye irritant, but less toxic than many. 

Available at BJ's, CVS, Eckerd, Home Depot, Linens 

N’ Things, Pep Boys, Sears Hardware, Staples, Target  



Triple Action 20 from Spray-n-Grow 
WWW.Spray-n-arow.com 

Concentrated disinfectant 

Clothing and Accessories 

How can clothing affect the 
environment? 
While many fabrics can cause 

environmental damage when they are 
manufactured, (polyester, nylon and 
acrylic are petroleum based, cotton 

requires huge amounts of pesticides; 

rayon and leather both involve the use of toxic 

chemicals) keeping them clean can be even frickier. 
Dry cleaning uses perchloroethylene which is a 
probable carcinogen, neurotoxin and suspected 
endocrine disrupter. So, short of going naked, what 
is a person to do? 

Some suggestions: 
- Purchase clothing items that do not need to be dry- 
cleaned. If you already have them, they can be 
hand washed in cold water if the water is not 

agitated and the garment is not wrung out. Silk 
and wool can be spot cleaned with vinegar or 
lemon juice first (check for color fastness.) 

- Launder using the coolest water temperature and 
line dry when possible. 

- Look for clothing made of organic cofton, hemp, 
wool, linen or tencel. Also, many sporting goods 
stores sell fleece clothing of recycled plastic. 
- Buy ‘pre-owned’ clothing at thrift shops!  



Eco-Bags Products, Inc. # 
Ossining, NY 
800-720-2247 
www.ecobags.com 
Organic and natural cotton reusable canvas tofes, 

string bags, lunch bags, produce bags, and personal 

use bags. Custom printing, design and sewing 
available 

Ecospun by Wellman, Inc. 
Shrewsbury, NJ 
Backpacks and clothing of 100% 
recycled soda bottles. Sold through 
Eddie Bauer 

Hempinstead # 
NY, NY 
212-974-2000 
www.hempinstead.com 
Hemp paper goods, clothing, housewares and 

accessories 

A.J.A. Trading Co. Inc. 
North Bergen, NJ 
201-861-8666 
www.ajafieldgoods.com 
100% US-grown organic cotton sportswear, retail by 
mail order 

Blue Fish Clothing, Inc. 
3 Sixth St. 
Frenchtown, NJ 08825 
908-996-3225 ext.233 
Artisan-produced natural fiber clothing made in US 
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Janice Corp. # 
198 Rte. 46 
Budd Lake, NJ 07828 
973-691-2979 
WWW. janices.com 
Mattresses, home linens and clothing for chemically 
sensitive individuals. Cotton is not organic, but is free 
of dyes, synthetics or other chemical additives 

Julia’s Clothesline 
PO Box 8215 
Newark, DE 19714 
302-369-8578 
Women's organic cotton clothing 

Patagonia Clothing 
Committed fo using organic cotton and recycled 
polyester in its sportswear. Available in many NJ 
outdoor sports stores 

PTP Consulting, Inc. 
Swedesboro, NY 
856-467-5400 
info@earthNware.com 
Reusable shopping bags, hemp gear, tree-free 
paper, and organic cotton T-shirts 

Under the Canopy # 
12 Castle Court 
Randolph, NJ 07869 
888-CANOPY-9 
www. underthecanopy.com 

Elegant “eco-fashion” and bedding from a variety of 
organic fibers and dyes  



Coffee, Fair Trade 

What is Fair Trade Coffee? 
Fair Trade Coffee is grown primarily on small- 

scale family farms where farmers, 
organized into cooperatives, receive a 
fair price for their crop. As a result, these 
farmers do not need to resort to raising 

coca for cocaine, to flee to the cities in 

search of work, or to abandon their families. The 
cycle of debt and poverty is broken, and farmers 
and their families remain on the land to continue 

time-honored farming traditions that also benefit the 
local environment. Most Fair Trade Coffee is also 

Shade Grown and Organic. 

Equal Exchange #, ++ 
251 Revere Street 
Canton, MA 02021 

781-830-0303 
www.equalexchange.com 
Several varieties including shade grown and organic. 

Green Mountain Coffee Roasters # 
Waterbury, VT 05676-1529 
800-223-6768 
Www.gmcr.com 
Long history of social and environmental 
responsibility. Many organic and Fair Trade Certified 
selections 

Newman's Own (Paul Newman's brand foods) 
Fair Trade Certified coffees, several flavors. Available 
at supermarkets that carry Newman's Own dressings 
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The Fair Trade Coffee Company 
Garwood, NJ 
800-909-9807 
www. fairtradecoffee.org 

Works with TransFair USA. 

Starbuck's 
Thanks to a public campaign, Starbuck's has 

endorsed fair frade coffee. A cup of Fair Trade 

coffee willbe brewed at any store, on request. 
Managers are aware of this policy. 

SERRV International, Inc. #,#% 
PO Box 365, New Windsor, MD, 21776-0365 
410-635-8750 
www.SERRV.org 

Fair Trade foods: Coffee, Honey, Chocolate Bars, 

Salsa, Syrup, Tea, Cashews, Grains, Women's Bean 

Project mixes. Available by mail or web orders. 

Trader Joe's carries Fair Trade coffee. 
Some useful store locations: 

Florham Park, NJ] Westwood, NJ 
Marlton, NJ Wilmington, DE 
Wayne, NJ Bethesda MD 
Westfield, NJ Eugene, OR 

Transfair USA #,+% 
www.transfairusa.com 

Mail orders. Certifies Fair Trade coffees  



Fresh Fields/Whole Foods Market 
www. freshfields-wholefoods.com 

Sells Fair Trade coffee 

New Jersey addresses: 
905 River Road 
Edgewater, NJ 07020 
201-941-4000 

222 Main Street 

Madison, NJ 07940 

973-822-8444 

Greentree Square 
Shopping Circle 
940 Route 73 North 
Marlton, NJ 08053 
856-797-1115 

187 Millburn Ave 

Millburn, NJ 07041 

973-376-4668 

701 Bloomfield Ave 

Montclair, NJ 007042 
973 746-5110 

Ridgewood Plaza 
44 Godwin Place 

Ridgewood, NJ 07450 
201-670-0383 

Genuardi’s (Safeway) sells Fair Trade coffee 
New Jersey locations: 

72 Princeton Road 

East Windsor NJ 08520 

609-371-7678 

912 West Bay Ave 
Barnegat NJ 08005 
609-607-9360 

710 Route 73 South 

Marlton NJ 08053 

856-489-4374 

1120 Whitehorse Rd 

Vorhees NJ 08034 

856-309-7836 

Unbleached paper coffee filters are available at 
most grocery stores  



Computers 

To recycle used ink cartridges, use 
> bins at Kinko's, Staples or Office Depot 

> clear plastic bags from a roll at many Post Offices 
> prepaid envelopes to send used cartridges fo 

Recycle First for recycling. A percentage of the 

proceeds benefits Genesis Farm's programs. For a 
supply of these envelopes, contact 

Genesis Farm 
41A Silver Lake Road 

Blairstown, NJ 07825 008-362-7486 

Green Disk Inc. # 
www. greendisk.com 

Socially responsible recycling of computer products 
100% recycled disks sold af 

Allied Office Products 
174 Delawanna Avenue 
Clifton, NJ 

973-777-3320 

Construction/Building 

Homasote Company 
Trenton, NJ 

800-257-9491 
www. homasote.com 
Quality building materials made of recycled 
newsprint. 

Environmental Construction Outfitters of NY # 
Bronx, NY 

800 238-5008  



www.environproducts.com 

Environmentally friendly construction products for 
residential and commercial markets 

Natural Building Co-op # 
15 Swan St. 
Lambertville, NJ 08530 
609-397-1236 
www. naturalbuildingcoop.com 
Green construction design, management, services 

Polywood, Inc. 
South Plainfield, NJ 
732-248-8810 
polywood@aol.com 
100% post-consumer recycled plastic lumber to 

make outdoor furniture, boardwalks, decks, etc. 

The Center for Renewable Energy and 
Sustainable Technology 
1200 18™ St. NW Suite 900 
Washington, DC 20036 
www.crest.org 

Information on strawbale and earthen construction 

Energy 

Why all the interest in solar 
and wind power? 

Most of our electricity comes from 

coal, nuclear and gas. These power 

plants produce nuclear waste and pollutants that 

cause acid rain, global warming and respiratory 
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problems. Electricity harnessed from the sun and the 

wind is clean and never runs out! 

Brother Sun Solar 
Robert William Simpson 
224 Mohawk Trail 
Wayne, NJ 07470 
973-835-2694 
r.simpson@erols.com 

The Center for Renewable Energy and 
Sustainable Technology 
1200 18™ St. NW Suite 900 
Washington, DC 20036 
www.crest.org 

Discussion groups and information on energy and 

technology 

Center for Resource Solutions 
www.green-e.org 
Offers certified renewable electricity options and 
certificates to displace non-renewable sources from 

the regional or national grid. Sources may be wind, 
solar, biomass, geothermal or low-impact small 
hydro. Services NJ. 

EPA's Energy Star program 
888-STAR-YES (888 782-7937) 
Certifies appliances, computers and equipment, 

heating and cooling systems, and lighting to meet 
energy efficiency standards. Also provides free 

calculation tools, coaching and a 100-page 
guidebook Putting Energy into Stewardship for 
congregations at www.epa.gov/congregations  



Sun Farm Network 
15 Frog Hollow Road 
Califon, NJ 07830 
908-832-6656 
www.sunfarmnetwork.com 
Will design, install and maintain home solar panel 
facilities. No-cost site surveys. 

Energy-efficient light bulbs 

~ What are they? 
S Compact Fluorescent Lights (CFLs) are 

energy-efficient light bulbs that can 
replace standard incandescent light bulbs 
and use only about 25% of the energy. They 

cost more to buy initially, but last 13 times longer and 
save both money and electricity during the life of the 
bulb. Electric power generation and usage causes 
greenhouse gases, so, gradually replacing standard 
light bulbs with CFLs protects our environment. Most 
CFLs do contain mercury, but newer low-mercury 
CFL bulbs are available. CFLs can be purchased at 
most home supply stores, where information can also 

be found. They are worth the brief wait! 

What size CFL replaces a standard bulb? 
Incandescent Compact 
light bulb watts fluorescent watts 

15 3 
60 15 
75 20 

100 23  



American Efficient Lighting/Purelight 
PO Box 43607 
Montclair, NJ 07043 
973-509-9603 
ilight8@aol.com 
Provides design, education, energy audits, 
installations and maintenance of lighting systems to 

reduce energy use and waste. 

IKEA 
1000 IKEA Drive 100 IKEA Drive 
Elizabeth, NJ 07202 Paramus, NJ 07652 

908-289-4488 201-843-1881 
CFLs, information on choosing the appropriate bulb 

CFLs can also be purchased online or through the mail: 

Real Goods/Gaiam # 
360 Interlocken Blvd, Suite 300 
Brownfield, CO 80021 
800-919-2400 
Www. realgoods.com 

Ecological Innovations 
2 Credit River Road 

Erin, Ontario 
NOB 1T0, Canada 
519-980-9920 
www. sympatico.ca/ecological.innovations 

Seventh Generation # 
212 Battery Street, Suite A 
Burlington VT 05401 
802-658-3773 
www. seventhgen.com  



Environmental Consulting 

The Purchasing Department (TPD) 
55 Lake Terrace 
Sparta, NJ 07871 
973-726-6224 
email: jtmtpd@aol.com 
Procurement consulting firm that provides 
educational purchasing and cooperative buying 
services of recycled products at 40% savings. 

\ I, 
— 

Environmental 

Organizations 

Alliance for New Jersey 
Environmental Education 
www.anjee.net/ 

Co-op America’s National Green Pages # 

Co-op America 
1612 K Street NW, #600 
Washington, DC 20006 
202-872-5307 or 800-58-GREEN 
WWW.coopamerica.org 

Thousands of socially and environmentally 
responsible businesses. Resources and strategies for 
green spending. 

Garden State EnviroNet 
www.gsenet.org 

News you can use to keep the Garden State Green 

Genesis Farm 
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41A Silver Lake Road 
Blairstown, NJ 07825 
908-362-7486 
Courses and workshops in Earth Literacy 

Hackensack Riverkeeper 
www, hackensackriverkeeper.org 

Care for the Hackensack River and Meadowlands 

IDEA: The Institute for the Development of Earth 
Awareness 
PO Box 124, Prince Street Station 
NY, NY 10012 
212-791-4332 (791-IDEA) 
Nonprofit. Using arts to work toward sustainability. 

Projects: educational campaigns, building 
renovation, land preservation, and more. 

INFORM 
120 Wall Street, 16™ Floor 
NY, NY 10005 
212-361-2400 
www.informinc.org 
Information on practical ways of living and doing 
business that are environmentally sustainable. 

The Nature Conservancy, NJ Field Office 
www. nhature.org/wherewework/northamerica/states/newiersey/ 

New Jersey Audobon Society 
www.njaudobon.org 
Conservation, wildlife preservation  



NJ Department of Environmental Protection 
www. state. nj.us/dep/ 

New Jersey Environment News Stories 
www.njenvironment.org/happeningnj.htm 

New Jersey Future 
www. njfuture.org 
Working for smarter growth and more livable places 

NJ PIRG (NJ Public Interest Research Group) 
WWW. Njpirg.org 

Energy, environmental health, health care 

NJ Work Environment Council 
www. njwec.org 

Safe, secure jobs and a healthy, 
sustainable environment 

NY/NJ Baykeeper 
www. nynjbaykeeper.org 
Care for NY and NJ waterways 

Partners for Environmental Quality (PEQ) 
204 West State Street 
Trenton, NJ 08608 
609-394-1090 
WWW. pegnj.org 

Interfaith environmental coalition 

Passaic River Coalition 

WWW. Dassaicriver.ora/  



Sierra Activist 
www. Ssierraactivist.org 

NJ Chapter Sierra Club Conservation Committee 

WaterSpirit 
981 Ocean Avenue 
Elberon, NJ 07740 
732 923-9788 
A ministry of ecology and spirituality 
focused on the significance of water in the 
development of life. 

Financial/lnvestments 

ICCR (Interfaith Center on Corporate 
Responsibility) # 
475 Riverside Drive Rm. 550 
NY, NY 10115 
212-870-2295 
WWW. ICCr.org 

Coalition of religious investors working to promote 
corporate responsibility. 

Social Investment Forum # 
1612 K Street, NW Suite 650 
Washington, DC 20006 
202-872-5319 
www. socialinvest.org 

Food 

What does 
“organic” mean”?  



Food that is grown organically is grown without 
chemical pesticides, herbicides or fertilizers, and the 
land it is grown on has been free of them for at least 
three years. Organic milk is free of antibiotics and 
hormones (rBGH). Organic meat is, too, and its 
livestock has access to fresh air, sunshine and room 
fo move around freely.® 

Why is it so expensive? 
Mass production is nearly always cheaper. Large 

agri-businesses use large amounts of fertilizers and 
pesticides to ensure high yields and profitability. 

Organic farms tend to be small farms, and usually 
have a higher rate of crop damage. 

Why should I buy organic? 

1. Environmental: Pesticides are designed to kill the 

weeds and insects that damage crops, but they 

don't discriminate. When pesticides seep out into 
the land, air and water beyond the crop fields, 
they continue to wreak havoc on other forms of 
life, including humans. 

. Economic: Buying organic food helps the organic 
food market grow, eventually bringing prices 
down, and keeping larger areas of land and 
water free of harmful chemicals. 

. Personal: The chemicals in pesticides and fertilizers 

build up in our bodies, and can cause cancers, 
immune disorders, neurological and reproductive 
problems. 
  

> “Healthy Farms, Healthy Food, Healthy Land” Northeast Organic 
Farming Association of New Jersey 
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Where can I find it? 
Most supermarkets carry organic produce, organic 
frozen and prepared foods. But the best places are 

from local organic farms! 

Genesis Farm 
41A Silver Lake Road 
Blairstown, NJ 07825 
908-362-7486 
CSA members only (Community Supported 

Agriculture). Shares are purchased at the beginning 

of the season, and picked up at the farm throughout 
the harvest. 

Purple Dragon Co-op, Inc. # 
289 Washington St. 
Glen Ridge, NJ 07028 
973-429-0391 
www. purpledragon.com 
Organic produce “shares” delivered to NY/NJ. 

NOFA-NJ (Northeast Organic Farming 
Association) 
60 S. Main St. PO Box 886 
Pennington, NJ 08534 
609-737-6848 
www.nofanj.org 

5 Provides information on NJ organic farms. 
\ Website also includes additional 

farms that sell only wholesale or to 

restaurants, buf not direct fo 

consumer on site.  



NOFA-NJ Organic Farms, by County 

Atlantic County 

Jah’s Creation 
4045 Spruce Ave. 
Egg Harbor Twp., NJ 
08234 
609-272-9538 

Keller Farm 
601 Moss Mill Road 

Germania, NJ 08215 

609-965-5165 

Bergen County 

Tony Di Pippo’s Farm 
148 Cresent Ave. 
Waldwick, NJ 07463 

201-445-4984 

Old Hook Farm 
650 Old Hook Road 

Emerson, NJ 07630 
201-265-4835 

Burlington County 

1895 Organic Farm 
303 Landing St. 
Southampton, NJ 08088 
609-267-5953 
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Cape May County 

J C Hazlett Farm & 

Market 
570 Rt. 47 North 
Goshen, NJ 08210 
609-861-5551 

Gloucester County 

Muth Family Farm 
1639 Pitman-Downer Road 
Williamstown, NJ 08094 
856-582-0363 

Hunterdon County 

Amwell Valley 
Organic Grains 
81 Dunkard Church Rd. 
Stockton, NJ 08559 

609-397-4583 

Basil Brook Farm 
50 Back Brook Road 

Ringoes, NJ 08551 
908-788-5714 

Mountain Meadow 

Farm 
92 Plum Brook Road 

Flemington, NJ 08822 
908-782-8132  



The Kitchen Garden & 

Rock Farm 
76 Haytown Road 
Lebanon, NJ 08833 

908-236-9551 

Mercer County 

Aunt Molly Farm 
110 Aunt Molly Road 
Hopewell, NJ 08525 
609-466-6712 

Cherry Grove Organic 
Farm 
11 Carter Road 
Princeton, NJ 08540 
609-203-5139 (CSA) 

Stonyfield Farm 
182 Van Dyke Road 
Hopewell, NJ 08525 
609-466 8504 

Watershed Organic 
Farm 
260 Wargo Road 
Pennington, NJ 08534 
609-737-8899 

Middlesex County 

E R & Son Farm 
572 Buckelew Ave. 
Monroe Township, NJ 
08831 
732-521-2591 

Monmouth County 

Harvest Hill Farm 
Millers Mill Road 

Cream Ridge, NJ 08514 
609-758-8360 

Merrick Farm 
98 Merrick Road 

Farmingdale, NJ 07727 
732-938-2491 

Morris County 

New Life Farm 
260 Pottersville Road 

Chester, NJ 07930 

908-879-2269 (CSA) 

Oak Shade Farm 
19 Oak Ave. 

Denville, NJ 07834 
973 625-5873  



Ocean County 

Ariel Herbs 
1525 Silverton Road 

Toms River, NJ 08755 

732-240-3652 

Emery’s Berry Farm 
346 Swamp Road 
New Egypt, NJ 08533 
609-758-8514 

Silverton Farms 
1520 Silverton road 

Toms River, NJ 08755 

732-244-2621 

Salem County 

Neptune Farm 
723 Harmersville-Canton 

Road 

Salem, NJ 08079 
856-935-3612 

The Philly Chile Co. 
235 Swedesboro Road 
Monroeville, NJ 08343 
856-358-1431 

Stoe Creek 
52 Frank Smith Road 

Salem, NJ 08079 
856-935-0613 
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Somerset County 

Carriage Farm 
2 Clerico Lane 
Hillsborough, NJ 08844 
908-369-6989 

Runnin’ Free Farm 
115 Wertsville Road 

Hillsborough, NJ 08844 
908-369-2124 

Sussex County 

Flatbrook Farm 
2 DeGroat Road 

Montague, NJ 07827 
973-948-2554 

Good Hand Farm 
110 Brighton Road 
Andover, NJ 07821 
973-786-0135 

Maple Farm 
191 Lott Road 
Wantage, NJ 07461 
973-726-7658 (CSA 
members only) 

Stephens Farm 
467 Route 284 

Sussex, NJ 07461 

973-875-2849  



Upper Meadows Farm Warren County 
16 Pollara Lane 

Montague, NJ 07827 Asbury’s Natural Village 
973-293-9869 Farm 

10 Asbury-Bloomsbury 
Walnut Grove Farm Road 
65 Augusta Hill Road Asbury, NJ 08802 
Augusta, NJ 07822 908-537-2846 
973-383-5029 

Stores, organic brand names, restaurants 

Dean’s Natural Food Market 
1119 Highway 35 
Ocean, NJ 07712 
732-517-1515 
Fresh and packaged organic foods as well as 
cleaning supplies and health products. 

E & M Gold Beekeepers 
113 Hope Road 
Tinton Falls, NJ 07724 
732-542-6528 
www.emgoldbeekeepers.com 
Honey, beeswax candles, soaps and creams. 

The George Street Co-op # 
89 Morris St. 
New Brunswick, NJ 08901 
732-247-8280 
www.georgestreetcoop.com 

Vegetarian foods with minimal processing and 

contaminants.  



Herban Kitchen # 
290 Hudson St. 
NY, NY 10013 
212-627-2257 
www. herbankitchen.com 
Restaurant, home delivery and catering. 

Naked Organic Food-Juice 
Basking Ridge, NJ 
www. nakedjuice.com 
Organic juices 

City Bakery 
3 West 18" Street 
(Between 5™ and 6" Ave) 
New York, NY 

Supports small Catskill farmers 

What if I can’t buy organic? 
Buy locall Buying New Jersey grown produce 
reduces the petroleum use and resultant pollution of 

long distance shipping. Produce grown locally is also 
likely to be fresher, since it is not picked green to 
ripen in transit. New Jersey has many farms, orchards 

and vineyards (see "Wine"). We are the Garden 

Statel 

Farmer's Markets 

NJ Department of Agriculture 
“Jersey Fresh” 

609-292-8853 
www. state.nj.us/jerseyfresh/index.html 
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Lists roadside markets, pick your own farms, choose- 

and-cut Christmas tree farms, garden centers, 
recipes, festivals and more! 

Farmers' Markets as of Summer, 2003 

Atlantic County 

Atlantic City Farmers’ 
Market 
Center City Park Atlantic 
Ave. between North & 
South Carolina Ave. 
(609) 344-8338 
July - September, 
Thursdays & Saturdays, 
10 am - 4 pm 

Jersey Fresh Farmers' 
Market 
Smithville on the Village 
Green, Smithville 
(609) 748-6160 
July 12 - September 26, 
Friday, 12 pm - 5 pm 

Uptown Classic 
Produce Market 
228 N. Massachusetts 
Ave., Atlantic City 
In front of CityScapes 
(609) 625-0056 
July 11 - End of August, 
Fri. 11:30 am - 5:30 pm 

Bergen County 

Englewood 
Depot Square Park 
North Van Brunt St. 
& Demarest Ave. 
(201) 871-6645 
July - October, 
Fridays 12 pm - 7 pm 

Fair Lawn 
Fair Lawn Ave. 

At the Train Station 
(201) 796-7050 
Late June - October, 
Sat., 9am - 2 pm 

Hasbrouck Heights 
Washington Place 
& Boulevard 
(201) 599-5822 
June — Sept. 4, 
Tuesdays, 12 pm - 6 pm 

Ridgewood  



NJ Transit Train Station 

parking lot, West Side 
(201) 445-2600 
June - November, 
Sundays, 9 am - 3 pm 

River Vale We £3; 
Piermont Road a 

Berlin Mark Lane 
Recreation Field, 

Piermont Rd. 

(201) 664-2346 
July- October, 

Thursdays, 1 pm - 6 pm 

Teaneck 
Chestnut Street 
& Cedar Lane 
(201) 907-0493 
June - October, 
Thursdays, 2 pm - 7 pm 

Burlington County 

Burlington City 
E. Pearl & High Streets 
At the Riverfront 
(609) 386-0200, ext. 112 
May - November, 
Saturdays 9 am - 2 pm 

Columbus 
Route 206, 1 mile south 
of Columbus 
(609) 267-0400 
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Year-round Produce 

Market: Thurs — Sun. 

Sunrise - 1:30 PM 

Flea market: Thurs., Sat., 

Sun. Sunrise - 1:30 PM 

Camden County 

41 Clementon Rd. 
(856) 767-1284 
Year-round 
Thurs/ Fri 11 am - 9 pm 
Sat. 10 am - 9 pm 
Sun. 10 am - 6 pm 

Camden 
Walter Rand 

Transportation Center 
Near Broad & Mickle 

(856) 963-2432 
End of June - October 
Tuesdays & Fridays 
9 am-3 pm 

Camden 
Camden Waterfront 
(856) 663-0330 
June - Labor Day 
Fridays & Saturdays 
11 am - 

3 pm 

Collingswood  



Between Collins & Irvin 
Ave. on High Speed Line 
(856) 858-2200 
May 10 - November, 
Saturdays, 8 am - 12 pm 

Fairview 
Yorkshire Square 
off Collins, 

north on Alabama 
(856) 966-4003 
July — October 
Thursdays, 9am - 2 pm 

Cape May , | 

County 
2° 

Ocean City 
Tabernacle Grounds 
5th St. at Asbury St. 
Between 5th & 6th 
Streets at Asbury St. 
(609) 399-1412 
July & August 
Wed. 8 am - 1 pm 

West Cape May 
Borough Hall parking lot 
off Broadway 
(609) 884-4858 
July - October 5 
Tuesdays 3 pm - 8 pm 
Sundays 11 am - 3 pm 

Cumberland 

County 

Bridgeton 
Riverfront Parking Lot, 
Bridge / Commerce St. 

(856) 455-3230, ext. 266 
June - October 17, 
Fridays, 10 am - 2 pm 

Essex County 

Bloomfield 
Lackawana & Greenwood 
Lackawana Plaza pkg lot 
(973) 429-8050 
July - October 
Thurs. 1 to 6 pm 

East Orange 
Plaza Village City Hall 
Between Halstead St. & 
Central Ave., Lot 32/2D, 
next to AutoZone 

(973) 414-4152 
Late July - October 
Tues., 9:30 am - 5 pm 

Irvington 
Between Clinton & 
Springfield Ave. 
Along Civic Square Park, 
Near Town Hall, 
Police & Fire Stations 
(973) 399-6688  



June - November 8, 

Saturdays, 11am - 6 pm 

Livingston 
45 S. Livingston Ave. 
Firehouse Commons, 
rear parking lot 
(973) 992-8080 
July - October 
Thurs. 12 Noon - 6 pm 

Maplewood 
Springfield Ave 
at Indiana St. 
Indiana Municipal Street 
(973) 763-6011 
July - October, 
Mon., 2:30 pm - 7:30 pm 

Millburn 
Essex & Main St. 

(973) 379-2341 
June - November, 

Fridays, 8 am - 2 pm 

Montclair 
Walnut Street, Train 
station parking lot 
(973) 509-1188 
June — November, 
Saturdays, 8 am- 2 pm 

Newark 
Bethany Baptist Church 
275 West Market St. 
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(973) 623-8161 
July - November, 
Thursdays, 10 am - 4 pm 

Newark 
Common Greens 

Broad & Park Place, 
Military Park, 
Downtown Newark 

(973) 733-9333 
June - October 16, 
Thursdays, 11 am - 6 pm 

League Farmers' Market 
508 Central Ave. 
(973) 624-9535, ext. 122 
July - October, 
Wed. 10 am - 4 pm 

South Orange 
Sloan St. & 
West Orange Ave. 
NJ Transit Commuter 
Parking Lot #9 
(973) 763-6899 
July - October, 
Wednesdays, 2 pm - 7pm 

West Orange 
217 Main Street, 

CVS parking lot 
(973) 325-4109  



July - October, 
Fridays, 12 pm - 6 pm 

Gloucester County 

Woodbury 
Between Cooper 
& E. Barber St., 
along railroad parking lot 
(856) 845-1300, ext. 123 
June - October, 

Saturdays, 9 am - 1 pm 

Hudson County 

Hoboken 
River & Newark Streets 
(One block from 
PATH Station) 
(201) 420-2277 
June - October, 

Tues. 3 pm - 7:30 pm 

Jersey City 
Hamilton Park Farmers’ 

Market 

Not running in 2003 

Jersey City 
Journal Square 
Farmers' Market 
1000 Stuyvesant 
(201) 795-1854 

June - November, 

Wed. 10 am - 7 pm 

Jersey City 
Newport Pavonia Farmers 
Market 
Pavonia East Street, 

Downtown Jersey City, 
Close to Pavonia/Newport 

PATH stop 
(973) 236-1875 
July - December, Thurs. 
11:30 am - 6:30 pm 

Jersey City 
St. Patrick's Roman 

Catholic Church 
505 Bramhall & 

Ocean Ave. 
(973) 497-4354 
July - October, Tuesdays, 
3:30 pm - 6:30 pm 

Jersey City 
Van Vorst Park (Within 
walking distance of Grove 
St. PATH station) 
Jersey Ave. & 
Montgomery St. 
(201) 433-5127 
c.s.waldman@comcast.net 

June — mid-November, 
Saturdays, 8 am - 1 pm  



Hunterdon County 

Flemington 
Liberty Village Premium 
Outlets, Off Rte. 202 

(908) 782-8550 
June - October 26, 

Sundays, 1pm - 6 pm 

Flemington 
Proposed Farmers’ 
Market 
(908) 788-1339 

Mercer County 

Trenton 
Barrack & Lafayette 
Streets, in front of War 
Memorial Building 
(609) 393- 8998 
July - September, 
Thurs. 11 am - 2 pm 

Trenton 
960 Spruce Street, 
next to Halo Farms 
(609) 695-2998 
May - October, 
Mon — Sat 9 am - 6 pm; 
November - April 
Thurs — Sat 9 am - 6 pm 

Middlesex County 

Highland 
221 S. Raritan Ave., 

Senior Recreation Center 
Parking lot between 
2nd & 3rd Streets 
(732) 819-3787 
July - November, 
Fridays, 11 am - 6 pm 

Metuchen 
Central Ave. 

& Middlexex Ave. 

(732) 548-2964 
www. metuchen-nj.com 

June - October, 

Saturdays, 9 am - 2 pm 

Monmouth County 

Atlantic Highlands 
Corner of Cornwell 
& Bay Ave. 
(732) 946-2711 
www. highlandsnj.com 
July - October, 
Saturdays, 9 am - 2 am 

Englishtown 
90 Wilson Avenue 
(732) 446- 9644 
Open seasonally, 
Saturday 7 am - 5 pm, 
Sunday 9 am - 5 pm  



Red Bank 
W. Front St. & 
Shrewsbury Ave. 
(at the Galleria) 
(732) 530-7300 
www. redbankartsantique. 

com 
July - October 
Sundays, 9 am - 2 pm 

Morris County 

Madison 

Summer: 
170 Ridgedale Ave., 
Madison High School 
(973) 593-8496 
July & August, 
Thursdays, 2 pm - 7 pm 

Madison 
Fall: Rosedale Ave., 
Madison Community Pool 
www.rosenet.org 

September - October, 
Thursdays, 2 pm - 7 pm 

Morristown 
Spring St. 
& Morris Ave: 

Public Parking Lot #10, 
Dumont Place, 

behind Post Office 
(973) 656-3114 

www. Morristown-nj.org 

June - October, 
Sundays, 9 am - 2 pm 

Ocean County 

Forked River 
Rte. 9 & Lacey Road 
Community Hall 
Parking Lot 
(609) 971-1953 
July - October 
Fridays 2 pm - 6 pm 

Passaic 

Paterson 
449 E. Railway Avenue 
(973) 742-1019 
Year round 

Monday - Sunday 

Salem County 

Cowtown/Pilesgrove 
780 Rt. 40 
(856) 769-3000 
Year round, Tuesdays & 
Saturdays 8 am - 4 pm  



Salem 
West Broadway, in front 
of First Baptist Church 
(with clock) 
(856) 935-8800 
July — October, 
Thursdays, 10 am - 2 pm 

Somerset County 

Bernardsville 
Rte. 202 & Clairmont 

Road, RR Station 
(908) 766-2900 
June - November, 

Saturdays, 9 am - 2 pm 

Bound Brook 
Main Street 

NJ Transit Parking Lot 
(908) 782-1253 
June - end of October 
Saturdays, 9 am - 2 pm 

Montgomery 
Rte. 206 & Rte. 518, 
Princeton North 
Shopping Center 
(908) 359-9665 
June - October, 

Thursdays, 2 pm - 7 pm 

North Plainfield 
Somerset & Race Streets, 
opposite Borough Hall 
Municipal Parking Lot 
(908) 561-4529 
July - October, 

Saturdays, 9 am - 2 pm 

Franklin Township 
Proposed Farmers’ 
Market 
Contact: (732) 873-2500 
Ext. 362 

Sussex County 

Olde Lafayette Village 
State Rte. 15 
(973) 579-0985 
June - November, 
Sundays, 11am to 4 pm 

Union County 
Elizabeth 
2nd Avenue between 
High & Center Streets, 
off Elizabeth Ave,, 
Peterstown Section 

(908) 965-0660, ext. 13 
July - November, 
Tuesdays, 11am - 6 pm 

Rahway 
E. Milton Ave. & Irving St 
NJ Transit Station Plaza  



(732) 396-3545 
July - October, Summit 
Thurs. 12 noon - 6 pm Forrest Ave. & 

Beachwood Summit Bank 
Roselle Park Parking Lot 
Chestnut Street & (908) 522-0357 
East Grant Avenue, www.suburbanch amber, 
Gazebo Parking Lot org June - November 2, 
(908) 245-0666 Sundays 9 am - 2 pm 
July - October, 

Wed. 1 pm - 6 pm Westfield 
South Ave. Parking Lot, 

Scotch Plains NJ Transit RR Station 

Park Avenue (Municipal www.westfieldnj.com - 
Parking Lot on Park Ave.) (908) 233-3021 
(908) 322-5733 July - October 
Mid-June - mid-Nov. Thursdays, 2 pm - 7 pm 
Saturdays, 8 am - 2 pm 

  

What about fish? 
High demand has driven some fish populations to 
dangerously low levels. Knowledgeable consumers 
can protect vulnerable populations by choosing 
ocean-friendly seafood. 
To print a wallet card for sustainable seafood 
popular in the NY-NJ area, see 

www.wcs.org/gofish or http://seafood.audobon.org 

Furniture 

Homasote 
West Trenton, NJ 

609-883-3300 
Wall paneling of 100% post-consumer recycled 
newsprint  



Polywood 
South Plainfield, NJ 

219-457 3284 
100% recycled plastic outdoor furniture 

Resource Revival # 
www. resourcerevival.com 

Novelty furniture, frames, candlesticks, etc. from 

recycled bicycle and other parts sold at 

Horsefeathers in Ridgewood, NJ and 
Handmade in Hoboken, NJ 

TerraVerde Trading Co. # 
120 Wooster St. NY, NY 10012 
212-925-4533 
www.terraverde.com 
Furniture, home furnishings, personal care, gift 
baskets 

White Lotus Home # 
191 Hamilton St. 

New Brunswick, NJ 08901 
877-426-3623 

also: 
202 Nassau St. 

Princeton, NJ 08540 

609-497-1000 

www. whitelotus.net 

Earth-friendly furniture, mattresses, pillows, 
accessories  



Gardening/Landscaping 

What are pesticides? 
Broadly defined, pesticides are 
chemicals used to eliminate life forms that humans 
consider undesirable, such as fungi, insects, rodents 
and weeds. The most frequently used pesticides are 
herbicides and insecticides.¢ Many pesticides were 
developed during WW Il as either nerve gases or as 
defoliants.” 

What's wrong with using them? 
Four main problems: 
1) Non-target toxicity: the chemicals also affect 

other plants and animals, including humans. The 
EPA rates pesticides among the greatest threats 
fo natural ecosystems, and among the top 

environmental cancer risks. 

Secondary pest outbreaks: In the absence of the 
targeted plant or insect, other species less 
affected by that pesticide will multiply, often 
leading fo the use of several different pesticides. 

Immunity: Insects and weeds are hardy and 
reproduce quickly (that's what makes them 
“pests”l] and will pass on any pesticide resistance 

fo future generations. New and stronger 
pesticides are then required.8 

  

® Michael L. McKinney and Robert M. Schoch, Environmental Science: 
Systems and Solutions. (Sudbury, MA: Jones and Bartlett, 1998). 
417. 
7 www.njenvironment.org “Pesticides” 
® McKinney and Schoch, 421-423.  



4) Bioaccumulation and biomagnification 
throughout the food chain. 

How can I safely maintain my 
lawn and garden? 

> Avoid products containing the ingredient 2,4- 
D. Itis “an estrogenic chemical associated 
with the development of tumors in the 

reproductive organs of men and women, and 
the decrease in sperm counts.” 

Corn-gluten meal, a harmless by-product of 

corn syrup, can be applied to kill broadleaf 
weeds. 

Nematodes can eliminate grubs, armyworms, 
and some unwanted insects. Available at 
most garden centers. 

Set the lawn mower at a high setting to shade 
weed seedlings and discourage their growth. 

Leave grass clippings on the lawn. 

Look for an organic fertilizers with an NPK 
(that's nifrogen-phosphorus-potassium) ratio of 

about 3-1-2. 

Dandelions attract ladybugs, which eat 
aphids! 

Start a compost pile! 

  

® Environmental Health Perspectives Vol. 101, 5, 10/93. 
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» Consider replacing some lawn with native 
plants. When mature, they will need very little 

care. 0 
SE 

Garden Information Sources 
77.2 

Hackensack Riverkeeper Zs 

www. HackensackRiverkeeper.org 

Information on native plant nurseries, making your 

own pesticides, books, resources, help desk 

Rutgers Cooperative Extension: 
www.rce.rutgers.edu “Lawn & Garden’ section. 

University of Wisconsin: 
www.uwex.edu/ces/wihort/index.htm 

Master Gardener Helplines for gardening 
information. Contact your local county cooperative 
extension office. 

www.rce.rutgers.edu/mastergardeners/helplines.asp 

New Jersey Environmental Federation Pesticide 
Coordinato: 609-767-1110 
Info on Integrated Pest Management trained 
landscaper, Rutgers Extension 732-349-1246 

Some Websites for 

Garden Products 

Gardens Alive # 
www.gardensalive.com 
  

10 www.njenvironment.org  



513-354-1482 
Organic lawn/garden products 

Bio-Solutions for Agriculture 
www.ecochem.com 
Natural organic products catalogue 

Additional Garden Products in NJ 

All for the Birds # 
PO Box 86 

Columbia, NJ 07832 
908-362-5394 
www. allforthebirds.com 

Eco-friendly bird feeders/houses 

Blueberry Plastic Mill 
100% recycled plastic garden tools, watering can, 
sprayer. 
Sold at WalMart and Target 

Englehard-Surround Crop Protectants 
101 Wood Avenue 
Iselin, NJ 08830-2703 
732-205-7140 
www.engelhard.com 
Various environmental technologies, including 

Surround WP crop protectant (a fine particle spray 
that irritates but does not poison insects) 

NL&G Landscaping # 
32 Crescent St. 

Rochelle Park, NJ 07662 

201-291-9707 
email: lawndog@prodigy.net 

48  



Landscaping, design, soil, weed control 

Novawood by Obex, Inc. 
100% post-consumer plastic compost bin. Sold at 
Home Depot 

Gifts 

One World * 
Zagara’s Towne Place 
Brick Road & Route 73 S. 
Marlton, NJ 08053 
856-429-4200 
www.serenityhome.biz 
Aromatherapy, Feng shui, Earth-friendly gifts 

Shop the World +,## 
at the Salty Dog, 4 Spring St. 
Princeton, NJ 08542 

609-466-9324 
www.shopthewholeworld.com 
Unique Fair-Trade gifts and a connection to the 
craftspeople who make them 

Show Your Love Of Nature # 
300 Broad Ave. 
Englewood, NJ 07631 
201-569-0467 
www.showyourloveofnature.com 
Caps, shirts, packs. Hemp, recycled/organic cotton 

Ten Thousand Villages ## 
Princeton Shopping Center 
301 N. Harrison St.  



Princeton, NJ 08540 

609-683-4464 
villagesprinceton@juno.com 
Gifts from around the world 

Herbs 

Atlantic Quality Spice & Seasonings # 
20 Production Way 
Avenel, NJ 07001 
732-574-3200 
www.agdspice.com 

Organic spices, herbs and seasoning blends 

Basil Bandwagon Natural Market # 
176 B Rt. 202 
Ringoes, NJ 08551 
908-788-5737 
Foods, herbs, vitamins, cleaning and personal care 
products. Energy conservation/solar products 

Whole World Botanicals # 
PO Box 322074 Ft. Washington Station 
NY, NY 10032 
888-757-6026 
www .wholeworldbotanicals.com 
Medicinal herbs. Rainforest sustainably harvested. 

Fair Trade 

Wild Food Company # 
342 Marlboro Rd. 
Bridgeton, NJ 08302 
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856-453-5779 
Guide to eating wild foods, based on homestead 
experience of 13 years 

Junk Mail 

In the US, junk mail destroys 100 million 5% 
trees per year. To remove your name} 
from lists, write to some or all of the 

following companies. List allnames 
under which you receive mail. Letters 

must be signed. Results may take up to 90 days. 

Junk Mail Reduction Campaign 
206-296 4481 
www.metrokc.gov/nwpc 

To remove from most national mailing lists: write to the 
Direct Marketing Association’s (DMA) Mail Preference 
Service (MPS) at: 

Mail Preference Service 
PO Box 643 
Carmel, NY 10512 
MPS will put you into the “delete” file. Must be 
updated every five years 

Direct Marketing Association 
PO Box 9008 
Farmingdale, NY 11735-9008 
212-768-7277 

Donnelley Marketing Data Base Operations 
416 S. Bell 
Ames, IA 50010 
888-633-4402  



Experian Consumer Services 
901 West Bond 
Lincoln, NE 68521 

Trans Union, List Division 
PO Box 97328 

Jackson, MS 39288-7293 
888-567-8688 

Acxiom Company 
Leave message on consumer Advocate Hotline 877- 

774-2094 or email optout@acxiom.com 

Abacus 
PO Pox 1478 
Broomfield, CO 80038 
800-518-4453 
Mail-order catalog database 

These companies get names and addresses 
from the phone book: 

Haines & Company, Inc. 
Criss-Cross Directory, Attn: Director of Data Processing 
8058 Freedom Ave NW 
North Canton, OH 44720 

Equifax, Attn: List Suppression File 
26955 Northwestern Hwy. 
South Field, MI 48034 
800-873-7655 Opt-out program 

Other Suggestions: 
>» On any form or order, write: “Do not rent or 

exchange my name" or by phone, ask the order 
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taker to “flag my file" so information won't be 
shared. 

In credit card statements, check any “privacy 

statement” or “confidentiality statement.” They 
usually contain a section saying that they will 
share your address unless you specifically request 
otherwise. An 800 number is given to specifically 
request otherwise. 

Don't fill out “warranty cards” on new products. 
Just keep sales receipts. 

Any mail delivered to you with “Address 
Correction Requested" or “Return Postage 
Guaranteed” written on it can be returned 
unopened by writing “Refused — Return fo Sender” 

on the envelope.’ 

To get out of credit bureaus mail lists, call 888- 
567-8688 (888-50OPTOUT) 

To have phone number removed from marketing 
lists, go to www.donofcall. gov 

To remove your name from mail and phone lists 
online: 
www.dmaconsumers.org/consumerassistance.htmi 

www.dmaconsumers.org/privacy.htm. 

  

1 www. woodwise.ora/quide/i.html  



Media 

Green Bean's Productions # 
4 Garfield Place 
Montclair, NJ 07043 

800-227-2326 

www.greenbeans.com 

Video production services 
“The Green Office: How to Succeed in Business 

Without Really Polluting” 

Green Map System # 
157 Ludlow St. 
NY, NY 10002 
212-674-1631 
WWW.greenmap.org 
Ecological stewardship project. Maps identify, 
promote and link urban environmental resources 

Paper 

What is recycled paper? 
Paper is made from a pulp of water and wood 

cellulose. Clay is added to prevent ink from 
spreading out. Lots of water is added until the pulp is 
thin enough to spread out on frays or rolls to make 

thin sheets of paper. In making recycled paper, the 
cellulose comes from already existing paper, rather 
than from freshly cut trees.? 

  

12 \www.marcalpaper.com 
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Are there different kinds of recycled paper? 
Absolutely! When paper products are made using 
paper that we have set out af the curb or brought to 
our recycling centers, that paper is labeled with its 
percentage of “post-consumer” recycled paper. If 
paper is simply labeled “recycled,” then it is made 
from paper, but it could be from manufacturing 

waste paper that would have been disposed of 
anyway. It's certainly better to turn that waste into 
usable paper than itis to send it to the dump. But it's 
not exactly closing the recycling loop. Closing the 

loop means that the paper we use goes to a 
recycling processing center and is made into more 
paper products that we can buy, instead of buying 

products that require trees to be cut down. 

Why should I buy it? 
The world has lost half of its 

\* forested lands and we are losing 
pins More every day. While many 

~~ 7 logging companies harvest trees in 

; a responsible manner, many others 
practice clearcutting which destroys 

the entire forest ecosystem. (For sustainably 
harvested wood, see section on Wood.) The higher 
the demand for products with post-consumer 
recycled content, the greater economic incentive 
municipalities will have to enforce recycling 
legislation. And the fewer trees will be felled. 

Paper facts 
The magazine industry uses roughly 35 million trees 
worth of paper each year, because most magazines  



are printed on paper that contains little or no 
recycled fiber.13 
The average American consumes 681 pounds of 
paper/year. That's like cutting down six 30-year-old 

pine trees. The paper industry consumes 12,430 

square miles of forest/year. Alternatives include 
hemp, kenaf, banana fiber. 

Suggestions 
» Use pre-paid subscription cards in the 

magazines to write “Dear Publisher: Please 

print on recycled paper!” 

>» Have a supply of blank labels on hand, fo re- 
use large envelopes. 

>» When buying cards and giftwrap, avoid foil, 
silver, gold, plastic. These do not recycle. 

Local Sources of 

Recycled Paper 

Garden State Paper Company, Inc. 
Garfield, NJ 
Supplies 100% post-consumer newsprint to media 

Green Dot Environmental Printing # 
185 Varick St. Site 501 
NY, NY 10014 
212-645-2300 

  

B www.woodwise.org/quide/h.html 
* www.emabazine.com "E-Green Living Consumer News — Beyond 
Wood: Tree-Free Paper” 
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www.greendot.com 
Prints books, catalogues, brochures. Graphic design. 
Environmentally sound paper and inks 

Greg Barber Environmental Paper & Printing # 
330 East 65" St. Suite 8 
NY, NY 10021 
516-413-9207 
www. gregbarber.com 
Environmentally preferable paper and printing 

John Rossi Company # 
180 S. Highland Avenue 
Ossining, NY 10562 
914-941-1752 
100% post consumer waste paper products and gifts. 

Gift-wrap sold at Natural Wonders, Nature Company, 

Museum Stores 

Johnny Appleseed 
New York, New York 
802-365-7635 
www.hempseed.com 

Hemp information center on suppliers, retailers, 
distributors, and more. Website is designed for 
communication, education, activism and trading 

Kinko's 
www. Kinkos.com 

, Offers “tree-free” and 100% post- 
consumer content paper, as well as 

other selections. Stocks self-serve 

black and white copiers with 30% post- 
consumer content paper. Provides 
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discounts for two-sided copies. Commits fo not 

purchasing wood or paper from old-growth forests. 

New York Recycled Paper, Inc. 
185 Varick St. Suite 501 
New York, New York 10014 

212-645-300 
Recycled and tree-free papers and printing 

Passaic Country Stationery 
134 Market St. 
Paterson, NJ 

201-279-6262 
Sells Earth Wise File Folders of 100% recycled fiber 

PTP Consulting, Inc. 
(see Clothing) 

Recycled Paperboard Inc. of Clifton 
Clifton, NJ 
100% post-consumer paper products 

Staples 
Carries 90% post-consumer waste, 10% non-wood 
paper (e.g. hemp, flax) made by Living Tree Paper 
Company. After a public campaign, Staples has 
made a commitment to promote recycled paper. 

World Paper 
Hawthorne, NJ 07506 
973-238-1750 
100% free-free paper handmade by artisans in Asian 

villages. Wholesale  



World Paper Inc. 
240 East Johnson Ave 
Bergenfield, NJ 07621 
201-385-1001 
100% recycled paper and plant fibers. 
Writing paper sold at Barnes & Noble 

Paper Products 

Chinet paper plates by Chinet 
95% recycled paper 
Available in most supermarkets 

New Day’s Choice baby wipes by Confab Corp. 
100% recycled paper 
Available at CVS, select health food stores 

Pencils by Eberhard Faber 
100% recycled cardboard and newspaper 
Available at Staples, Office Max 

Marcal Paper Mills Inc. 
1 Market Street 
Elmwood Park, NJ 07407-1451 
201-796-4000 
www.marcalpaper.com 
Paper towels, napkins and tissues, sold in most 
supermarkets. Many products are close to 100% 
post-consumer paper, collected from local 

municipalities. In the recycling process, clay is 
removed, recycled and made into absorbent 
products such as cat litter and spill absorbents.  



Wine 

New Jersey Wine Growers Association 
800-524-0043 

Www. hewijerseywines.com 
40 different varieties of NJ wines! Festivals, 

special events, wine tastings. If your local 
retailer does not stock NJ wines, maybe 

they would, if asked. Buying locally 

produced wines reduces the amount 

of fuel used and emissions put out by distance 
fransport. NJ has two land sections of federally 
designated viticultural areas. 

New Jersey Wineries 

Alba Vineyard 609-625-2166 
Milford 
908-995-0780 Bellview Winery 

Landisville 

Amalthea Cellars 856-697-7172 
Atco 

865-768-8585 Cape May Winery 
Cape May 

Amwell Valley 609-884-1169 

Vineyard 
Ringoes 
908-788-5852 Cream Ridge Winery 

Cream Ridge 

Balic Winery 609-259-9797 

Mays Landing 
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Four Sisters Winery 
Belvidere 
908-475-3671 

Heritage Vineyards 
Richwood 
356-589-6090 

Hopewell Valley 
Vineyard 
Pennington 
609-737-4465 

King’s Road Vineyard 
Asbury 
800-479-6479 

Renault Winery 
Egg Harbor 
609-965-2111 

Silver Decoy Winery 
Robbinsville 

Wood Products 

800-479 6479 

Sylvin Farms 
Germania 

609-965-1548 

Tomasello Winery 
Hammonton 
800-MMM-WINE (666- 
9463) 

Unionville Vineyards 
Ringoes 
908-788-0400 

Valenzano Winery 
Shamong 
609-268-6731 

Westfall Winery 
Montague 
973-293-327 

What is sustainably harvested wood? 
More than half of the planet's original forests have 
disappeared. “A well-managed forest satisfies 
standards for environmentally, socially and 
economically responsible management. These 
standards ensure the long term health and 
productivity of forests for timber production, wildlife 
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? Siig and water quality while also 
providing social benefits such as 

Gea stable and lasting community 
employment.” Certified lumber 

pr assures the consumer that our 

Re purchases do not promote 

clearcutting which destroys vast 
stretches of forest habitat. Wood products carrying 

the FSC (Forest Sustainability Certification) stamp are 
harvested from forests where sound management 
practices ensure the future of the forestland. 

Forest Stewardship Council (FSC) # 
Washington, DC 
877-372-5646 
www.fscus.org. 

Trains, accredits, and monitors lumber certifiers 

MW Wood Enterprises # 
Stubby Warmbold 
6 Bywood Lane 
Ewing, NY 
609-538-8680 
e-mail: stubwarmbold1999@prodigy.net. 
Recycled and FSC-certified lumber, millwork and 

furniture. Recycled wood furniture (large office suite 
projects) and lumber 

0005030 0B Do 

  

15 www. certifiedwood.org 
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more resources 

 



directory listings printed on paper of 
90% post-consumer waste, 10% tree-free fibers.  


